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AMA  blacklists 
Miami  Herald 
(See  page  11) 

Audit  Bureau 
releases 
FAS-FAX  lepert 
(See  page  13) 

Sex  aud  yeur 
newspaper 
(See  page  24) 


IT’S  NOT  TOP  SECRET  ANYMORE!::^ 

So  far  in  1986  The  Detroit  News  has  carrie(i 


74.9%  of  ALL  the  classified  ads  that  have  appeared 
in  Detroit’s  two  major  newspapers. 

Now. . .that’s  CLASSified!  - 


The  Delroil  News 

Michigan’s  Largest  Newspaper 

A  Gannett  Newspaper 


Source:  The  Detroit  News  classified  records  through  March  30, 1986. 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss" 
Modular  Press  Control  System"  for 
Headliner  Offsef^  fvesses,  to  simp>lify 
operation  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
printers  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  Miehle? 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
provide  2,000  fpm  productivity  for 
high-volume  insert  printers. 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  111.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-112, 

600  Grant  Street,  Pittsburgh,  PA  15219. 


Rockwell 

International 


...where  science  gets  down  to  business 

Aerospace  /  Eiectronics  /  Automotive 
Generai  industries /A-B  Industrial  Automation 


Color.  Award-winning 
design.  Custom  listings. 
Leading  writers.  You. 


Somethings  got  to  give; 
Spaiks  fly  weekly  between 
‘^3bonlighting”s  Bruce 
Willis  and  C^ll  Shepherd. 


It’s  a  beautiful  match.  TV  UPDATE’s  multi-featured  weekend  TV 
supplement  will  be  an  exciting  asset  to  your  paper.  We  provide  a  four- 
color  cover  that  incorporates  your  paper’s  logo.  We  provide  customized 
listings  in  both  grid  and  rolling  log  formats.  We  provide  52  weeks  of 
pre-sold  advertising.  And  we  provide  features  by  nationally  renowned 
writers.  All  this  in  a  package  conferred  an  Award  of  ExceUence  from 
the  Society  of  Newspaper  Design. 

Let  us  make  the  match.  Call  Hal  Bauer  at  212-692-3973. 


200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 
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MAY 

Ml— Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 
burgh  Press. 

11- 14— International  Press  Institute.  General  Assembly,  Redoutensaele- 

Hofburg,  Vienna. 

12- 14— Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 

ence,  Red  Lion  Inn,  Omaha.  Neb. 

17- 20— Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

18- 19— American  Press  Institute  &  The  Task  Force  on  Minorities  in  the 

Newspaper  Business,  Conference,  Reston,  Va. 

18-21— International  Newspaper  Financial  Executives,  Camelback  Inn, 
Scottsdale,  Ariz. 

18-21— International  Newspaper  Promotion  Association,  Marriott  Harbor 
Beach  Resort,  Ft.  Lauderdale. 

18-21— Pacific  Northwest  International  Circulation  Managers’  Association, 
Inc.,  Annual  Convention,  Indian  Hills-Red  Lion  Inn,  Pendleton,  Ore. 

20-22— The  Media  in  America:  Credibility  Questions,  Conference  for  Jour¬ 
nalism  Center,  Watergate  Hotel,  Washington,  D.C. 

23-24 — Mississippi  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Convention,  Biloxi. 

26- 28— International  Federation  of  Newspaper  Publishers,  FIEJ  Congress, 

Ritz,  Lisbon. 

29-31 — Fiorida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Sales  Conference,  Hyatt  Hotel,  Sarasota. 

30/6-1 — Foundation  for  American  Communications,  Advanced  Economics 
Conference  for  Journalists,  Co-sponsored  with  the  Gannett  Found¬ 
ation,  Stouffer  Pine  Isie  Resort,  Atlanta. 

30/6-1— National  Society  of  Newspaper  Columnists,  Omni  International 
Hotel,  Norfolk,  Va. 

31/6-1 — Pennsylvania  Press  Conference,  PNPA,  Hershey  Lodge  and  Con¬ 
vention  Center,  Hershey. 

JUNE 

3- 6 — Suburban  Newspapers  of  America,  Annual  Convention,  Royai 

Orleans  Hotel,  New  Orleans. 

4- 7— Catholic  Press  Association,  75th  Anniversary  Convention,  Hyatt 

Regency  Columbus,  Columbus,  Ohio. 

5- 7— Wisconsin  Newspaper  Association,  Annual  Meeting,  Radisson 

Hotel,  Lacrosse. 

20- 22 — Advanced  Economics  Conference  for  Journalists,  Co-sponsored  by 

th  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Harrison  Conference  Center,  Glen  Cove,  N.Y. 

21- 25— American  Newspaper  Publishers  Association,  Operations  Manage¬ 

ment  Conference  and  Expostion,  Georgia  World  Conference  and 
Expostion,  Georgia  Worid  Congress  Center,  Atlanta. 

22- 25— Newspaper  Personnel  Relations  Association,  Annual  Conference, 

Marriott  Mark  Resort,  Vaii,  Col. 

Seminars/Workshops/Clinics 

MAY 

8- 10 — The  37th  Southern  Short  Course  in  News  Photography,  Holiday  Inn. 

Woodlawn  Road,  Charlotte,  N.C. 

9- 11 — Ontario  News  Photographers  Association,  Annual  Seminar,  Univer¬ 

sity  of  Western  Ontario,  Delaware  Hall,  London,  Ont.,  Canada. 
11-16— American  Press  Seminar,  Managing  Computer  Systems,  Reston, 
Va. 

13 — Ad-venture  Marketing  and  Creative  Seminar,  sponsored  by  the  San 
Diego  Union  and  the  Tribune,  Hotel  del  Coronada,  Coranado,  Calif. 

14-16— PNPA  Advertising  Training  Seminar,  PNPA  Press  Center  Harris¬ 
burg,  Pa. 

18-20 — Mid  America  Press  Institute,  Seminar,  Sports  Writing  and  Editing, 
Clarion  Hotel,  Downtown  St.  Louis. 

18-21 — American  Press  Institute,  Regional  Workshop  for  Reporters,  Wood- 
lake  Resort  and  Convention  Hotel,  Sacramento,  Calif. 

18- 20— Inland  Daily  Press  Association,  Small  Newspaper  Seminar,  Marriott 

O'Hare,  Chicago. 

19- 23 — ANPA  Newspaper  Quality  Control  Seminar,  the  Newspaper  Center, 

Reston,  Va. 

21-22 — NENA/NEACE  District  Manager  Training  Workshop,  Sheraton-West 
Hotel,  West  Springfield,  Mass. 

27- 30— The  Poynter  Institute  of  Media  Studies,  National  Teaching  Awards/ 

Ethics,  St.  Petersburg,  Fla. 
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By  Doug  Borgstedt 


About  Awards 

Newsday  team  wins 
James  Wright  Brown  award 

The  annual  awards  dinner  of  the  Deadline  Club,  the 
New  York  chapter  of  the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi,  was  recently  held  at  the  Waldorf- 
Astoria  in  Manhattan. 

The  James  Wright  Brown  Award,  named  in  honor  of 
E&P  president  and  editor  Robert  U.  Brown’s  father,  and 
given  for  an  outstanding  example  of  public  service  report¬ 
ing  regardless  of  medium,  went  to  Robert  Fresco, 
Jonathan  Landman,  Lawrence  Levy,  Bradford  O’Hearn, 
Irene  Virag  and  Paul  Vitello  of  Newsday,  for  their  series 
entitled  “Property  Taxes:  The  Unbalanced  Burden.” 

Bennett  Brooks,  Kevin  Donovan,  Kevin  Flynn,  Tom 
Krazit  and  Betsy  Rubiner,  of  the  Stamford  (Conn.)  Advo¬ 
cate  and  Greenwich  Time  took  home  the  Public  Service  in 
Newspaper  Reporting  Award  for  “1-95:  A  Turnpike  in 
Trouble.” 

The  Public  Service  in  Magazine  Reporting  Award  went 
to  Harry  Anderson,  John  Walcott,  Mark  Whitaker  and 
team  of  Newsweek  for  their  coverage  of  terrorism. 

Arnold  Diaz  and  Helen  Lowris  of  WCBS-tv  received 
the  award  for  Public  Service  in  Television  Reporting  for 
“License  to  Steal.” 

WOR’s  Jack  Franks  took  home  the  Public  Service  in 
Radio  Reporting  Award  for  his  broadcast,  “42nd  Street: 
River  to  River.” 

The  award  for  News  Photography  was  given  to  Paul 
Benoit  of  the  Associated  Press  for  “Wins  Wheelchair 
Division.” 

Individual  scholarships  of  $1 ,000  were  awarded  to  Brian 
Edward  Major  and  Blanca  Nieves  of  Long  Island  Univer¬ 
sity  and  Christopher  Bellitto  of  New  York  University. 

Ted  Turner,  president  of  Turner  Broadcasting  System, 
Inc.  gave  the  opening  remarks. 

AP  writer  honored.  Mike  Harris,  motorsports  writer  for 
the  Associated  Press,  has  been  awarded  the  Henry  T. 
McLemore  Motorsports  Press  Award  for  1985. 
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Music  critic  Donal  Henahan 
and  the  staff  of 
The  New  York  Times 
win  Pulitzer  Prizes  for  1986 


1918  The  New  York  Times,  "for  the 
most  disinterested  and  meritorious 
public  service  rendered  by  an  American 
newspaper’’— complete  and  accurate 
coverage  of  the  news  of  the  war. 

1923  Alva  Johnston,  for  distin¬ 
guished  reporting  of  scientific  news. 

1926  Edward  M.  Kingsbury,  for  the 
most  distinguished  editorial  of  the 
year,  on  the  Hundred  Neediest  Cases. 

1930  Russell  Owen,  for  paphic  news 
dispatches  from  the  Byrd  Antarctic 
Expedition. 

1932  Walter  Duranty,  for  dispas¬ 
sionate  interpretive  reporting  of  the 
news  from  Russia. 

1934  Frederick  T.  Birchall,  for 
unbiased  reporting  of  the  news  from 
Germany. 

1935  Arthur  Krock,  for  distin¬ 
guished  correspondence,  impartial  and 
analytical  Wasnington  coverage. 

1936  Lauren  D.  Lyman,  for  distin¬ 
guished  reporting:  a  world  beat  on  ^he 
departure  of  the  Lindberghs  for 
England. 

1937  Anne  O’Hare  McCormick,  for 

distinguished  foreign  correspondence: 
dispatches  and  special  articles 
brom  Europe. 

1937  William  L.  Laurence,  for 
distinguished  reporting  of  the  Tercen- 
tenaiy  Celebration  at  Harvard,  shared 
with  four  other  reporters. 

1938  Arthur  Krock,  for  distin¬ 
guished  Washington  correspondence. 

1940  Otto  D.  Tolischus,  for  articles 
from  Berlin  explaining  the  economic 
and  ideological  background  of  war- 
engaged  Germany. 

194 1  The  New  York  Times,  special 
citation  "for  the  public  education 
value  of  its  forei^  news  reports, 
exemplified  by  its  scope,  by  its  excel¬ 
lence  of  writing,  presentation  and 
supplementary  background  informa¬ 
tion,  illustration  and  interpretation." 

1942  Louis  Stark,  for  distinguished 

reporting  of  important  labor  stories. 


1943  Hanson  W.  Baldwin,  for  a 

series  of  articles  reporting  a  tour  of 
the  Pacific  battle  areas. 


1944  'The  New  York  Times,  "for  the 

most  disinterested  and  meritorious 
service  rendered  by  an  American 
newspaper” — a  survey  of  the  teaching 
of  American  history. 


1945  James  B.  Reston,  for  news 

dispatches  and  interpretive  articles 
on  the  Dumbarton  Oaks  Security 
Conference. 


1946  Amaldo  Cortesi,  for  distin- 

giished  correspondence  from 
uenos  Aires. 


1946  William  L.  Laurence,  for  his 
eyewitness  account  of  the  atomic 
bombing  of  Nagasaki  and  articles  on 
the  atomic  bomb. 


1947  Brooks  Atkinson,  for  a  distin¬ 
guished  series  of  articles  on  Russia. 

1949  C.  P.  ’Brussell,  for  "consistent 

excellence  in  covering  the  national 
scene  from  Washington!’ 

1950  Meyer  Berger,  for  “a  distin¬ 
guished  example  of  local  reporting” — 
an  article  on  the  killing  of  13  people  by 
a  berserk  gunman. 

1951  Arthur  Krock,  a  special 

commendation  for  his  exclusive  inter¬ 
view  with  President  ’Truman  as  "the 
outstanding  instance  of  national 
reporting  in  1950!’ 

1951  Cyrus  L.  Sulzberger,  special 
citation  for  exclusive  interview  with 
Archbishop  Stepinac  of  Yugoslavia. 

1952  Anthony  H.  Leviero,  for 

distinguished  reporting  on  national 
affairs. 

1953  The  New  York  ’Times,  special 
citation  for  its  Sunday  Review  of  the 
Week  Section,  which  "for  17  years  has 
brought  enlightenment  and  intelligent 
commentary  to  its  readers!’ 

1955  Harrison  E.  Salisbiuy,  for  a 

series  of  articles  based  on  his  six  years 
in  Russia. 

1955  Arthur  Krock,  a  special 

citation  for  distinguished  correspond¬ 
ence  from  Washington. 

1956  Arthur  Daley,  for  his  sports 
column,  “Sports  of  The  Times. 

1957  James  B.  Reston,  for  distin¬ 
guished  reporting  from  Washington. 

1958  The  New  York  Times,  for  its 

distinguished  coverage  of  foreign  news. 

1960  a  .  M.  Rosenthal,  for  perceptive 
and  authoritative  reporting 
from  Poland. 

1963  Anthony  Lewis,  for  his  distin¬ 
guished  reporting  of  the  proceedings 
of  the  United  States  Supreme  Court. 

1964  David  Halberstam,  for  his 

distinguished  reporting  from 
South  Vietnam. 

1968  J  .  Anthony  Lukas,  for  “a 

distinguished  example  of  local 
reporting” — an  article  on  a 
murdered  18-year-old  girl  and 
the  two  different  lives  she  led. 

1970  Ada  Louise  Huxtable,  archi¬ 
tecture  critic,  for  distinguished 
criticism. 

1971  Harold  C.  Schonberg,  music 
critic,  for  distinguished  criticism. 

1972  The  New  York  Times,  "for  a 
distinguished  example  of  meritorious 
public  service  by  a  newspaper  through 
the  use  of  its  journalistic  resources” 

— publication  of  the  Pentagon  Papers. 


1973  Max  Frankel,  for  his  coverage 
of  President  Nixon’s  visit  to  China, 

a  distinguished  example  of  reporting  on 
international  affairs. 

1974  Hedrick  Smith,  for  his  coverage 
of  the  Soviet  Union  in  1973,  a 
distinguished  example  of  reporting 

of  foreign  affairs. 

1976  Sydney  H.  Schanberg,  for  his 
cover^e  of  the  fall  of  Cambodia, 
a  distinguished  example  of  reporting 
on  foreign  affairs. 

1976  Walter  W.  ("Red”)  Smith,  for 
his  Sports  of  The  Times  column,  an 
example  of  distinguished  criticism. 

1978  Henry  Kamm,  chief  Asian 
diplomatic  correspondent,  for  calling 
attention  to  the  plight  of  Indochinese 
refugees,  an  outstanding  example  of 
reporting  on  foreign  affairs. 

1978  Walter  Kerr,  Sunday  drama 
critic,  for  an  outstanding 
example  of  distinguished  criticism. 

1978  William  Satire,  Op-Ed  Page 

columnist,  for  hia  columns  on  the 
Bert  Lance  affair,  an  example 
of  distinguished  commentary. 

1979  Russell  Baker,  for  his 

“Observer”  column,  an  example  of 
distinguished  commentary. 

1981  Dave  Anderson,  for  his  Sports 
of  The  Times  column.  An  example  of 
distinguished  commentary . 

1981  John  M.  Crewdson,  for  his 

coverage  of  illegal  aliens  and 
immigration.  A  distinguished  example 
of  reporting  on  national  affairs. 

1982  John  Damton,  bureau  chief, 
Warsaw,  for  his  coverage  of 

the  crisis  in  Poland.  A  distinguished 
example  of  international  reporting. 

1982  Jack  Rosenthal,  deputy 
editorial  page  editor.  A  dis¬ 
tinguished  example  of  editorial 
page  writing. 

1983  Thomas  L.  Friedman,  for  his 
coverage  of  the  war  in  Lebanon.  A 
distinguished  example  of  international 
reporting. 

1983  Nan  Robertson,  for  her  article 
in  The  New  York  Times  Magazine 

on  her  experience  with  toxic  shock 
syndrome.  A  distinguished  example 
of  feature  writing. 

1984  Paul  Goldberger,  architecture 
critic,  for  distinguished  criticism. 

1984  John  Noble  Wilford  for 

reporting  on  a  wide  variety  of  scientific 
topics  of  national  importance. 

1986  Donal  Henahan,  music  critic, 

for  distinguished  criticism. 

1986  The  New  York  Times  for 
explanatory  journalism:  a  series  of 
articles  on  the  Strategic  Defense 
Initiative,  the  “Star  Wars”  program. 


Slje  jjork  Sime0  and  members  of  its  staff  have  won 
56  Pulitzer  awards.  More  than  any  other  newspaper. 


Are 

You  Gettir^g 
Your  Shore  of 
Corporate 
Advertising 
from  the 
TRAVEL 
Industry? 

Editor  &  Publisher  offers  a  unique  adver¬ 
tising  opportunity  to  newspapers  in  its  May 
17  issue.  In  the  fifth  in  a  series  of  in-depth 
monthly  reports  on  “Public  Relations  and 
The  Press,”  we  will  focus  on  public  relations 
efforts  in  the  TRAVEL  industry. 

Pasition  your  paper  strongly  in  the  minds  of 
the  public  relations  specialists  who  deter¬ 
mine  the  direction  of  flow  of  TRAVEL  adver¬ 
tising  dollars  —  with  an  ad  in  this  issue 
ofE&P. 

The  next,  and  final,  report  in  this  series  will 
be  published  in  E&P’s  June  14  issue  and  will 
focus  on  public  relations  efforts  in  the  Insur¬ 
ance  Industry.  Call  your  E&P  representative 
or  Donald  Parvin,  Ad  Manager,  at 
212  675-4380.  Reserve  your  space  today! 

Space  close  for  the  May  17  issue  is  May  7. 


Editor  &  Publisher 

11  West  19th  Street.  New  York,  N.Y.  lOOll 


Foreign  Press  Association 
president  assails  terrorists 

Roy  Murphy,  president  of  the  Foreign  Press  Associa¬ 
tion,  called  on  terrorists  claiming  to  have  killed  kidnapped 
journalist  Alec  Collett  to  either  turn  his  body  over  to  his 
family  or,  if  he  is  still  alive,  release  him. 

Murphy  stated  that  more  than  a  year  after  Collett’s 
kidnapping  in  Beirut,  the  terrorists  claiming  responsibility 
“offer  ambiguous  evidence  that  cannot  be  confirmed” 
that  he  was  murdered. 

Collett,  a  Briton,  was  working  for  the  United  Nations 
agency  aiding  Palestinian  refugees. 

“If,  in  fact,  you  have  killed  him,  release  his  body  so  that 
his  wife,  Elaine  Collett,  should  have  relief  in  her  ordeal. 
Until  you  do  so,  she  has  to  think  that  maybe  her  husband  is 
still  alive,”  Murphy  stated. 

He  also  called  on  “all  terrorists  who  hold  hostages”  to 
“let  them  all  go  free.  It  is  in  your  own  best  interests.  Those 
hostages  will  come  out  talking  about  you,  your  country, 
the  conditions  there,  what  should  be  done  about  it.” 

Murphy  stated  the  FPA  also  demands  that  the  leaders  of 
Arab  countries  “put  all  the  pressure  you  have  on  terrorists 
to  free  the  hostages.  Very  few  reporters  now  operate  in 
Lebanon.  That’s  your  best  chance  of  getting  your  side  of 
the  story  out.  By  cutting  off  communications,  misconcep¬ 
tion  and  prejudice  will  win  the  day.” 

Britain  and  the  United  States  must  also  “drop  the  rigid 
stand  of  no  negotiations”  with  terrorists,  Murphy  stated. 
“Negotiation  does  not  mean  accepting  demands.  It  means 
finding  out  what  is  acceptable  so  that  innocent  people  can 
be  freed.” 

Murphy  said  the  “only”  Western  leader  to  “have 
shown  the  way  in  how  hostage  situations  can  be  dealt 
with”  was  former  President  Jimmy  Carter. 

“President  Carter  worked  for  most  of  his  presidency  to 
free  400  hostages,  and  won.  His  commitment  won  their 
lives.  He  lost  the  Residency,  but  I  think  he  would  agree  it 
was  a  price  worth  paying.” 

The  400-member  FPA  represents  correspondents  from 
60  countries  based  in  New  York  and  Washington,  D.C. 


Donald  A.  McDonald,  Advertising  Council  director 
and  Dow  Jones  &  Co.  vice  chairnKin  (left),  congratulate 
President  Reagan,  who  received  a  "Gold  Bell"  honoring 
him  as  a  "Master  Communicator."  The  award  was  pre¬ 
sented  to  the  president  by  James  Rosenfeld,  Ad  Council 
chairman,  last  month  at  a  reception  in  the  White  House. 
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We  Originally  Planned 
To  Give  You 
One  Good  Reason 
ToUseKNT 


In  the  meantime,  the  Pulitzer  Board 
came  up  with  nine. 


In  the  most  prestigious 
journalism  competition  around, 
KNT  contributing  newspapers 
once  again  demonstrated  their 
journalistic  excellence.  And  in 
every  area  of  coverage,  too  — 
investigative  reporting,  national 
and  international  reporting, 
feature  writing,  and  editorial 
and  general  reporting.  Top 
writers  from  the  Chicago 
Tribune,  The  Dallas  Morning 
News,  the  Lexington  Herald- 
Leader,  the  St.  Paul  Pioneer 
Press-Dispatch,  The  Miami 


Herald,  San  Jose  Mercury  News 
and  The  Philadelphia  Inquirer 
consistently  deliver  these 
award-winning  stories. 

Every  day,  our  prize-winning 
papers  provide  KNT  subscribers 
with  more  useful  news.  More 
top  bylines.  More  sports.  More 
choices.  And  now,  more 
Pulitzer-winning  reporting  than 
ever!  To  put  the  winningest 
news  wire  to  work  for  you, 
call  Walter  Mahoney  at 
1-800-322-3068. 
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YOU  CAN  USE  THE  BEST 

Chlca^  Tribune  •  The  Boston  Globe  •  The  Miami  Herald  •  The  Orlando  Sentinel  •  The  Dallas  Morning  News 
New  York  Daily  News  •  San  Jose  Mercury  News  •  Philadelphia  Daily  News  •  The  Philadelphia  Inquirer*  Detroit  Free  Press 
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Charting  an  attack  on  illiteracy 

One  of  the  most  stimulating  sessions  at  last  week’s  meetings  of  the 
American  Newspaper  Publishers  Association  was  a  report  on  the 
industry’s  “Future  of  Advertising  Project.”  The  presentation 
stressed  the  need  for  industry-wide  cooperation  in  10  areas  of 
readership  and  circulation,  reproduction,  standardization,  alternate 
distribution,  classified  advertising,  sales  structure,  sales  personnel 
and  training,  promotion  and  advertising,  pricing  and  flexibility,  and 
marketing. 

Newspapers  have  already  demonstrated  their  ability  to  achieve 
nationwide  industry  cooperation  in  their  rapid  and  unprecedented 
adoption  of  Standard  Advertising  Units  a  few  years  ago.  We  know  it 
wasn’t  easy,  although  it  appeared  to  be  so  because  the  program  and 
the  timing  were  right.  The  129  newspaper  executives  who  are  giving 
their  time  and  effort  to  the  work  of  these  10  sub-committees  repre¬ 
sent  a  cadre  that  should  be  expanded  to  include  all  newspapers  for  the 
achievement  of  these  new  and  worthwhile  goals. 

Although  it  was  not  in  the  purview  of  the  “Advertising  Project” 
committee,  one  more  area  should  be  added  as  a  “must”  for  industry¬ 
wide  cooperation.  That  is  a  combined  effort  to  attack  the  astonishing¬ 
ly  high  rate  of  illiteracy  in  this  country.  Although  a  national  program 
is  lacking,  the  timing  is  certainly  right. 

ANPA’s  out-going  chairman,  Richard  J.V.  Johnson,  called  on  his 
fellow  publishers  to  lead  the  attack  in  this  battle  against  “the  national 
shame  of  illiteracy.”  In  a  subsequent  address,  Jonathan  Kozol, 
author  of  “Illiterate  America,”  gave  some  sobering  statistics  on  how 
large  the  problem  is. 

The  U.S.  Department  of  Education,  on  the  basis  of  a  Census 
Bimeau  test,  has  said  13%  of  adults  are  unable  to  read  English.  Other 
tests  have  found  20%  of  adults  to  be  “functionally  incompetent.” 
Kozol’s  figures  are  much  higher.  He  explained  that  while  45%  of 
American  adults  do  not  read  a  daily  newspaper,  only  10%  do  not  read 
by  choice.  The  remainder  (35%)  do  not  read  papers  because  they  are 
functionally  illiterate,  he  said. 

Whether  you  accept  the  figure  of  13%  or  35%,  either  statistic 
should  be  unacceptable  in  a  democratic  society  such  as  ours.  It  is  an 
indictment  of  our  educational  system.  Sixty  million  Americans  can¬ 
not  read  well  enough  to  understand  the  Bill  of  Rights,  Kozol  said. 
Even  if  the  figure  is  only  half  that  many,  it  constitutes  a  threat  to  the 
democratic  institutions  those  people  cannot  comprehend.  “Freedom 
of  the  press  does  not  exist  for  those  who  cannot  read,”  he  empha¬ 
sized. 

It  should  be  obvious  to  all  newspaper  executives  why  they  should 
be  involved  in  an  effort  to  eliminate  illiteracy.  Reg  Murphy,  chairman 
of  the  Project  sub-committee  on  circulation  and  readership,  put  it 
succinctly  —  and  he  wasn’t  even  talking  about  illiteracy: 

“If  we  don’t  have  readers,  we  don’t  have  anything  to  sell.  Yet,  up 
until  now,  newspaper  efforts  to  build  and  retain  readership  has  been 
on  a  fragmented,  and  fragmentary,  basis.” 

Newspapers  should  be  providing  the  leadership  for  community 
involvement  in  literacy  programs  everywhere.  If  not  for  the  future  of 
this  country,  then  for  their  own  self-interest. 
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Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011 


Says  newspapers  should  show  more  guts 


Editor  &  Publisher  justly  con¬ 
demned  the  federal  judge  who  prohi¬ 
bited  the  Providence  Journal  from 
printing  a  story  about  a  mobster  and 
then  found  the  paper’s  editor  guilty  of 
criminal  contempt  when  the  article 
was  published  anyway. 

Justice  Douglas  said  in  the  prece¬ 
dent  Supreme  Court  case.  Walker  v. 
City  of  Birmingham,  that  an  unconsti¬ 
tutional  court  decree  is  not  less 
invalid  than  an  unconstitutional  law: 
“It  can  and  should  be  flouted  in  the 
manner  of  the  ordinance  itself.” 


If  more  editors  had  the  guts  demon¬ 
strated  by  editor  Charles  Hauser, 
judges  would  cease  their  one-sided 
attacks  on  the  press.  Judges,  who 
basically  are  politicians  with  black 
robes,  rarely  support  the  press  in  a 
battle  with  a  fellow  judge. 

The  maddening  aspect  of  this  case 
is  that  some  newspapers  are  quick  to 
support  the  federal  judge  who  even 
admitted  his  own  order  would  not 
withstand  a  constitutional  challenge. 
The  St.  Louis  Post-Dispatch,  for 
example,  editorialized  (April  13) 


sanctimoniously  that  the  case  was 
“not  a  First  Amendment  issue.” 

Elsewhere,  publishers  and  editors 
shiver  in  their  boots  at  the  thought  of 
spending  a  few  days  in  jail  for  dis¬ 
obeying  a  judge.  The  experience 
would  be  broadening  to  the  news  ex¬ 
ecutives  and  a  sign  of  contempt  to 
judges  who  might  have  forgotten  the 
Constitution  in  their  haste  to  placate 
politicos,  mobsters  and  other  power 
brokers. 

James  J.  Brodell 


Some  public  relations  advice 


I  was  sorry  to  see  Dick  Elfenbein’s 
public  relations  article  on  the  E&P 
survey  of  179  business  editors  (March 
22,  1986)  that  the  nation’s  largest 
trade  association  wasn’t  listed  in  the 
survey  questionnaire.  But  thanks  for 
reporting  that,  even  so,  the  National 
Association  of  Realtors  was  the  trade 
association  most  often  singled  out  for 
positive  comment. 

A  major  factor  must  be  our  public 
affairs/news  department’s  view  that 
our  role,  quite  simply,  is  to  put  out 
clean,  to-the-point  releases  and  to 
respond  quickly  and  accurately  to 
press  inquiries,  of  which  we  receive 

When  I  joined  the  NAR  in  1982, 

Clarification 

I  am  writing  to  update  and  correct 
certain  information  which  appeared 
in  the  Legal  Briefs  column  (April  16) 
under  the  the  headline  “Libel  Suit 
Filed  Despite  Retraction” (page  82). 

Indian  River  County  Judicial  candi¬ 
date  Margaret  Mann  did  not  file  a  libel 
suit  against  Florida  Today.  As  the 
second  paragraph  correctly  states, 
she  did  file  a  criminal  complaint,  and 
charges  were  filed  by  the  State  Attor¬ 
ney  against  Cape  Publications,  the 
Gannett  subsidiary  which  publishes 
Florida  Today. 

The  complaint  against  Cape  Publi¬ 
cations  was  dismissed  by  the  Indian 
River  County  Court  on  February  26, 
1986.  The  state  did  not  appeal;  thus 
the  case  was  terminated  in  Florida 
Today’s  favor  before  E&P's  story 
appeared. 

Florence  Beth  Snyder 

(Snyder  is  with  the  law  firm  of  Mil- 
ledge,  Iden  &  Snyder.) 


after  15  years  of  newspaper  and  wire 
service  work,  my  goal  was  to  con¬ 
tinue  dealing  with  reporters  and  edi¬ 
tors  as  if  I  were  still  working  as  a  filing 
editor  for  the  AP.  The  only  difference 
is  that  instead  of  responding  to 
requests  from  member  newspapers 
on  behalf  of  the  AP  it’s  on  behalf  of  a 
trade  association. 

My  advice  to  the  organizations  that 
did  poorly  on  your  survey  is  to  hire 
experienced  newspeople  to  handle 
your  public/media  relations  opera¬ 
tion.  And  then  let  them  run  it  the  same 

Hates  euphemisms 

Notice  how  many  newspapers  — 
which  should  know  better  in  setting 
the  example  for  the  precise  use  of  our 
precious  language  —  now  have 
“human  resources  manager”  rather 
than  “personnel  directors?” 

Such  euphemisms  will  be  the  pass¬ 
ing  away  of  us  yet... 

Norm  Oshrin 
Peoria,  Arizona 


way  they’d  run  a  good  city  desk  or 
news  bureau. 

Bill  Adkinson 

(Adkinson  is  news  director.  National 
Assn,  of  Realtors) 

C’mon,  Leonard 

I  find  writing  letters  to  the  editor  as 
distasteful  as  strenuous  exercise,  but 
Leonard  Sussman’s  self-serving 
review  of  Norm  Isaacs’  latest  (yawn) 
laceration  of  journalism  requires 
some  response. 

Sussman  refers  to  Isaacs’ 
unequaled  credentials  for  writing  this 
challenge  to  editors  and  publishers. 
Among  them  is  the  fact  that  he  rose 
from  teenage  sportswriter  to  manag¬ 
ing  editor  at  28. 

But  then  he  quotes  from  the  Great 
Pontificator  himself  as  denouncing 
one  of  journalism’s  “oldest  blind 
spots”  —  that  is,  “moving  people 
into  managerial  positions  without 
giving  them  meticulous  advance 
training  for  their  news  roles.” 

Ah,  c’mon.  Norm!  C’mon,  Leon¬ 
ard! 

Albert  Cross 


FROM 

Sie  JfeUr  Jlark 

Daily:  The  Op-Ed  Page  from  The  New  York  Times.  Concerned  opinion  from 
experts  and  laymen;  2  to  3  articles  daily,  written  with  style  and  srace 

Sunday:  Centerpiece — 2  to  3  New  York  Times  AAagazine  articles.  News- 
breakers,  features,  profiles  by  some  of  the  world’s  best  writers. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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Four  tough  problems 
and  no  easy  answers. 


HELP  YOUR  CHILD  AVOID 
HIGHER  EDUCATION. 


Leadership  in  Cieveiand  is... 


The  Plain  Dealer 


SOME  PEOPLE  WOULD 
DO  ANYTHING  TO 
HAVE  KIDS  LIKE  YOURS. 


But  that  doesn’t  mean  we  should  stop  talking 
about  the  issues  involved.  Because  the  more  we  talk, 
the  closer  we  may  come  to  solving  some  of  the 
problems. 

This  is  why  The  Plain  Dealer  is  proud  to  sponsor 
a  continuing  series  of  these  and  other  public  service 
messages  focusing  on  the  most  controversial  and 
compelling  issues  in  the  world  today. 

In  each  message,  we  not  only  outline  the 
specific  problem,  we  offer  advice  and  a  method  for 
obtaining  further  help  through  a  concerned  local 
agency  or  group. 

The  Plain  Dealer  has  won  several  awards  for  this 
campaign.  However,  the  best  award  is  knowing  that 
we’re  helping  people  find  the  assistance  they  need. 


OHIO’S  LARGEST  NEWSPAPER 
Represented  nationally  by  Newhouse  Newspapers,  Inc. 
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AMA  blacklists  Miami  Herald 

Medical  association  claims  newspaper  broke  an  embargo  on  AIDS  study; 
drops  it  from  AMA  mailings;  editors  claim  reporter  got  the  story  on  his  own 


By  Mark  Fitzgerald 

In  an  action  that  underscores  the 
often-fragile  relationship  between 
journalists  and  the  medical  profes¬ 
sion,  the  Journal  of  the  American 
Medical  Association  dropped  the 
Miami  Herald  from  all  AMA  mailings 
(April  25). 

JAMA  science  news  editor  James 
Stacey  said  he  took  the  action  after 
several  tv  network  news  organiza¬ 
tions  complained  that  Miami  Herald 
medical  writer  Steve  Sternberg  broke 
an  embargo  on  an  AIDS  study  pub¬ 
lished  in  the  AMA’s  flagship  weekly 
magazine. 

As  punishment,  the  association  is 
canceling  the  Herald’s  subscription  to 
JAMA,  which  it  received  about  a 
week  in  advance  of  publication,  and 
some  nine  other  AMA  publications. 
In  addition,  the  association  will  not 
mail  its  press  releases  to  the  Florida 
daily. 


“Through  my  own 
sources  I  obtained  a 
copy  of  that  study  —  and 
obtained  it  weeks  before 
the  JAMA  articie," 
Sternberg  said. 


Sternberg  and  his  editors  vigor¬ 
ously  denied  he  violated  the  JAMA 
embargo. 

Instead,  they  said,  Sternberg  got 
the  story  on  his  own. 

“Through  my  own  sources  I 
obtained  a  copy  of  that  study  —  and 
obtained  it  weeks  before  the  JAMA 
article,’’  Sternberg  said  in  a  telephone 
interview. 

The  study  reported  that  the  AIDS 
virus  can  live  far  longer  than  previ¬ 
ously  believed. 


“The  implication  is  that  anyone 
visiting  a  peep  show  or  some  place 
where  there  may  be  semen  on  the 
walls  may  be  ...  at  risk,’’  Sternberg 
said. 

It  was  only  because  the  story  was 
held  in  the  Herald  computer  system 
by  editors,  Sternberg  said,  that  it 
didn’t  appear  in  the  paper  until 
April  8,  two  days  before  embargo  date 
for  the  April  1 1  issue  of  the  magazine. 

“I  wasn’t  even  in  town  when  that 
JAMA  (advance  copy)  arrived,’’  said 
Sternberg,  explaining  he  was  in  North 
Carolina  on  assignment. 

“As  far  as  we’re  concerned,  there 
was  no  embargo  to  break,’’  he  added. 
Sternberg  said  that  in  his  five  years  at 
the  Herald  he  had  never  broken  the 
JAMA  embargo. 

He  also  noted  that  the  Herald 
hardly  played  up  the  story:  it  ran  on 
page  9  of  the  A  section. 

Doug  Clifton,  Miami  Herald  assis¬ 
tant  managing  editor-metro,  was 
harshly  critical  of  the  AMA  action. 

“I  want  to  make  the  point .  .  .  that 
we  think  this  AMA  policy  on 
embargo,  as  it  pertains  to  the  story  we 
did,  is  tyrannical,  crazy  and  wrong,’’ 
he  said. 

“We  didn’t  break  an  embargo 
knowingly,”  Clifton  added.  “It’s 
plain  and  simple  —  a  question  of  an 
enterprising  reporter  cultivating  a 
source,  and  getting  out  there  and  get¬ 
ting  the  story.” 

Clifton  said  the  “press  should  be 
outraged”  by  the  “high-handed”  and 
“ex  post  facto”  action. 

Medical  writer  Sternberg  said  the 
paper  only  rarely  uses  the  advance 
JAMA  articles,  relying  instead  on  the 
wire  service  reportage. 

Nevertheless,  he  said,  the  AMA 
action  could  have  disturbing 
consequences. 

He  noted  a  previous  AIDS  study 
published  in  JAMA  three  years  ago 


that  claimed  other  residents  in  the 
homes  of  AIDS  victims  may  risk  con¬ 
tracting  the  disease  through  routine 
household  contact. 

Sternberg  said  he  “realized  the 
scare  potential  of  the  study”  when  he 
received  his  advance  copy  of  the 
magazine. 

“JAMA  stood  to  scare  literally 
hundreds  of  thousands  of  people. 
What  we  did,  and  what  I  think  every 
responsible  medical  journalist  in  the 
country  did,  was  immediately  contact 
the  Center  for  Disease  Control,  other 
contacts,”  he  said. 

These  sources  rebutted  much  of  the 
report,  showing  there  was  no  evi¬ 
dence  for  its  conclusions,  he  said. 

“We  were  able,  we  believe,  to 
avoid  a  scare  by  publishing  what  we 
believe  is  a  fair  and  balanced  story  in 
these  cases,”  Sternberg  said. 


“We  didn’t  break  an 
embargo  knowingiy,” 
Ciifton  added,  “it’s  piain 
and  simpie  —  a  question 
of  an  enterprising 
reporter  cuitivating  a 
source ...” 


For  his  part,  JAMA  science  editor 
Stacey  said  he  shares  that  concern. 

“I  understand  that  issue,”  he  said. 
“Thank  goodness  we  have  good  wire 
service  reporters  here  in  Chicago 
(who  report  on  JAMA  articles).  We 
don’t  want  a  boilerplate  or  really 
literal  rewriting  of  the  articles.  That’s 
why  we  mail  to  everybody.” 

Nevertheless,  Stacey  said,  he  felt 
he  had  to  “do  something  strong”  to 
defend  the  embargo  system. 

Embargos  perform  an  important 
(Continued  on  page  12) 
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public  service,  Stacey  argued.  They 
not  only  ensure  that  ^1  reporters  get 
information  at  the  same  time,  he  said, 
but  they  allow  physicians  to  prepare 
for  the  inevitable  questions  from 
patients  who  read  about  medical 
developments  in  newspapers. 

The  AMA  embargo  practices 
developed  in  the  1930s  as  an  informal 
agreement  between  legendary  JAMA 
editor  Morris  Fishbein  and  Howard 
W.  Blakeslee,  the  first  science  editor 


of  the  Associated  Press. 

It  remained  fairly  informal  until 
about  three  years  ago,  when  Stacey 
was  named  science  news  editor  and, 
he  says,  complaints  began  to  grow. 

In  October,  JAMA  took  its  first 
action  against  a  newspaper,  suspend¬ 
ing  the  Washington  Times  from 
receiving  AMA  mailings  for  six 
months.  Ironically,  the  Times  was 
restored  to  the  mailing  list  at  the  same 
time  the  Miami  Herald  was  dropped. 

Stacey  said  the  circumstances  of 
Miami  Herald  story  “backed  me  into 
a  comer.” 

“As  far  as  I’m  concerned,  there 
would  be  no  problem  if  Steve  Stern¬ 


berg  ran  his  story  two  weeks  before 
he  did.  (But)  when  every  reporter  in 
the  country  had  the  story  in  his  hand 
on  the  Monday  that  the  Miami  Herald 
runs  it  —  that’s  where  Steve  and  I  run 
into  a  real  disagreement,”  he  said. 

Stacey  said  “people  from  other 
very  powerful,  very  important  news 
sources  were  calling”  after  the  Miami 
Herald  article  appeared. 

“Boy,  you  gotta  believe  I  didn’t 
want  to  take  on  the  Miami  Herald  and 
Steve  Sternberg,  whom  I  think  did  a 
very,  very  valuable  job.  But  there  are 
scores  of  other  very,  very  valuable” 
news  organizations  who  observed  the 
embargo,  he  said. 


Fla.  paper  wins  legal  fees  from  lawyer  who  unsuccessfully  sued  it 


The  Hollywood  (Fla.)  Sun-Tattler 
won  $25,0(X)  in  legal  fees  and  another 
$97  in  court  costs  from  a  former  New 
York  attorney  whose  libel  suit  against 
the  newspaper  was  dismissed  last 
January. 

Morton  R.  Shankman  filed  a  $1 
million  libel  suit  against  the  Sun-Tat¬ 
tler  and  former  reporter  Dave  Cald¬ 
well  in  Feb.  1985.  The  suit  alleged  that 
a  Dec.  10,  1983,  story  detailing  how 
Shankman  had  been  convicted  of 
receiving  stolen  property  when  he 
was  practicing  law  in  New  York  was 
false  and  defamatory. 

In  a  plea  bargain,  Shankman  agreed 
not  to  practice  law  in  New  York. 
Information  on  his  conviction  came  to 
light  while  the  Sun-Tattler  was  inves¬ 
tigating  Florida  charges  that  Morton 
was  practicing  law  without  a  license 
in  that  state,  said  editor  Mike  Phillips. 


Shankman’s  libel  suit  was  dis¬ 
missed  last  Jan.  17  and  a  judgment 
was  entered  in  favor  of  the  newspa¬ 
per.  The  presiding  judge  ruled  that  the 
articles  about  Shankman  were  sub¬ 
stantially  true. 

Florida  law  allows  the  prevailing 
party  in  a  lawsuit  to  seek  legal  fees 
and  costs  in  a  case  in  which  the  court 
“finds  a  complete  absence  of  justifi¬ 
able  issues  either  in  law  or  fact.” 

Phillips  said  the  suit  to  recover  legal 
fees  was  directed  by  Bruce  Sanford  of 
Baker,  Hostetler,  Washington,  D.C., 
who  worked  with  local  attorneys  in 
preparing  the  case.  Sanford  is  outside 
general  counsel  for  Scripps  Howard, 
which  owns  the  Sun-Tattler. 

Sanford  has  successfully  coun¬ 
tersued  libel  plaintiffs  in  other  suits 
involving  Scripps  Howard  newspa¬ 
pers. 


“It  was  clearly  a  nuisance  suit,” 
Phillips  remarked.  “The  stories  were 
factual.  We  were  simply  reporting 
what  was  going  on.” 

The  $25,097  awarded  the  newspa¬ 
per  “covers  the  costs  and  maybe 
slightly  more,”  Phillips  said,  adding 
that  Shankman  did  not  contest  it. 

The  Sun-Tattler  “is  in  the  process 
of  instituting  collection  action,”  the 
editor  said. 

Phillips  noted  that  Shankman  cur¬ 
rently  is  working  as  an  investment 
adviser  for  a  local  brokerage  house. 
“We  assume  he  can  put  two  nickels 
together.” 

The  Sun-Tattler  is  hopeful  that 
Shankman’s  being  ordered  to  pay 
legal  and  court  fees  will  help  to  deter 
other  “groundless”  libel  suits. 

“That’s  why  we  took  the  extra  step 
to  recover  our  legal  fees,”  Phillips 
said. 


Bankruptcy  judge  praises  UPl’s  reorganization  pian 


The  presidingjudge  in  United  Press 
International’s  Chapter  11  bank¬ 
ruptcy  proceedings  hailed  the  news 
service’s  proposed  reorganization 
plan  as  a  “remarkable  achievement” 
that  will  assure  the  company’s  viabil¬ 
ity  “for  the  foreseeable  future.” 

Bankruptcy  Judge  George  F. 
Bason  Jr.  stated  that  for  a  company 
which  had  not  shown  a  profit  in  the 
quarter  century  before  it  filed  for 
bankruptcy  on  April  28,  1985,  to  be 
“well  on  its  way  to  being  sold  for  over 
$40  million  ...  is  indeed  a  remark¬ 
able  achievement.” 

UPI’s  reorganization  plan  calls  for 
the  news  service  to  be  sold  for  about 
$41  million  to  Mexican  publisher 
Mario  Vazquez  Raha.  Houston  devel¬ 
oper  Joe  D.  Russo  will  be  a  10%  part¬ 
ner  in  New  UPI  Inc. 


Bason  issued  his  assessment  of  the 
proposed  UPI  sale  in  an  opinion 
detailing  why  he  agreed  on  April  8  to 
extend  for  another  30  days,  from 
March  31  to  June  30,  the  exclusivity 
period  during  which  only  the  tripartite 
committee  consisting  of  UPI  manage¬ 
ment,  the  Wire  Service  Guild  and  the 
creditors  committee  has  the  right  to 
propose  a  reorganization  plan  to 
creditors. 

UPI  co-owners  Douglas  Ruhe  and 
William  Geissler  unsuccessfully 
argued  before  Bason  that  the  exclu¬ 
sivity  period  had  expired  due  to  legal 
errors. 

The  judge  also  rejected  the  co-own¬ 
ers’  arguments  that  UPI  management 
had  failed  to  show  why  it  needed  the 
extension  and  that  a  Delaware  court 
ruling  had  invalidated  the  agreement 


that  gave  UPI  management  the  sole 
right  to  propose  a  reorganization 
plan. 

Judge  Bason  said  federal  suprem¬ 
acy  gave  priority  to  the  bankruptcy 
court  approved  consent  decree 
establishing  management’s  right  to 
file  a  plan. 

The  judge  added  that  “the  major,  if 
not  the  sole,  reason”  for  UPI  manage¬ 
ment’s  needing  the  extension  has 
been  the  “avalanche  of  appeals  and 
adversary  proceedings,  as  well  as  a 
separate  multimillion  dollar  lawsuit,” 
filed  by  the  co-owners  in  an  effort  to 
block  the  sale. 

Ruhe  and  Geissler,  who  will  not 
receive  any  money  from  the  sale  of 
UPI  to  Vazquez,  want  to  sell  the  news 
service  to  a  seven-company  consor¬ 
tium  led  by  the  Financial  News  Net¬ 
work. 
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Latest  newspaper  circulation  figures 

Sunday  turns  sour  for  several  large  dallies;  New  York  Dally  News  reports 
sizable  losses;  both  Detroit  papers  report  dally  circulation  drops 


By  Mark  Fitzgerald 

Newspaper  circulations  reported  in 
the  latest  Audit  Bureau  of  Circula¬ 
tions  FAS-FAX  continue  to  reflect 
the  mixed  performance  of  the  indus¬ 
try  in  general. 

Among  the  nation’s  biggest  news¬ 
papers,  there  were  some  wild  swings 
in  the  figures  for  this  period  —  the  six 
months  ending  March  31,  1986  —  as 
compared  to  the  same  time  last  year. 

For  many  newspapers,  Sunday  cir¬ 
culation  began  showing  larger 
declines  than  in  previous  reporting 
periods. 

The  biggest  daily  circulation  loss 
was  suffered  by  the  New  York  Daily 
News,  the  Tribune  Co.  paper  that  has 
been  steadily  losing  circulation  for 
several  years. 

Daily  News  morning  circulation  fell 
115,687  from  the  same  period  a  year 
ago  to  1,275,268. 

While  that  figure  is  still  sufficient  to 
keep  it  as  the  nation’s  largest-circula- 
tion  general  interest  local  daily,  USA 
Today  is  nipping  at  its  heels  with  a 
circulation  reported  at  1,168,222,  up 
5,616  over  a  year  ago. 

USA  Today,  Gannett ’s  three-year- 
old  national  newspaper,  is  the  sec¬ 
ond-largest  daily  newspaper  in  the 
country  if  its  “blue-chip”  bulk  sales 
are  counted. 

With  that  circulation  —  which 
counts  sales  to  service  corporations 
such  as  hotels  and  airlines,  which  gen¬ 
erally  give  them  to  customers  free  — 
USA  Today  has  a  circulation  of 
1,417,077. 

The  Audit  Bureau  counts  bulk  sales 
as  paid  circulation,  but  does  not 
include  them  in  its  FAS-FAX  “total 
circulation”  figure. 

The  Wall  Street  Journal  remained 
the  largest  American  daily  newspaper 
with  a  national  circulation  of 
1,985,559,  down  4,466  from  a  year 
ago. 

On  Sunday,  the  New  York  News 
was  also  the  biggest  circulation  loser, 
dropping  96,818  against  a  year  ago  to 
1,676,858. 

However,  it  was  not  the  only  Sun¬ 
day  circulation  loser. 

Indeed,  this  FAS-FAX  may  mark  a 
turning  point  on  Sunday  circulation. 


Since  the  end  of  the  1983-84  reces¬ 
sion,  it  had  been  Sunday  circulation 
which  led  newspaper  gains. 

Sunday  circulation  began  to  turn 
soft  in  the  September  1985  reporting 
period,  however  —  and  with  this 
FAS-FAX  report,  several  papers  suf¬ 
fered  a  Sunday  collapse. 

For  example,  the  Chicago  Sun- 
Times,  which  increased  its  Sunday 
cover  price  a  quarter  to  $1.25  just 
before  the  reporting  period  ended, 
saw  its  Sunday  circulation  drop 
27,288  to  663,616. 

The  rival  Chicago  Tribune,  which 
instituted  the  same  price  increase  at 
about  the  same  time,  suffered  a  much 
lighter  loss.  Its  Sunday  circulation  of 
1 , 163,083  is  down  2,522  against  a  year 
ago. 


Indeed,  this  FAS-FAX 
may  mark  a  turning  point 
on  Sunday  circuiation. 

Another  big  Sunday  loser  was  the 
Detroit  News,  whose  circulation 
plummeted  52,398  to  832,365. 

Its  rival  down  Lafayette  Boule¬ 
vard,  the  Detroit  Free  Press,  lost 
33 ,684  against  a  year  ago  for  a  Sunday 
circulation  of  744,494. 

While  that  Sunday  circulation  con¬ 
firmed  the  Sunday  lead  the  News  has 
enjoyed  for  several  years,  daily  fig¬ 
ures  indicate  that  Gannett  may  have 
been  just  in  time  in  arranging  a  joint 
operating  agreement  between  its 
recently  acquired  News  and  Knight- 
Ridder’s  Free  Press. 

For  the  figures  show  that  the  News’ 
daily  circulation  lead,  won  only  after 
long  and  arduous  years,  is  becoming 
paper-thin.  News  daily  circulation  fell 
a  full  16,031  against  a  year  ago  to 
650,445  —  barely  a  5,000-circulation 
lead  over  the  Free  Press,  which  regis¬ 
tered  645,266.  The  Free  Press  also 
declined  over  a  year  ago,  but  only  by 
1,210. 

In  another  very  competitive  news¬ 
paper  city,  the  Denver  Post  continued 
its  dramatic  —  and  controversial  — 
turnaround  of  its  Sunday  circulation. 


Sunday  Post  circuiation  was  up  a 
whopping  67,005  against  a  year  ago, 
to  412, 102.  That  gave  it  a  considerable 
edge  over  the  longtime  Sunday 
leader,  the  Rocky  Mountain  News, 
whose  circulation  fell  7,674  to 
378,133. 

Rocky  Mountain  News  executives, 
however,  have  cried  foul  about  the 
Post  gains,  which  have  come  over¬ 
whelmingly  because  of  a  tie-in  with  a 
local  cable  tv  company. 

Under  the  arrangement,  the  cable 
company  discontinued  direct  delivery 
of  its  monthly  program  magazine. 
Instead,  it  began  delivering  its  cable 
information  in  an  expanded  Sunday 
Post  tv  magazine.  As  part  of  the  deal, 
the  Post  began  delivering  its  Sunday 
paper  to  all  cable  subscribers  with  the 
guide  enclosed. 

The  Audit  Bureau  allowed  the  Post 
to  include  newspapers  delivered  to 
cable  subscribers  as  paid  circulation. 

Daily,  the  morning  “Rocky”  lost 
8,940  against  a  year  ago  for  a  circula¬ 
tion  of  320,441  to  keep  it  almost 
100,000  ahead  of  the  Post,  which  was 
up  5,236  to  220,861. 

Denver  and  Detroit,  however,  are 
exceptions  among  the  remaining  com¬ 
petitive  newspaper  markets  in  the 
country.  Virtually  everywhere  else, 
the  rich  got  richer  and  the  poor  got 
poorer. 

A.H.  Belo's  Dallas  Morning  News, 
for  example,  was  up  21,592  over  the 
1985  reporting  period  to  390,270  in 
daily  circulation.  That  widened  its 
daily  lead  to  about  145,000  over 
Times-Mirror’s  Dallas  Times-Her- 
ald,  which  added  just  3,574  over  a 
year  ago  for  a  circulation  of  244,629. 

On  Sundays,  the  Dallas  Morning 
News  did  even  better,  gaining  45,723 
to  pass  the  half-million  mark  with  a 
circulation  of  521,727.  The  Times- 
Herald  was  up,  too,  but  only  2, 152  for 
a  circulation  of  348,084.  The  nearby 
Fort  Worth  Star-Telegram  performed 
well  on  Sundays,  increasing  11,392 
over  last  year  to  303,776. 

In  another  Texas  city,  the  Houston 
Chronicle  suffered  circulation 
declines,  but  remained  on  top  of  the 
rival  Houston  Post.  The  Chronicle 

(Continued  on  page  19) 
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FRIENDLY  FOES.  Former  President  Richard  M.  Nixon  Former  President  Nixon  (left)  chats  with  Associated 

shakes  hands  with  Katharine  Graham,  chairman  of  the  Press  president  Louis  Boccardi  at  the  AP  reception  in  San 

Washington  Post  Co.,  at  an  Associated  Press  reception  Francisco, 

during  the  recent  ANPA  convention  in  San  Francisco.  The 
Post  broke  the  Watergate  story  which  contributed  to 
Nixon's  resignation.  (AP  photo)  ..  « 

It  was  a  festive 
ANPA  convention 

Numerous  organizations  held  receptions  during  this  year’s  American 
Newspaper  Publishers  Association  annual  convention  in  San  Francisco 
(April  21-23).  Presented  here  are  some  photos  submitted  to  E&P  by 
Associated  I^ess,  United  Press  International  and  Parade  magazine. 


Tom  Johnson  (right),  publisher  of  the  Los  Angeles 
Times,  talks  with  Bob  Page,  publisher  of  the  Chicago 
Sun-Times,  and  Nancy  Merrill  Page  at  the  United  Press 
International  reception  during  the  ANPA  convention. 


Parade  president  and  publisher  Carlo  Vittorini  chats 
with  Mr.  &  Mrs.  Richard  Capen  at  the  Parade  cocktail 
party.  Capen  is  publisher  of  the  Miami  Herald. 


UPl  editor-in-chief  Maxwell  McCrohon 
shares  a  secret  with  Kay  Fanning,  pub¬ 
lisher  of  the  Christian  Science  Monitor. 


Don  Reynolds,  president  of  Donrey 
AAedia  Group,  and  guest  at  the  UPl  recep¬ 
tion. 


UPl  editor-in-chief  Maxwell  McCrohon 
chats  with  Helen  Copley,  chairman  of 
Copley  Newspapers. 
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Batten  re-elected  AP  chairman;  says  wire  service  is  in  good  health 


Frank  Batten,  chairman  of  Land¬ 
mark  Communications  Inc.  of  Nor¬ 
folk,  Va.,  was  re-elected  chairman  of 
the  board  of  directors  of  the  Asso¬ 
ciated  Press  at  the  news  service’s 
annual  reorganization  meeting. 

William  J.  Keating,  chairman  and 
chief  executive  officer  of  the  Detroit 
Newspaper  Agency,  was  re-elected 
vice  chairman  and  chairman-elect. 
Keating  is  expected  to  succeed  Bat¬ 
ten  next  year. 

The  board  appointed  Robert 
Morse,  president  of  WHAS  Inc.  of 
Louisville,  Ky.,  to  a  one-year  term  as 
a  director.  Morse  is  president-elect  of 
the  Associated  Press  Broadcasters. 

The  board  also  appointed  Ralph 
Ingersoll  II,  chairman  and  CEO  of 
Ingersoll  Publications,  to  a  three-year 
term  on  the  auditing  committee. 

The  AP  board  re-elected  manage¬ 
ment  officers,  including  Louis  D. 
Boccardi  as  president  and  general 
manager  and  James  F.  Tomlinson  as 
vice  president,  secretary  and  trea- 


Other  vice  presidents  re-elected 
were  executive  editor  Walter  Mears, 
Roy  Steinfort,  James  W.  Mangan  and 
Claude  E.  Erbsen. 

Also  re-elected  were  assistant  sec¬ 
retaries  John  Reid  and  Lilo  Jedel- 
hauser  and  assistant  treasurers  Fred¬ 
erick  R.  Barberi,  Patrick  T.  O’Brien 
and  Roger  P.  Sturm. 


AP  in  1985  generated 
an  excess  from 
operations  of  $5.4 
miiiion,  versus  a  ioss  of 
$2.4  miiiion  in  1984. 


Newly  elected  director  Harold  R. 
Lifvendahl,  president  and  publisher 
of  the  Orlando  (Fla.)  Sentinel,  joined 
the  board  at  the  reorganization  meet¬ 
ing. 

Fred  A.  Stickel,  publisher  of  the 


Portland  Oregonian,  was  elected  to  a 
one-year  term  as  chairman  of  the 
nominating  committee.  James  Moro- 
ney  Jr.,  chairman  of  A. H.  Belo  Corp., 
was  elected  secretary  of  the  commit¬ 
tee,  which  meets  annually  to  select 
candidates  for  election  to  the  board  of 
directors. 

The  new  board  begins  its  term  with 
AP  in  strong  financial  shape.  In  his 
message  in  the  1985  annual  report. 
Batten  stated  that  last  year  was  the 
first  since  1973  that  the  news  service 
was  able  to  finance  its  capital  budget, 
of  $12  million,  and  meet  its  loan  com¬ 
mitments  without  having  to  borrow 
more  money. 

AP  in  1985  generated  an  excess 
from  operations  of  $5.4  million,  ver¬ 
sus  a  loss  of  $2.4  million  in  1984. 

“Including  equipment  assessment 
revenue,  AP  produced  $10.6  million 
in  pretax  income  in  1985  which  was 
used  to  finance  its  growing  require¬ 
ment  for  modern  communications 
equipment  and  to  repay  its  debt,’’ 
Batten  stated  in  the  report. 


Dow  Jones  in-house  union  leaders  vote  to  affiliate  with  GCIU 


The  leaders  of  the  Independent 
Association  of  Publishers’  Employ¬ 
ees,  an  in-house  union  representing 
2,000  of  Dow  Jones’  Co.’s  6,000 
workers,  have  voted  18  to  5  to  begin 
affiliation  negotiations  with  the 
Graphics  Communications  Interna¬ 
tional  Union. 

Last  November,  the  lAPE’s  gov¬ 
erning  board  voted  by  the  necessary 
two-thirds  margin  to  seek  affiliation 
with  an  outside,  AFL-CIO  union. 

“There  is  a  feeling  among  the  mem¬ 
bership  and  the  leadership  that  it’s 


time  to  join  the  mainstream  of  labor 
and  become  a  genuine  union,  rather 
than  an  arm  of  a  paternalistic 
employer,”  said  lAPE  president  Eric 
Frankland.  “Becoming  a  local  of  an 
AFL-CIO  affiliate  would  strengthen 
our  position  in  negotiations.” 

lAPE  represents  reporters  and  edi¬ 
tors,  advertising  and  business  staff¬ 
ers,  sales  personnel,  graphic  artists 
and  other  job  classifications. 

The  GCIU  won  out  over  the  News¬ 
paper  Guild,  International  Typogra¬ 


phical  Union  and  the  Communica¬ 
tions  Workers  of  America. 

The  GCIU  offered  affiliation  at  a 
lower  cost  to  lAPE  members  and  it 
already  represents  pressroom  work¬ 
ers  at  Dow  Jones  plants  in  Chicago, 
Dallas,  South  Brunswick,  N.J.,  and 
Chicopee,  Mass. 

Terms  of  the  affiliation  will  be 
worked  out  over  the  next  days. 
Approval  by  two-thirds  of  the  gov¬ 
erning  board  and  two-thirds  of  the 
membership  is  needed  for  the  affilia¬ 
tion  to  take  effect. 


(From  left)  DPI  chairman  Luis  Nogales,  DPI  White 
House  bureau  chief  Helen  Thomas  and  Mr.  &  Mrs.  James 
Hoge  at  the  DPI  reception.  Hoge  is  publisher  of  the  New 
York  Daily  News. 


William  Holcombe,  vice  president  and  general  mana¬ 
ger  of  the  Pittsburgh  Press  (left)  chats  with  Parade  Pub¬ 
lications  president  and  publisher  Carlo  Vittorini  (center) 
and  Si  Newhouse  (right)  chairman  of  Advance  Publica¬ 
tions,  at  the  Parade  cocktail  party  during  the  ANP^ 
convention. 
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Canada’s  best  in  newspapers  honored 


Editorial  Writing:  John  Dafoe, 
Winnipeg  Free  Press. 

Column  Writing:  Harvey  Schach- 
ter,  Kingston  Whig-Standard. 

Critical  Writing:  Ken  Adachi,  To¬ 
ronto  Star.. 

Sportswriting:  Wayne  Parrish,  To¬ 
ronto  Star. 

Spot  News  Photography:  Ralph 
Bower,  Vancouver  Sun. 

Feature  Photography:  Gerry 
Bookhout,  Kitchener-Waterloo  Re¬ 
cord. 

Cartooning:  Ed  Franklin,  Toronto 
Globe  and  Mail. 

Nicholas  Regush  of  the  Montreal 
Gazette  received  a  citation  for  merit 


A  series  of  articles  by  Michael 
Valpy  on  racial  strife  in  South  Africa 
has  won  the  Canadian  1985  National 
Newspaper  Award  for  Foreign 
Reporting. 

Valpy,  the  Toronto  Globe  and 
Mail's  African  correspondent,  is  the 
first  winner  in  the  category,  which 
was  added  to  the  36-year-old  competi¬ 
tion  last  year. 

The  other  winners: 

Spot  News  Reporting:  Peter  Cala¬ 
mai,  Southam  News. 

Feature  Writing:  Adele  Freedman, 
Toronto  Globe  and  Mail. 

Enterprise  Reporting:  Roger 
Clavet,  Ottawa  Le  Droit 


in  enterprise  reporting. 

Calamai,  Dafoe  and  Parrish  won 
the  same  awards  in  1984. 

The  awards,  funded  by  contribu¬ 
tions  from  Canadian  newspapers  and 
administered  by  a  committee  of  the 
Toronto  Press  Club,  were  presented 
at  a  dinner  in  Toronto  on  April  19,  at 
which  criminal  lawyer  Edward 
Greenspan  was  guest  speaker.  Each 
winner  received  a  cash  prize  of 
$1,000. 

Valpy,  43,  was  the  unanimous 
choice  of  the  three-judge  panel  in 
foreign  reporting.  A  former  national 
political  columnist  for  Globe  and 
Mail,  he  has  worked  for  the  Van¬ 
couver  Sun  and  Peterborough  Exam¬ 
iner  and  as  a  political  commentator 
and  producer  of  public  affairs 
documentaries  for  CTV  and  CBC 
radio  and  television. 

Calamai,  42,  an  NNA  winner  in 
feature  writing  in  1981,  earned  his 
spot-news  award  for  an  analysis  of  the 
Supreme  Court  of  Canada’s  decision 
upholding  the  legality  of  roadside 
breathalizer  tests,  written  within 
hours  of  the  court’s  decision.  He  is 
currently  on  leave  from  Southam 
News  serving  a  visiting  professor  of 
journalism  at  the  University  of 
Regina. 

Clavet,  33,  received  his  award  in 
enterprise  reporting  for  a  series  on 
prostitution  in  the  Ottawa-Hull  area. 
He  joined  Le  Droit  two  years  ago 
after  three  years  as  a  public  affairs 
interviewer  for  Radio-Canada  in  Sud¬ 
bury,  Ont. 

Regush,  39,  was  a  close  runner-up 
for  a  series  on  medical  care  for  the 
elderly. 

Freedman,  39,  won  her  award  for  a 
feature  on  Peter  Dickinson,  an 
eccentric  architect  who  designed  a 
number  of  Canada’s  best-known 
buildings.  Bom  in  Winnipeg,  she  has 
been  a  Globe  and  Mail  reporter  since 


Ralph  Bower's  award-winning  spot  news  photo. 
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Bookhout 


Dafoe 


Regush 


Schachter 


1978,  after  three  years  as  a  freelance 
journalist. 

Dafoe,  55,  a  former  editorial  writer 
for  the  Montreal  Star,  became  edito¬ 
rial-page  editor  of  the  Free  Press  in 
1980  and  won  a  citation  for  merit  in 
editorial  writing  two  years  later.  He  is 
the  grandson  of  John  Wesley  Dafoe,  a 
member  of  the  Canadian  News  Hall  of 
Fame,  who  edited  the  Free  Press  from 
1901  to  1944. 

Schachter,  38,  moved  to  the  Whig- 
Standard  from  the  Toronto  Star  in 
1978  as  city  editor  and  has  served  in  a 
number  of  senior  editorial  posts.  He 
writes  daily  columns  and  signed 
editorials  for  the  newspaper. 

Adachi  57,  spent  his  childhood  in 
Vancouver  and  in  a  wartime  intern¬ 
ment  camp  in  the  interior  of  British 
Columbia,  an  experience  that  led  him 
to  write  The  Enemy  That  Never  Was, 
a  history  of  the  Japanese-Canadian 


presence  in  Canada  since  the  late  19th 
Century. 

Moving  to  Toronto  in  1945,  he 
received  an  MA  in  English  literature 
at  the  University  of  Toronto  and 
taught  English  there  and  at  the  Uni¬ 
versity  of  Maryland.  He  joined  the 
Star  in  1972  after  working  briefly  at 
the  Toronto  Telegram  and  Toronto 
Sun  and  has  been  the  paper’s  book 
columnist  since  1976. 

Parrish,  30,  won  his  award  for  a 
story  about  Jamaica-born  sprinter 
Ben  Johnson.  A  sports  writer  for  the 
Vancouver  Sun,  Montreal  Star  and 
Montreal  Gazette,  he  joined  the  Star 
five  years  ago  as  a  feature  writer  and 
columnist. 

Bower,  51,  was  diverted  from  a 
career  in  accountancy  when  he  took  a 
summer  job  as  a  copy  boy  for  the 
Vancouver  Sun  after  graduating  from 
high  school  and  was  assigned  to  the 


darkroom.  His  winning  picture  of  a 
distraught  father  dangling  his  two- 
year-old  son  from  a  third-floor  win¬ 
dow  also  was  picked  as  news  picture 
of  the  year  by  the  Canadian  ftess. 

Bookhout,  56,  won  the  feature 
photography  award  for  a  picture  of 
two  Mennonite  children  playing  on  a 
swing  in  a  rural  school  yard.  He  has 
been  a  photographer  for  the  Kitch¬ 
ener- Waterloo  Record  since  1955  and 
saved  $5  to  buy  his  first  camera  when 
he  was  10  years  old. 

Franklin,  64,  was  born  in  Chireno, 
Texas,  and  served  in  th  U.S.  Air 
Force  in  the  Second  World  War.  He 
studied  art  at  the  Pratt  Institute  in 
New  York  and  worked  for  the  Hous¬ 
ton  Post  and  Houston  Chronicle 
before  coming  to  Canada.  He  has 

been  an  illustrator  and  cartoonist  with 
the  Globe  and  Mail  since  1%8. 


Ad  agency  exec  to  be  sentenced  for  receiving  kickbacks 


John  A.  Bidus,  a  former  vice  presi¬ 
dent  at  the  N.W.  Ayer  advertising 
agency,  recently  pleaded  guilty  in 
Federal  court  to  receiving  some 
$60,000  in  kickbacks  over  the  past  12 
years  from  a  subcontractor  hired  for 
the  production  of  U.S.  Army  recruit¬ 
ing  films,  according  to  Deborah  Cor¬ 
ley,  staff  assistant  to  U.S.  Attorney 
Rudolph  W.  Giuliani. 

According  to  Corley,  the  kickbacks 


were  received  by  Bidus  in  acknow¬ 
ledgement  for  previous  subcontract¬ 
ing  work  and  to  ensure  future  con¬ 
tracts  for  the  company.  Ayer  has  been 
retained  by  the  Department  of 
Defense  for  approximately  the  past  18 
years  to  do  public  relations  and  adver¬ 
tising  work  for  the  Army. 

The  investigation  was  conducted 
by  Giuliani’s  office  and  the  New  York 
office  of  the  Department  of  Defense’s 


Adachi 


Parrish 


Bower 


Clavet 
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Inspector  General. 


Bidus,  slated  to  be  sentenced  June 
4,  faces  a  maximum  of  two  years  in 
prison  and  a  $10,000  fine. 


According  to  reports,  Bidus,  58, 
who  had  been  with  Ayer  for  some  26 
years,  was  fired  after  telling  manage¬ 
ment  of  his  arrest  for  reportedly 
accepting  marked  bills  from  a  supplier 
cooperating  with  federal  authorities. 


WEEKLY  EDITOR —  - 

Libel  suits,  death  threats  and  arson  have  not  stopped 
Homer  Marcum  from  publishing  his  weekly  newspaper  in  Inez,  Ky. 


By  Debra  Gersh 

This  is  the  first  time  since  Sept.  8, 
1975  that  there  has  not  been  a  lawsuit 
pending  in  a  lower  court  against 
Homer  Marcum. 

Marcum  has  been  sued  for  libel 
seven  times  since  he  began  the 
weekly  Martin  Countian  in  Inez, 
Kentucky,  1 1  years  ago.  He  won  the 
sixth  suit,  the  only  case  that  actually 
made  it  to  trial,  (the  others  were 
dropped  and  the  summary  judgment 
granted  in  the  seventh  has  gone  to 
appeal),  but  the  $21,000  awarded  him 
in  January  1985  by  a  jury  in  his 
counter-suit  charging  malicious  pros¬ 
ecution  is  still  on  appeal. 

Marcum  maintains  that  if  it  were 
not  for  one  lawyer,  a  former  county 
attorney  and  owner  of  the  competing 
weekly,  the  Martin  Mercury,  there 
would  have  been  no  suits.  According 
to  Marcum,  attomey/publisher  John 
Kirk  has  represented  plaintiffs  in  six 
of  the  cases  and  the  seventh  was  a 
former  law  partner  of  his. 

“I’ve  never  lost,  but  danged  if  I  can 
afford  to  keep  winning,”  said  Mar¬ 
cum,  who  estimated  his  legal 
expenses  total  about  $30,()(X)  so  fer. 
He  said  he  has  spent  about  200  days  of 
the  last  10  years  in  court. 

“It’s  pure  harrassment.  There’s 
nothing  to  stop  anyone  from  suing 
anybody  for  anything,”  he  said. 


“It’s  pure  harrassment 
There’s  nothing  to  stop 
anyone  from  suing 
anytxxfy  for  anything,”  he 
said. 


But  Marcum’s  problems  have  not 
been  confined  to  litigation.  In  1977, 
someone  set  fire  to  the  building  in 
which  his  office  is  housed,  but  there 
was  no  damage  to  his  second-floor 
office. 

Officials  found  current  newspapers 
stuffed  in  the  basement  ceiling  where 
the  fire  started,  and  determined  the 
cause  of  the  fire  was  arson,  although 
no  suspects  were  ever  caught,  Mar¬ 
cum  said. 

In  addition,  Marcum  said  he  has 


The  Martin  Countian 


Missing-ballots  is  a  seif’Serving  rumor,  clerk  says 


AAarcum's  Martin  Countian 


been  threatened  several  times,  and 
one  of  his  reporters  was  punched  by  a 
county  official,  who  was  later  found 
guilty  of  assault  and  fined  $100  after  a 
one-day  trial.  The  official  maintained 
that  he  thought  the  reporter  was  going 
to  hit  his  mother,  while  Marcum 
maintained  the  official  didn’t  like  the 
paper’s  charges  of  nepotism  in  county 
government. 

Seven  or  eight  years  ago,  Marcum 
said  he  was  also  charged  with  illegal 
transactions  with  minors,  for 
allegedly  keeping  his  delivery  boys 
out  of  school  while  on  their  routes. 

“I  never  encouraged  those  boys  to 
miss  school,”  Marcum  said,  adding 
that  he  even  told  them  that  to  keep 
their  routes  they  had  to  keep  their 
grades  up. 

According  to  Marcum,  the  suits 
and  charges  brought  ajgainst  him  are 
all  an  attempt  to  put  him  out  of  busi¬ 
ness. 

In  the  county  of  600  people, 
“there’s  not  enough  room  for  two 
papers,”  he  said,  adding,  “I’m  cer¬ 
tainly  not  going  to  merge  with  the 
fellow  who’s  trying  to  put  me  out  of 
business. 


“For  eleven  years  they’ve  called 
me  a  liar,  a  cheat  and  a  thief  and  (said) 
I  have  no  business  being  in  newspa¬ 
pers,”  Marcum  said.  “They  want  me 
to  sue  them  for  libel,  but  I  can’t.” 

John  Kirk  was  unavailable  for  com¬ 
ment.  He  did  not  return  any  phone 
messages  left  at  a  number  of  his  law 
offices. 

The  county  is  on  the  “downside” 
now  economically  as  mines,  the  prim¬ 
ary  employers,  have  begun  to  shut 
down.  Marcum  does  not  know  how 
long  he  is  going  to  be  able  to  stay  in 
business,  but  said,  “I’ll  continue  to 
do  it  until  I  go  bankrupt.” 

Had  even  a  small  fraction  of  any  of 
the  damages  asked  in  the  libel  cases 
been  awarded,  it  would  have  put  him 
out  of  business. 

“There’s  one  sure  cure  for  all 
this,”  Marcum  said.  “We  need  legis¬ 
lation  that  makes  the  fellow  who  sues 
and  loses  pay  both  (litigant’s  legal) 
fees.” 

Marcum  recently  appeared  before  a 
House  Judiciary  subcommittee  for 
hearings  on  the  status  of  libel  law.  The 
subcommittee  has  before  it  a  bill  pre¬ 
sented  by  Rep.  Charles  E.  Schumer 
(D.-N.Y.)  that  would  allow  public  fig¬ 
ures  to  sue,  but  judgments  would  be 
on  whether  the  statement  in  question 
was  correct,  rather  than  on  monetary 
awards. 


“I’m  certainly  not  going 
to  merge  with  the  fellow 
who’s  trying  to  put  me 
out  of  business.” 


Since  libel  legislation  is  determined 
by  the  states,  Marcum  also  plans  to 
appear  before  the  Kentucky  legisla¬ 
ture  to  appeal  for  libel  reform. 

His  attorneys  —  who  he  has  had  to 
go  far  out  of  town  to  hire  —  have  told 
Marcum  they  expect  the  appeal  on  his 
$21,(X)0  award  to  come  up  by  the  end 
of  the  year. 

But  Marcum  isn’t  going  to  start 
spending  the  money  yet. 

“You  never  get  out  of  the  court 
what  you  want,”  he  said. 
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Up  for  sale  or  just  rumors? 

Cocktail  party  talk  during  the  ANPA  convention  indicated  several 
newspapers  are  up  for  sale;  but  nobody’s  saying  anything  ’on  the  record’ 


Gannett  Co.’s  Knoxville  Journal  is 
up  for  sale,  according  to  a  highly 
placed  company  executive. 

He  said  Gannett  has  received  seri¬ 
ous  bids  from  five  different  parties 
and  that  announcement  of  a  deal  is 
imminent. 

Larry  Fuller,  Gannett’s  director  of 
corporate  communications,  said  the 
company  has  “no  comment”  on  the 
situation  in  Knoxville. 

The  60,000  daily  Journal  is  part  of  a 
joint  operating  agreement  with 
Scripps  Howard’s  92,000  daily  Knox¬ 
ville  News-Sentinel,  which  acts  as 
business  agent  for  the  Gannett  paper. 

The  JOA  was  recently  renego¬ 
tiated,  and  on  July  1  the  morning  Jour¬ 
nal  will  become  an  evening  newspa¬ 
per,  while  the  New-Sentinel  will 
switch  to  the  morning  field. 

In  other  deals,  Hearst  Corp.  and 
Newhouse  Newspapers  reportedly 
have  expressed  interest  to  Jackson 
Newspapers  about  the  possible  sale 
of  its  New  Haven  Register  and  Jour¬ 
nal-Courier. 

The  John  Day  Jackson  Trust, 
which  owns  the  New  Haven  papers, 
recently  retained  the  investment 
banking  firm  of  Henry  Ansbacher 
Inc.  to  “evaluate”  the  worth  of  its 
properties. 

Lionel  Jackson  Sr. ,  chairman  of  the 


Fas-Fax 

(Continued  from  page  13) 

lost  7,946  in  daily  circulation,  but  its 
425,434  was  still  considerably  above 
the  316,209  of  Toronto  Sun  Co.’s 
Post,  which  added  6,099  over  last 
year. 

On  Sundays,  the  Post  added  6,755, 
while  the  Chronicle  lost  8,432,  but  the 
Chronicle  still  has  the  far  larger  Sun¬ 
day  paper  with  a  circulation  of 
528,153  compared  to  373,573. 

The  St.  Louis  Post-Dispatch  con¬ 
tinued  the  remarkable  increase  in  cir¬ 
culation  that  began  when  its  longtime 
joint  operating  agreement  with  the  St. 
Louis  Globe-Democrat  ended  in 
February  1984. 

Post-Dispatch  daily  circulation  was 
up  44,803  —  the  highest  in  the  coun¬ 
try  —  to  318,587.  On  Sundays,  the 
Post  broke  through  the  half-million 
mark  with  a  24,395  gain  that  brought 


Jackson  Newspapers  and  one  of  the 
trust’s  three  trustees,  said  the  evalua¬ 
tion  by  Ansbacher  is  not  connected  to 
any  decision  to  sell.  Jackson’s  son, 
Lionel  Jr.,  and  attorney  Herbert 
Emanuelson  Jr.,  who  is  not  a  family 
member,  are  the  other  two  trustees. 

A  sale  is  “always  a  possibility,” 
Jackson  said.  “If  someone  offered  us 
the  sky,  of  course  we’d  take  it.” 

Jackson  added  that  “no  decision 
has  been  made  whether  or  not  to  sell” 
and  said  there  have  been  “no  bona- 
fide  offers.” 

He  noted  that  under  the  terms  of 
the  agreement  with  Ansbacher,  the 
trustees  “can  turn  down  any  offer 
whatsoever.  The  newspapers  can 
only  be  sold  by  the  trustees  who  hold 
all  the  stock.” 

Ralph  Ingersoll  II,  chairman  of 
Ingersoll  Publications,  is  reportedly 
interested  in  another  Connecticut 
newspaper  —  the  Bristol  Press. 

However,  Loren  Ghiglione,  who 
purchased  the  Press  a  little  over  a 
year  ago  from  the  Barnes  family, 
denied  he  has  any  plans  to  sell.  Ghig¬ 
lione  also  owns  the  Southbridge 
(Mass.)  News. 

Sale  rumors  also  involve  the 
Nashua  (N.H.)  Telegraph,  owned  by 
Independent  Publications. 

Garden  State  Newspapers,  headed 
by  William  Dean  Singleton  and 


circulation  to  519,505. 

The  Globe  had  not  filed  by  FAS- 
FAX  press  time,  perhaps  owing  to  a 
chaotic  reporting  period,  during 
which  it  was  placed  under  manage¬ 
ment  of  a  bankruptcy  trustee,  sus¬ 
pended  publication  for  several  weeks 
and  re-emerged  with  new  owners  in 
January. 

In  Boston,  the  progress  of  Rupert 
Murdoch’s  Boston  Herald  —  a  paper 
virtually  given  up  for  dead  when  he 
bought  it  —  slumped  during  this 
FAS-FAX. 

Daily  circulation  fell  9,302  to 
358,725  and  Sunday  circulation  was 
down  a  full  26,466  to  282,357. 

By  contrast,  the  Boston  Globe 
reversed  what  had  been  several 
reporting  periods  of  dropping  circula¬ 
tions  with  two  —  albeit  small  — 
gains.  Daily  circulation  was  up  3,530 
to  514,097  and  Sunday  circulation 
increased  8,258  to  811,149. 

Murdoch’s  New  York  Post  did  not 
file  by  press  time,  although  it  was 


Richard  Scudder,  reportedly 
expressed  interest  in  the  newspaper 
to  Independent  president  William  L. 
McLean  III. 

McLean,  however,  vigorously 
denied  he  intends  to  sell  the  Tele¬ 
graph. 

McLean  said  he  did  have  “a  gen¬ 
eral  conversation”  with  Singleton  at 
the  American  Newspaper  Publishers 
Association  convention  in  San  Fran¬ 
cisco,  but  stated  “I  didn’t  talk  to  him 
about  Nashua.” 


No  dues  hike 

A  headline  on  a  story  about  ANPA 
financial  matters  in  the  April  26  issue 
of  Editor  &  Publisher  incorrectly 
stated  that  dues  were  increased. 

The  story  correctly  stated  that  at 
the  ANPA  annual  business  meeting  in 
San  Francisco  the  membership 
approved  an  existing  stand-by 
authority  of  the  board  to  increase  the 
dues  formula  by  a  maximum  of  10% 
only  in  case  of  an  emergency  or 
“unforeseen”  situation. 

According  to  Robert  L.  Burke, 
ANPA  vice  president  of  industry  and 
public  affairs,  “over  the  past  24  years 
the  board  has  exercised  this  authority 
only  eight  times,  and  only  in  5% 
increases.” 


widely  expected  to  report  circulation 
losses. 

The  biggest  story  in  New  York 
came  from  the  Long  Island  suburbs, 
where  Newsday  —  aggressively 
moving  into  Manhattan  and  other  city 
boroughs  —  posted  a  gain  of  40,315 
for  a  daily  circulation  of  582,388. 

Newsday’s  Sunday  circulation  fig¬ 
ures  were  just  as  dramatic:  up  36,076 
to  647,479. 

The  New  York  Times,  including 
national  editions,  showed  smaller 
gains:  up  22,225  daily  to  1 ,035,426  and 
up  2,087  Sundays  to  1,625,649. 

The  Los  Angeles  Times  remained 
slightly  ahead  of  the  New  York  Times 
as  the  fourth-large  St  daily  paper  with 
a  gain  of  18,591  in  this  reporting 
period  for  a  total  daily  circulation  of 
1,088,155.  It  remained  behind  the 
New  York  Times,  as  the  third-largest 
Sunday  paper,  despite  a  gain  of  2 1 ,238 
that  brought  circulation  to  1,353,376. 
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What  print  ads  are  effective? 

80%  of  all  ad  dollars  spent  are  not  effective,  researchers  say 


By  Debra  Gersh 

While  television  advertisers  cling  to  their  split  30s, 
viewers  use  their  VCRs  and  remote  controls  to  zip  and  zap 
their  way  through  prime  time. 

But  print  advertising  researchers  are  saying  —  and  can 
prove  —  it’s  the  print  ads  that  are  attracting  consumer 
involvement. 

Two  New  Jersey-based  testing  companies,  Perception 
Research  Services  Inc.  of  Englewood  Cliffs  and  the  Pre¬ 
testing  Company,  Inc.  of  Englewood,  are  able  to  track 
what  the  reader  is  looking  at  as  he  goes  through  a  magazine 
or  newspaper.  Most  of  their  work  has  studied  magazines, 
but  much  of  what  they  do  can  be  applied  to  newspapers. 


“An  advertiser  does  not  care  where  a 
person  opens  the  book.  What  he  cares 
about  is  if  the  reader  sees  his  ad  and 
checks  it  out,”  Young  added. 


Lee  S.  Weinblatt  is  one  of  the  co-founders  of  PRS,  but 
has  since  left  to  become  chief  executive  officer  of  the 
Pretesting  Co. 

Using  such  technology  as  digital  watches  that  secretly 
record  what  magazine  a  test  subject  is  reading  by  picking 
up  signals  planted  in  a  ribbon-thin  microchip  inside  a 
magazine  lap  card,  (the  subjects  are  asked  to  wear  the 
watches  all  the  time  for  a  month  to  record  pulse  rates  — 
which  they  do  —  as  part  of  a  study).  Pretesting  can 
determine  such  things  as  what  magazines  the  subject 
picked  up  as  well  as  how  many  times  the  publication  was 
picked  up.  To  avoid  chaos  at  the  newsstand,  the  watch 
begins  recording  after  3  minutes  of  exposure  to  the  micro¬ 
chip  9-12  inches  away. 

In  addition,  Weinblatt  —  who  holds  14  patents,  almost 
all  for  advertising  —  has  developed  an  eye-scanner  that 
weighs  half  an  ounce  and  is  clipped  on  to  the  glasses 
between  the  lens  and  the  ear  (subjects  who  do  not  wear 
eyeglasses  are  given  empty  frames  to  wear).  Inside  the 
scanner  are  50,000  fiber  optics  that  act  as  a  tiny  camera, 
recording  what  the  subject  is  looking  at.  The  image  is 
carried  through  a  wire  into  a  small  television-like  screen  in 
another  room. 

“A  great  (print)  ad  can  get  greater  examination  than  a  tv 
ad,”  Weinblatt  said.  “There  are  so  many  cases  where 
print  is  so  much  better  than  television.  With  the  disaster  of 
the  15  second  (commercial)  —  it  makes  the  new  Coke  look 
like  brilliant  marketing. 

“When  you  pick  up  a  magazine  or  newspaper,  you’re 
committing  to  work,”  he  added.  “No  one  has  to  force  it 
into  your  hand,  but  they  do  force  tv  ads  into  the  home. 
With  print,  the  quality  of  the  ad  makes  it  or  breaks  it.  In  tv, 
it’s  highly  influenced  by  the  program  and  surrounding 
ads.” 

Elliot  Young,  president  of  Perception  Research  Ser¬ 


vices,  said,  “technically,  print  advertisements  are  far 
ahead  of  television  in  avoiding  zapping.” 

Young’s  company  employs  a  machine  that  beams  an 
invisible  ray  of  infrared  light  into  the  subject’s  eyes  as  he 
goes  through  a  magazine  at  his  own  pace.  Pages  from  the 
current  issue  are  on  slides,  with  facing  pages  appearing  as 
they  do  in  the  book.  Another  camera  catches  the  reflection 
of  the  light  from  the  eyes  and  superimposes  it  onto  a  grid  of 
the  magazine  slide.  The  machine  records  30  times  per 
second. 

While  PRS’s  method  has  been  criticized  as  “artificial” 
because  it  uses  slides  rather  than  the  actual  publication. 
Young  maintains  that  “the  instant  any  research  is  con¬ 
ducted  the  real  world  doesn’t  exist.  The  key  is  not  how 
they  read  the  book,  but  what  they  read  in  it.  (Many  people, 
he  pointed  out,  read  magazines  while  lying  on  a  sofa,  in  the 
bathroom  and  in  other  situations  which  cannot  be  dupli¬ 
cated  for  testing.) 

“An  advertiser  does  not  care  where  a  person  opens  the 
book.  What  he  cares  about  is  if  the  reader  sees  his  ad  and 
checks  it  out,”  Young  added. 

But  both  Weinblatt  and  Young  are  having  some  diffi¬ 
culty  getting  the  word  out  about  their  findings. 

“No  one  wanted  to  hear  about  (television)  clutter.  All 
they  heard  was  that  they  found  a  solution  to  their  advertis¬ 
ing  budget”  with  15-second  commericals,  Weinblatt  said. 
“The  emperor  is  running  around  stark  naked  and  no  one’s 
saying  anything.” 


Some  of  Weinbiatt’s  findings  inciude 
the  indication  that  frequency  of  an  ad 
in  different  sections  of  a  newspaper 
may  be  better  than  a  doubie 
spread . . . 


Weinblatt  speculated  that  agencies  and  research  direc¬ 
tors  may  be  less  inclined  to  move  away  from  television 
because  “print  takes  work.” 

In  addition,  he  said  the  old  guard  is  afraid  of  the  new 
technology,  preferring  to  do  things  the  old  way — although 
there  are  exceptions  —  and  in  some  cases  there  are  strong 
relationships  between  certain  researchers  and  certain  sup¬ 
pliers. 

“It  doesn’t  have  to  mean  losing  your  job,  it  would  just 
make  more  work,”  he  said  of  subscribing  to  the  print 
findings.  “You’re  talking  laziness  and  tradition. 

“I  am  hoping  that  the  lack  of  high  profits  and  success 
will  have  people  reevaluating  their  budgets,  methods  of 
spending  and  methods  of  research,”  he  said.  “It’s  going  to 
take  the  advertisers  to  start  screaming  at  the  agencies  (to 
stop)  spending  money  like  drunken  sailors  on  campaigns 
that  don’t  work.” 

According  to  Young,  “the  beauty  about  print  is  that  the 
reader  is  not  passive.  When  a  person  buys  a  newspaper  he 
(Continued  on  page  22) 
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Print  ad  effectiveness 

(Continued  from  page  20) 


is  looking  for  information.  The  attention  given  newspapers 
is  pretty  dam  good,  so  the  attention  to  (its)  advertising  has 
to  be  pretty  dam  good.  In  television  you’re  (the  viewer) 
not  looking  for  commericals. 

“On  a  quantity  basis  tv  is  an  effective  tool.  It’s  on  the 
quality  side  that  you  run  into  questions,’’  he  continued. 
“Those  (readers)  who  get  into  the  ads  in  print  want  to. 
(For  an  ad)  to  be  zapped  in  print,  at  least  there  is  a  split 
second  chance  (of  being  read).  On  tv,  you  may  be  the  third 
ad  in  a  group  and  never  be  seen. 

“We’re  seeing  that  (print)  campaigns  that  are  getting 
attention  are  the  ones  that  are  doing  well,”  he  added. 

Young  said  while  clients  are  buying  his  company’s 
research  “tike  gangbusters,”  and  that  publications  are 
cautious  but  “starting  to  come  around,”  it’s  the  agencies 
“that  are  the  tough  ones.  I  think  it’s  inertia.  Their  primary 
sources  of  revenue  are  in  television  so  they’re  not  as 
wrapped  up  in  print.  The  agency  people  are  so  involved 
with  television  they’re  not  giving  print  the  consideration  it 
deserves.” 

Some  of  Weinblatt’s  findings  include  the  indication  that 
frequency  of  an  ad  in  different  sections  of  a  newspaper 
may  be  better  than  a  double  spread,  and  that  the  right 
page-left  page  theories  are  not  as  significant  in  newspa¬ 
pers,  where  readers  do  not  know  what  to  expect  when  they 
turn  the  page. 

He  also  said  competitive  imagery,  noi  recall,  sens  a 
product  (except  in  cases  where  price  is  the  deciding  fac¬ 
tor). 

Young,  whose  company  plans  to  do  44  magazine  audits 
in  1986,  said  some  of  his  flndings  include  how  different 


categories  of  ads  work  in  different  publications  and  that 
the  effectiveness  of  a  particular  layout  —  double  spread, 
single  page,  etc.  —  varies  from  book  to  book. 

In  addition,  he  said  the  right-left  placement  theory  is  just 
a  “historical  wive’s  tale,”  and  that  the  “mental  set”  of  the 
book  affects  the  ad. 

Testing  newspapers  is  difficult  due  to  the  medium’s 
timeliness,  he  said,  adding  that  it  could  be  done,  but  the 
testing  would  have  to  be  conducted  very  quickly.  It  would 
be  inaccurate  to  see  if  a  reader  turns  to  editorial  content 
and  skips  an  ad,  because  if  the  facing  (or  surrounding) 
news  story  is  old  news,  the  subject  may  skip  it  simply  for 
that  reason.  Young  said,  however,  that  the  testing  can 
easily  be  done  with  specialty  sections  that  are  not  as  dated. 

Young  recommended  “pure  placement  testing”  for 
newspapers  to  help  them  with  layout  and  to  use  as  an 
advertising  selling  tool. 

Perception  Research  has  also  done  studies  on  design, 
and  found  that  “mles  were  made  to  be  broken.  If  an  ad  is 
the  same  as  everyone  else’s  it’s  going  to  blend  into  the 
background.  Many  people  also  leave  an  ad  without  ever 
seeing  the  brand  name.  If  you  have  a  key  message,  don’t 
bury  it.” 

Both  Young  and  Weinblatt  agree  that  continued  com¬ 
mercial  clutter  —  further  aggravated  by  split  30s  —  is 
leading  to  more  zapping  and  is  contributing  to  the 
decreased  effectiveness  of  television  advertising,  which 
will  eventually  lead  to  the  increased  use  of  print  and  a 
strong  demand  for  good  print  copywriters. 

“One  hundred  billion  dollars  is  spent  on  advertising  a 
year,  and  they  admit  about  80%  does  not  work.  That 
money  is  wasted,”  Weinblatt  said.  “They’re  literally  at 
the  stage  of  using  leeches  to  cure  headaches. 

“Thirty-eight  of  61  or  71  Cleo  winners  in  1983  either 
went  bankrupt  or  dropped  their  ad  agency  within  a  year,” 
he  added.  “That  says  a  lot  about  benchmarks  of  success.” 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  piug 
into  "our”  language  . . .  give  us  a  cali.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  heip  you  come  up 
with  a  translation  that  everyone  can  understand. 


STATI  FARM 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61710 
Phone:  309-766-2625 
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If  you  do  and  you’re  looking  for  per¬ 
fect  halftones,  call  Caprock.  We’ll 
show  you  how  to  do  better  with  the 
correct  screen  for  your  application, 
and  we’ll  back  it  up  with  a  sample. 
Better  yet,  call  and  order  the  right 
screen  today. 

CALL  TOLL-FREE:  1-800-222-0325 

CAPROCK  DEVELOPMENTS,  INC. 
Dept.  EP  475  Speedwell  Avenue 
Morris  Plains,  NJ.  07950 
Toll  Free  1-800-222-0325  •  In  NJ.  201-267-9292 


Sex  and  your  newspaper 

Do  the  two  go  together? 


By  Andrew  Radolf 

Does  sex  belong  in  a  family  news¬ 
paper? 

Dr.  Ruth  Westheimer,  noted  psy¬ 
cho-sexual  therapist,  tv/radio  person¬ 
ality  and  King  Features  columnist, 
emphatically  believes  it  does  — 
arguing  for  the  need  to  dispel  sexual 
myths  through  the  distribution  of 
“accurate  information.” 

But  Jim  Jacobson,  editor  of  the  Bir¬ 
mingham  (Ala.)  News,  just  as 
strongly  believes  that  it  doesn’t  and 
contends  there  are  plenty  of  accurate 
sources  “on  this  important  subject” 
to  be  found  elsewhere., 

Westheimer  and  Jacobson  pre¬ 
sented  their  opposing  views  at  a  well 
attended  panel  discussion,  “What 
Editors  Should  Know  about  Sex,”  at 
the  recent  American  Society  of 
Newspaper  Editors’  annual  conven¬ 
tion  in  Washington,  D.C. 

Also  on  the  panel  were  author  and 
sex  researcher  Shere  Hite  and 
Richard  Oppel,  editor  of  the  Char¬ 
lotte  Observer. 

By  all  accounts,  this  was  not  your 
everyday  newspaper  panel  as  editors, 
sometimes  with  titters  and  sometimes 
with  dead  seriousness,  listened  to 
some  frank  talk  about  orgasms,  cli- 
ttoral  stimulation,  contraception, 
masturbation  and  erections  in  men  of 
a  “certain  age.” 

“Human  sexuality  has  to  be  talked 
about  explicitly  and  openly,”  West¬ 
heimer  said,  stating  newspapers  are 
the  perfect  medium  for  conveying 
information  about  sexual  matters 
because  “people  can  read  it,  put  it 
aside,  pick  it  up  again,  reflect  about  it 
and  criticize  it.” 

Unlike  her  radio  and  tv  appear¬ 
ances,  where  she  tries  to  dispel  anxi¬ 
ety  about  the  subject  with  humor, 
Westheimer  said  she  tries  to  take  a 
more  straightforward  approach  in  her 
column. 

“We  have  a  function  together,” 
she  told  editors,  “to  dispel  some 
myths  about  masturbation  and  preg¬ 
nancy.  We  have  a  tremendous 
amount  of  sexual  ignorance,  not 
because  we  don’t  have  the  data,  but 
because  we  did  not  find  a  way  to 
dispense  that  data  without  snickering. 

“The  time  has  come,  in  good  taste 
and  with  proper  regard  for  differences 
in  religious  and  ethical  beliefs,  to  be 
explicit  about  sexual  practices.” 

Hite  told  the  editors  that  she 
approached  the  subject  of  sexual 
practices  from  a  “feminist 
viewpoint.”  She  explained  that  too 


often  in  discussing  the  subject  with 
reporters,  they  “tended  to  think  of 
sex  as  intercourse.” 

The  reporters  choice  of  “terms,” 
Hite  said,  “show  the  influence  of 
ideology  on  what  we  are  doing  with 
our  lovers.” 

Hite  said  feminists  “dislike  the  vul¬ 
garization  of  sex  in  the  media,”  but 
she  also  had  praise  for  the  way  the 
news  media  covered  her  first  book. 
The  Hite  Report,  on  women’s  sexual¬ 
ity. 

“I  think  the  news  media  has  been 
extemely  helpful  to  large  numbers  of 
women,”  she  said. 

Oppel  said  editors  should  not  “con¬ 
nect”  Westheimer’ s  column  and  her 
television  appearances.  “Those  who 
react  negatively  are  reacting  to  tv. 
The  column  is  a  solid  one.” 

Jacobson,  however,  did  not  believe 
“you  can  separate  the  Dr.  Ruth  of  tv 
from  the  column.” 


“We  have  a  function 
together/’  she  told 
editors,  “to  dispel  some 
myths  about  masturbation 
and  pregnancy.’’ 


Remarking  that  the  News  turned 
down  Westheimer’ s  column,  Jacob¬ 
son  asked,  “Is  your  newspaper  the 
place  for  that  kind  of  discussion?  It’s 
a  subject  which  needs  to  be  taken 
seriously,  but  there  are  other  places 
where  that  information  is  available.” 

Jacobson  noted  that  when  Parade 
ran  its  controversial  cover  story  “Sex 
in  America,”  his  newspaper  was  one 
of  several  which  ran  a  front  page  “edi¬ 
tor’s  note”  warning  parents  about  the 
article. 

Jacobson  said  that  if  the  News  had 
received  more  advance-  notice  from 
Parade,  it  would  not  have  carried  the 
Sunday  magazine  that  week.  Nor 
would  the  News  have  published  a 
similar  type  of  article  by  one  of  its 
own  reporters,  he  said. 

“I  did  not  believe  many  parents 
were  prepared  to  talk  about  anal  sex 
and  oral  sex  (with  their  children)  over 
breakfast,”  he  said. 

During  the  question  and  answer 
period,  however,  Jacobson  moder¬ 
ated  his  stance. 

“I  do  believe  we  can  write  about 
sex  in  a  non-sensational  way,”  he 
said.  “I  do  think  it  is  a  legitimate  area 
of  concern  for  a  newspaper  editor.” 
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Newspapers  sue  airport  over  barring  of  newsracks 


Gannett  Co.’s  Reno  Newspapers 
Inc.  has  filed  suit  in  federal  court 
against  Washoe  County,  Nev.,  and 
Aeroplex  stores  over  the  airport  con¬ 
cessionaire’s  refusal  to  allow  the 
placement  of  newsracks  for  the  Reno 
Gazette-Journal  and  USA  Today  in 
the  terminal. 

Aeroplex,  as  concessionaire,  con¬ 
trols  the  placement  of  vending 
machines  in  the  airport  and  also  oper¬ 
ates  the  two  newspaper  and  gift 
stands  in  the  terminal. 

RNI  claims  in  its  suit  that  Aeroplex 
is  violating  its  First  Amendment 
rights  by  barring  the  newsracks. 

Attorneys  for  Aeroplex,  as  well  as 
its  Reno  manager,  Valerie  Martin, 
declined  to  comment  on  the  suit. 

Fritz  Jacoby,  RNI  circulation 
director,  said  Aeroplex  contends  that 
its  concession  contract  gives  the  com¬ 
pany  the  exclusive  right  to  sell  news¬ 
papers  in  the  airport. 

“The  airport  authority  has  just 
abdicated  all  their  power  to  Aeroplex, 
which  is  making  decisions  based  on 
their  profit  goals  and  not  on  the  goal  of 


serving  the  public  with  newspapers,” 
stated  Alice  Neff  Lucan,  Gannett ’s 
general  counsel. 

Lucan  commented  that  a  private 
company  operating  by  concession 
contract  in  a  public  place  such  as  an 
airport  “takes  over  the  role  of  govern¬ 
ment  and  cannot  deprive  you  of  your 
civil  rights.” 


RNI  claims  in  its  suit 
that  Aeroplex  is  violating 
its  First  Amendment 
rights  by  barring  the 
newsracks. 


RNI,  which  also  handles  local  dis¬ 
tribution  of  USA  Today,  wants  to  put 
in  the  vending  boxes,  Lucan  said, 
because  the  two  newsstands  cannot 
adequately  meet  public  demand.  She 
said  the  two  stands  are  at  opposite 
ends  of  the  terminal  and  not  conve¬ 
nient  for  travelers  rushing  to  catch 
their  planes.  She  added  that  the  news¬ 
stands  also  do  not  order  enough 
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We  do  complete  systems 


MSI  has  designed  and  installed 
dozens  of  complete  systems  for 
America’s  most  dynamic  newspa¬ 
pers.  Despite  this,  some  people 
continue  to  think  of  MSI  only  as  a 
component  manufacturer.  MSI  is 
both!  It’s  true,  MSI  bottom  wraps, 
stackers,  belt,  wire  &  roller  con¬ 
veyors,  twisting  belt  vertical  con¬ 
veyors,  stream  aligners,  “squeez¬ 
ers”  and  allied  components  are 
exceptional  products  with  exclu¬ 
sive  features.  MSI  layouts  and  sys¬ 
tems  are  also  exceptional  in 
achieving  maximum  mailroom  effi¬ 
ciency.  So  if  it’s  for  the  mailroom. 


MSI  Bottom  Wrap  —  one  of  the  outstanding 
products  designed  and  manufactured  by 
Mailroom  Systems. 


call  MSI  where  you  can  get  the 
best  of  both  components  and  com¬ 
plete  systems. 
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copies  of  the  Gazette- Journal  and 
USA  Today  to  meet  demand. 

RNI  approached  Aeroplex  about 
increasing  its  newsstand  orders, 
Lucan  said,  but  the  concessionaire 
told  RNI  it  would  only  buy  more 
newspapers  if  it  were  sold  them  at  a 
lower  price. 

In  an  effort  to  sell  more  newspa¬ 
pers,  RNI  sent  hawkers  to  the  airport 
concourse  to  catch  the  6  a.m.  “rush 
hour,”  Lucan  said.  Those  hawkers, 
she  continued,  in  one  hour  sold  43% 
of  the  amount  of  newspapers  the 
Aeroplex  stands  sell  in  an  entire  day. 

However,  when  Aeroplex  officials 
arrived  an  hour  later  to  open  the 
stores,  they  had  airport  security 
remove  the  hawkers  from  the  airport 
grounds,  Lucan  said. 

In  another  instance,  RNI  had  its 
hawkers  stand  at  the  airport  entrance 
rather  than  in  the  terminal,  but  again 
Aeroplex  had  them  removed. 

Lucan  said  RNI  has  tried  to  negoti¬ 
ate  a  settlement  of  the  situation  with 
Aeroplex  without  result. 

The  case  is  expected  to  be  heard  in 
federal  district  court  in  Reno  in  two  to 
three  weeks,  Jacoby  said.  A  decision 
is  expected  shortly  after. 

Eight  Southeast 
region  space 
journalists  picked 

The  Association  of  Schools  of  Jour¬ 
nalism  and  Mass  Communication  has 
selected  the  eight  Southeast  region 
finalists  for  NASA’s  Journalist-in- 
Space  project. 

A  total  of  40  regional  finalists  — 
eight  from  each  of  the  five  regions  — 
will  be  chosen  to  compete  for  the  five 
finalist  positions.  The  first  journalist 
in  space  and  backup  will  be  selected 
from  the  five  finalists. 

The  thirty-two  other  regional  final¬ 
ists,  from  the  Northeast,  North  Cen¬ 
tral,  South  Central  and  West,  will  be 
chosen  by  ASJMC  panels  later  in 
May. 

The  eight  Southeast  finalists  are 
Jay  Barbree,  NBC  News;  Marcia  F. 
Bartusiak,  a  freelance  science  writer 
from  Norfolk,  Va. ;  Robert  A.  Navias, 
UPI  correspondent;  Alexander  Ros- 
siter,  UPI  science  editor;  Anne  K. 
Sawyer,  Washington  Post  reporter; 
Barry  D.  Serafin,  ABC  News;  James 
J.  Snyder,  Mutual  Broadcasting  Sys¬ 
tems  correspondent;  and  James  T. 
Wooten,  ABC  News. 
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Once  a  dilemma.  Now  a  crisis.  That’svriiy  the  National  Education  Association 

Thirty  percent  of  America’s  teenagers  has  initiated  a  major  new  effort  to  rescue  young 

aren’t  graduating  from  high  school.  That’s  three  people  from  academic  failure.  NEA  has  committed 

quarters  of  a  million  dropouts  each  year.  $1.7  million  to  this  effort  —  one  dollar  for  every 

In  our  large  cities  —  Boston,  New  York,  NEA  member.  We  will  devote  $700,000  to  this  war- 

Detroit,  Chicago,  Washington  and  Philadelphia  chest  against  scholastic  failure  to  Operation  Rescue, 

—  the  dropout  rate  is  35-50%.  our  new  program  to  combat  the  dropout  and 

The  cost  to  society  of  the  dropout  crisis  is  illiteracy  syndrome, 

staggering.  More  than  half  of  the  nation’s  prison  The  remaining  $1  million  will  establish  an 

inmates  are  dropouts — and  it  costs  taxpayers  up  to  endowment  to  make  educational  excellence  grants 

$25 ,000  a  year  to  house  a  prisoner  in  a  correctional  available  to  teachers  for  years  to  come.  And  we’re 

institution.  That  total  is  hi^er  than  the  cost  of  a  asking  other  concerned  groups — both  inside  and 

year  of  education  at  either  Harvard  or  Yale.  outside  education — to  join  teachers  in  building  this 

The  Business  Advisory  Commission  of  the  fund.  Our  aim  is  to  begin  funding  local  dropout 

Education  Commission  of  the  States  recently  called  prevention  prognims  by  the  fall  of  1986. 
on  all  of  society — business ,  schools ,  civic  organiza-  Our  goal  with  Operation  Rescue?  We  want  to 

tions,  labor  and  professional  groups  —  to  help  cut  the  dropout  rate  in  half  by  1990. 

address  the  dropout  problem.  Wfe  as  a  nation  S^^l  as  an  association?  In  over  128 

cannot  let  one  quarter  of  America’s  youth  I  years,  that’s  never  wavered.  We  stand  for 

continue  to  drift  toward  hopelessness.  JL  excellence  in  every  classroom,  for  every  child. 

National  Education  Association 


The  Subject  Is  Excellence 


ADVERTISING 


Three  ad  agencies  with  $5  biilion  in  totai  annuai  biliings  merge 


At  least  a  week’s  worth  of  specula¬ 
tion  among  the  advertising  industry 
and  trade  press  was  laid  to  rest  when  a 
unique  three-way  merger  between  the 
advertising  agencies  of  BBDO  Inter¬ 
national  Inc.,  Doyle  Dane  Bembach 
Group  and  Needham  Harper  World¬ 
wide  Inc.  was  announced  April  27. 

The  new  public  holding  company, 
with  yearly  billings  of  about  $5  billion, 
will  have  as  subsidiaries  two  separate 
and  independent  global  networks. 
BBDO  Worldwide  will  be  one  of  these 
networks  and  will  operate  essentially 
as  it  is  presently  organized. 

The  other  network,  DDB  Needham 
Worldwide,  will  be  formed  by  bring¬ 
ing  together  the  current  Doyle  Dane 
Bembach  and  Needham  Harper  oper¬ 
ations. 

In  addition,  the  various  indepen¬ 
dent  companies  of  all  three  agencies 
engaged  in  general  advertising  and 
marketing  services  will  be  operated 
under  a  new  designation  as  the  Diver¬ 
sified  Agency  Group,  which  will 
include  local  and  regional  agencies, 
public  relations,  health  and  medical 
communications,  sales  promotion, 
graphic  arts,  financial  and  business- 
to-business  advertising. 

This  is  the  first  time  three  agencies 
have  merged  simultaneously  and, 
while  it  will  be  “the  largest  advertis¬ 
ing  agency  group  in  the  world,  that  is 


not  the  reason  we  have  decided  to 
come  together,”  according  to  Allen 
Rosenshine,  BBDO  chief  executive 
officer.  “Our  idea  is  that  an  enhanced 
creative  capacity  should  be  the  most 
important  selling  point  we  have  for 
putting  together  a  new  resource  for 
clients  and  prospects. 

“We  want  to  be  nothing  less  than 
advertising’s  global  creative  super¬ 
power,”  he  added. 


“IVe  want  to  be 
nothing  less  than 
advertising’s  giobai 
creative  superpower,”  he 
added. 


Potential  loss  of  revenue  from  pos¬ 
sible  client  conflicts  should  be  rela¬ 
tively  low,  according  to  Rosenshine, 
because  “these  two  networks  are 
stmctured  to  compete  with  each  other 
just  as  brands  compete  within  our 
client  companies.  We  really  antici¬ 
pate  that  the  separate  and  indepen¬ 
dent  operating  policies  and  proce¬ 
dures  that  will  govern  the  subsidiaries 
will  help  us  keep  conflict  concerns  to 
a  minimum.” 

The  merger,  which  was  approved 


unanimously  by  all  three  boards  of 
directors  in  special  sessions,  will  ulti¬ 
mately  be  accomplished  by  each  com¬ 
pany’s  shareholders  receiving  stock 
in  the  new  company. 

BBDO  shareholders  would  receive 
about  65%  of  the  stock  of  the  new 
holding  company,  DDB  shareholders 
about  24%  and  Needham  Harper 
shareholders  about  11%.  The  ratios 
were  based  on  a  merger-of-equals 
approach  in  which  each  company 
received  new  shares  in  amounts  com¬ 
mensurate  with  their  current  market 
value  and  their  contribution  to  the 
whole. 

The  new  holding  company  will  be 
formed  by  separate  exchanges  of 
shares  between  BBDO  and  the  other 
two  companies.  Each  transaction  will 
be  subject  to  approval  of  the 
shareholders  of  the  respective  com¬ 
panies.  As  a  result  of  the  merger, 
shareholders  of  BBDO  will  receive 
1.23  shares  of  the  new  holding  com¬ 
pany  for  each  of  their  BBDO  shares. 
DDB  shareholders  will  have  one 
holding  company  share  for  each  DDB 
share,  and  Needham  Harper  share¬ 
holders  will  receive  2.7  million  of  the 
approximately  24  million  holding 
company  shares. 

While  the  new  company  has  not 
been  given  a  name  yet,  it  will  not  use 
any  of  the  three  agencies’  names. 


Professor  sees  more  specialization,  mergers  among  ad  agencies 


By  Debra  Gersh 

The  future  of  the  advertising 
agency  business  holds  many  struc¬ 
tural  changes,  most  of  which  are 
beyond  the  control  of  agencies,  dri¬ 
ven  instead  by  clients  and  technol¬ 
ogy,  according  to  Dr.  Jagdish  N. 
Sheth. 

Sheth,  a  professor  at  the  Graduate 
School  of  Business  at  the  University 
of  Southern  California  and  a  consul¬ 
tant  to  major  corporations,  recently 
spoke  at  a  seminar  in  New  York  on 
world  communications  sponsored  by 
the  International  Committee  of  the 
American  Association  of  Advertising 
Agencies. 

The  changing  client  base,  a  result  of 
mergers  and  acquisitions  as  well  as 
increasing  global  competition,  will 
result  in  the  need  for  integrated  com¬ 
munications.  The  advertising  agency 
will  need  to  provide  total  marketing. 


not  just  advertising,  and  there  will  be 
increasing  expectations  of  the 
agency,  Sheth  said. 


The  oniy  U.S.  agency 
that  Sheth  said  wiii 
survive  is  Young  & 
Rubicam. 


Eventually,  a  two-tier  market  in 
each  industry  will  evolve,  with  an 
outer  circle  of  niche  players  and  an 
inner  circle  of  no  more  than  three 
companies  less  specialized  than  those 
on  the  outside.  The  three  inner  com¬ 
panies  will  always  include  at  least  one 
Japanese  corporation,  sometimes  one 
from  the  U.S.  and  rarely  one  from 
Europe  —  usually  French,  Sheth  con¬ 


tinued. 

To  illustrate  his  point,  Sheth  drew 
on  a  number  of  examples,  including 
the  automobile  industry.  Ford,  Gen¬ 
eral  Motors  and  Chrysler  used  to  be 
the  Big  Three,  but  Ford  and  GM  have 
been  replaced  by  Toyota  and  Nissan, 
with  the  remaining  automobile  com¬ 
panies  becoming  more  specialized. 

As  this  trend  continues,  the  client- 
driven  ad  agencies  will  also  see  the 
emergence  of  three  big  players  in  the 
inner  circle.  The  only  U.S.  agency 
that  Sheth  said  will  survive  is  Young 
&  Rubicam.  The  other  inner  circle 
members  will  be  Dentsu  from  Japan 
and  an  unnamed  French  agency  rep¬ 
resenting  Europe.  When  later  queried 
about  his  statement,  Sheth  said  it  is 
hard  to  predict  which  French  agency 
will  prevail,  although  Saatchi  and 
(Continued  on  page  47) 
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colleges 
can  help 
you  make 
It  big. 


Just  ask:  Ronald  Reagan, 
President  of  the  United  States, 
Eureka  Cc^ege,  111;  Philip  Caldwell, 
Chairman  of  the  Board  2uid  Chief 
Executive  Officer,  Ford  Motor  Com¬ 
pany,  Muskingum  CoUege,  Ohio; 
Paul  Newman,  Actor,  Kenyon 
College,  Ohio;  Lesl^  Stahl,  CBS 
News  White  House  Correspond¬ 
ent,  Wheaton  College,  Mass. 

Some  of  our  country’s  most 
successful  people  went  to  small 


colleges  you  may  not  have  heard 
of— colleges  where  size,  faculty,  and 
curriculum  combined  to  give  ^em 
the  education,  skills,  and  confidence 
to  make  it  big  in  today’s  world. 

A  small  college  can  help  you  make 
it  big,  too.  To  learn  more  about  small 
independent  colleges,  write  for  our  free 
booklet.  Send  your  name  and  address 
to  Council  of  Independent  Colleges, 

Box  11513,  Washington.  D.C.  20008. 


Sponsored  by  The  Council  of  Independent  Colleges 


Craig  Flournoy  and  George  Rodrigue,  Reporters,  The  Dallas  Morning  News 
m  When  word  about  the  Pulitzers  came  across  the  wire  Thursday  afternoon,  April  17, 1986, 
cheers  swept  through  the  newsroom  of  The  Dallas  Morning  News.  It  was  announced  that  the 
Pulitzer  Prize  for  National  Reporting  had  been  awarded  to  Craig  Flournoy  and  George 
Rodrigue  for  their  8-part  series,  "Separate  and  Unequal:  Subsidized  Housing  in  America.” 
This  series  documented  systematic  discrimination  in  subsidized  housing  across  America 
that  has  gone  unchecked  despite  legislation,  federal  regulation  and  court  decisions. 
Supervised  and  edited  by  Howard  Swindle,  the  series  was  published  by  The  Morning  News 
in  February  1985,  the  culmination  of  a  14-month  investigation  that  included  interviews  in  43 
East  Texas  counties  and  47  cities  nationwide,  m  As  a  result  of  this  series,  a  U.S.  House 
Committee  and  the  Commission  on  Civil  Rights  have  both  ordered  investigations  into  the 
subsidized  housing  system,  m  As  the  most  prestigious  award  in  our  industry,  this  Pulitzer 
reflects  the  long-standing  commitment  of  The  Dallas  Morning  News  to  provide  our  readers 
journalism  of  the  highest  standards  every  day.  ■  For  a  copy  of  this  series,  contact  Ralph 
Langer,  Vice  President  and  Executive  Editor,  at  (214)  977-8363.  mmmmmmmmammmmaimmm 
Circ:  377,843  Daily  /  500,719  Sunday  ■  Nobody  beats  The  Dallas  Morning  News  in  the  morning. 

. — . .  ■  ^alla^  rm4s 
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NEWSPEOPLE  IN  THE  NEWS 


The  Charlotte  (N.C.)  Observer  has 
expanded  coverage  of  the  state,  and 
Dennis  Sodomka  is  the  newly  named 
assistant  managing  editor/South  Car¬ 
olina  heading  the  14-member  staff 
based  in  Rock  Hill. 

Five  new  staffers  appointed  to  the 
Rock  Hill  team  are:  Brian  Melton, 
reporter,  formerly  an  assistant 
national  editor  in  Charlotte;  Bob 
Leverone,  photographer,  formerly 
with  the  Hagerstown  (Md.)  Herald- 
Mail,  Will  Parrish,  sports  reporter, 
formerly  a  copy  editor  in  Charlotte; 
and  Dan  Huntley,  reporter,  formerly 
in  the  Observer’s  Gastonia  operation. 

Sodomka,  who  began  his  career  at 
the  Chicago  Daily  News,  was  manag¬ 
ing  editor  of  the  now-defunct  Char¬ 
lotte  News. 

*  t  * 

Dennis  R.  Waller  has  been  named 
publisher  of  the  Worthington  (Minn.) 
Daily  Globe,  with  responsibility  for 
all  phases  of  the  newspaper  opera¬ 
tions. 

Waller,  a  native  of  Algona,  Iowa, 
recently  sold  Algona  Publishing  Com¬ 
pany  to  Midwest  Newspapers, 
publisher  of  the  Daily  Globe,  and 
joined  Midwest  as  vice  president  and 
director  of  operations. 

Waller  holds  a  degree  in  journalism 
from  Drake  University  in  Des  Moines 
and  worked  for  Look  magazine  before 
returning  to  his  family’s  newspaper 
business  in  Algona  in  1966.  He  took  a 
leave  of  absence  in  1978  to  manage 
two  Washington  state  newspapers, 
returning  to  Algona  in  1979. 

♦  ♦  ♦ 

Bart  Fisher,  sports  editor  of  the 
New  Britain  (Conn.)  Herald  was 
elected  president  of  the  Connecticut 
Sports  Writers’  Alliance,  succeeding 
Hal  Levy,  executive  sports  editor  of 
Shoreline  Newspapers. 


Mark  S.  Vasche  has  been  named 
editor  of  the  Modesto  (Calif.)  Bee. 

He  joined  the  newspaper  in  1970 
and  since  then  has  been  a  reporter  in 
metro  and  features,  a  columnist,  and 
has  served  as  assistant  metro  editor 
and  as  valley,  weekend,  graphics,  fea¬ 
tures  and  metro  editor. 

Vasche  is  responsible  for  the  day- 
to-day  news  operations  of  the  Bee. 
The  managing  editor  position  has 
been  vacant  since  last  October  when 
Ray  Nish  Jr.,  managing  editor  for  23 
years,  retired.  He  was  with  the  news¬ 
paper  37  years. 

4c  :|c 

Sharon  Nesselroad,  personnel 
manager  of  the  Greensboro  (N.C.) 
News  &  Record  since  1984,  has  been 
named  personnel  manager  of  Land¬ 
mark  Communications  Inc.,  Norfolk. 

Prior  to  Greensboro,  Nesselroad 
was  the  employee  benefits  manager 
for  Landmark  and  was  benefits  mana¬ 
ger  at  the  Virginian-Pilot  and  the  Nor¬ 
folk  Ledger-Star  from  1977  to  1981, 
when  she  became  administrative 
assistant  to  Landmark  board  chair¬ 
man,  Frank  Batten.  Prior  to  joining 
Landmark,  Nesselroad  held  manage¬ 
ment  positions  with  the  Virginia 
Beach  public  schools. 


C.  Richard  Splittorf,  for  the  past 
ten  years  chairman  and  executive 
officer  of  Sawyer-Ferguson-Walker 
Company,  newspaper  sales  represen¬ 
tatives,  retired  on  April  30.  He  is  in 
his  37th  year  with  the  company  and 
continues  as  a  consultant. 

Splittorf  started  his  career  in  San 
Francisco,  moved  to  Philadelphia  in 
1954  as  a  general  manager  and  was 
promoted  to  general  sales  manager. 
New  York,  in  1%2.  Seven  years  later 
he  was  elected  president  and  chief 
operating  officer  and  in  1976, 
assumed  his  most  recent  position. 

♦  ♦  ♦ 

Charles  E.  Nye  was  named  graph¬ 
ics  editor  for  the  Indianapolis  News. 
He  is  a  graduate  of  Ohio  University 
with  a  bachelor’s  degree  in  journalism 
and  attended  graduate  school  at  the 
University  of  Missouri. 

Nye  most  recently  was  graphics 
director  of  the  Eugene  (Ore.)  Regis¬ 
ter-Guard. 

♦  ♦  ♦ 

R.O.  Johnson  joined  the  Sac- 
iramento  Union  as  controller.  He  has 
(Over  15  years  of  newspaper  experi- 
(ence,  most  recently  as  controller  at 
ithe  Idaho  Statesman,  Boise. 

Joseph  L.  Wheeler  joined  the 
Union  as  circulation  director.  He  has 
over  40  years  of  newspaper  experi¬ 
ence,  most  recently  as  general  mana¬ 
ger  of  the  California  Newspaper  in 
Youth  Foundation. 

We’re  Looking  For 
Three  Good 
Management  People 

See  Our  Ad  in  Classified 

3nser£[oU 
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Post  Otiice  Box  1088 
Troy,  Alabama  36081 

1205)  566-7198  We  are  pleased  to  have  represented 

Mr.  Walter  B.  Hatten 
West  Monroe,  Louisiana 
in  the  sale  of  his  newpaper 

THE  OUACHITA  CITIZEN 

to 

OUACHITA  NEWSPAPERS,  INCORPORATED 
Monroe,  Louisiana 
Mr.  Robert  E.  Barton,  President 
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Richard  G.  Carter  joined  Gan¬ 
nett  Westchester  Rockland  News¬ 
papers  in  White  Plains,  N.Y.  as  an 
associate  editor.  Carter  has  been  con¬ 
tributing  columns  to  the  op-ed  pages 
of  these  newspapers  since  1983  and 
will  write  editorials  and  a  weekly 
opinion  column  and  is  a  member  of 
the  editorial  board. 

Carter  has  been  a  reporter  for  the 
Milwaukee  Sentinel,  the  Columbus 
Dispatch  and  the  Cleveland  Plain 
Dealer. 

He  worked  for  IBM  in  Cleveland 
and  White  Plains  and  subsequently 
handled  media  relations  for  Ohio  Bell 
Telephone  Co.,  and  was  director  of 
public  affairs  in  New  York  City  for 
Con  Edison  and  more  recently,  vice 
president  for  public  affairs  of  Group 
W  Cable,  a  Westinghouse  subsidiary. 

He  was  the  first  black  graduate  of 
Marquette  University’s  journalism 
school  in  1958  and  this  year  will  be 
awarded  the  By-Line  Award,  given  to 
outstanding  alumni. 

*  * 

James  T.  Eddins  was  named  cirula- 
tion  director  of  the  Gannett  Rochester 
(N.Y.)  Newspapers.  Eddins  has  been 
acting  director  since  February  when 
Ron  Anderson  resigned  to  enter  pri¬ 
vate  business.  Eddins  joined  Gannett 
Rochester  a  year  ago,  moving  from 
state  circulation  manager  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch  and 
News  Leader. 

*  *  * 

Four  promotions  in  the  New  York 
Times  Company’s  regional  newspa¬ 
per  group  have  been  announced  by 
John  R.  Harrison,  group  president 
and  a  vice  president  of  the  New  York 
Times  Company.  Promoted  are: 

Reginald  Davenport,  who  has 
been  named  senior  vice  president, 
was  promoted  to  vice  president  and 
chief  financial  officer  of  the  regional 
group  in  January  1983.  A  CPA,  he 
joined  the  company  as  controller  for 
the  group  in  1974. 

Amalio  Carneko,  who  has  been 
named  vice  presii’  it  of  personnel, 
joined  the  company  in  January  1978 
as  director  of  personnel  for  the  Lake¬ 
land  (Fla.)  Ledger. 

Ron  Shook  has  been  named  vice 
president,  responsible  for  retail,  co¬ 
op  and  national  advertising  for  the 
group.  Group  retail  coordinator  since 
last  year.  Shook  prior  to  that  time  was 
advertising  manager  at  the  Wilming¬ 
ton  (N.C.)  Star  News,  a  group  mem¬ 
ber. 

Jack  Vernon,  who  has  been  pro¬ 
moted  to  vice  president  of  marketing, 
joined  the  Times  company  in  August 
1984  as  its  marketing  director  after  13 
years  as  research  manager  for  the  St. 
Petersburg  Times  and  Evening  Inde¬ 
pendent. 


Dan  Berger,  a  reporter  with  the 
San  Diego  Union  for  the  past  eight 
years,  was  named  business  editor  of 
the  Santa  Rosa  Press  Democrat.  Ber¬ 
ger,  who  was  an  Associated  Press 
reporter  for  10  years,  has  been  wine 
columnist  for  Copley  News  Service. 
His  column  resumes  in  the  Press 
Democrat  and  will  be  carried  by  the 
New  York  Times  Syndication  Sales 
Corporation. 

*  *  * 

John  S.  Harpster  is  the  newly 
named  advertising  director  of  the  Las 
Vegas  Review-Journal.  He  previ¬ 
ously  was  advertising  and  marketing 
director  of  the  Torrance  (Calif.)  Daily 
Breeze. 

Harpster  has  been  with  Copley 
Newspapers  since  1959  and  was  a 
member  of  the  group’s  electronic 
transmission  task  force.  He  wrote  the 
original  marketing  specifications  for 
Copley’s  computer  data  base  subsidi¬ 
ary,  CLEO. 

♦  ♦  ♦ 

Charley  Roberts  is  the  new 
Washington,  D.C.,  bureau  chief  for 
the  Los  Angeles  Daily  Journal,  a  legal 
newspaper.  He  replaces  Eric 
Effron,  who  moved  to  the  Washing¬ 
ton  bureau  of  the  National  Law  Jour¬ 
nal. 

Roberts  previously  was  Sac¬ 
ramento  bureau  chief  for  the  Daily 
Journal  and  a  state  capital  correspon¬ 
dent  for  UPI  and  the  Orange  County 
Register,  Santa  Ana,  Calif. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Nation-Wide  Personal  Service 


Beverly  Eckman  has  been  named 
assistant  production  editor  at  the 
Detroit  News  North  Plant  in  Sterling 
Heights,  Michigan.  She  supervises 
editorial  makeup,  coordinating  edito¬ 
rial  color  schedules  and  acting  as  a 
liaison  between  departments. 

Eckman  began  at  the  News  in  1969 
as  a  general  assignment  reporter  and 
spent  two  years  as  a  sports  writer, 
being  named  assistant  sports  editor  in 
1978. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


GREAT  LAKES 
FOREST  PRODUCTS 
DIRECTOR 


Great  Lakes  Forest  Products 
Limited  announces  the  elec¬ 
tion  of  Frank  E.  Russell  as  a 
director  of  the  company.  Mr. 
Russell  is  president,  Central 
Newspapers,  Inc.,  Indianapo¬ 
lis,  Indiana. 
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Lisa  Miller  Cagle,  assistant  city 
editor  and  city  editor  of  the  Northeast 
Mississippi  Daily  Journal,  Tupelo, 
since  1984,  has  been  appointed  city 
editor  of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle  with  responsibility  for  the 
local  news  content  and  supervision  of 
city  staff  reporters  and  photogra¬ 
phers. 

She  has  been  a  staff  writer  for 
Neighbors  Newspapers  Inc.,  in  Mar¬ 
ietta,  Ga.,  and  a  reporter  and  night 
editor  of  the  Statesboro  (Ga.)  Herald. 

«  ♦  ♦ 

New  officers  of  the  Ohio  Newspa¬ 
per  Association  and  the  Ohio  News¬ 
papers  Foundation  were  elected  at 
the  annual  meeting  in  Columbus. 

Elected  to  head  the  association 
were:  President,  Thomas  B.  Sherril, 
Columbus  Dispatch',  vice  president, 
Vernon  T.  Bowling,  Bowling-Moor- 
man  Newspapers,  Trip  City;  trea¬ 
surer,  G.  Kenneth  Bush,  Athens 
Messenger,  and  secretary  ,  Kenneth 
L.  Drum,  ONA  executive  director. 

R.  Victor  Dix,  Wooster  Daily  Rec¬ 
ord,  was  elected  chairman  of  the 
board. 

Bush  is  the  new  president  of  the 
foundation  also,  and  Bowling  is  the 
vice  president  and  Drum,  executive 
director.  Robert  Musselman  of  Day- 
ton  Newspapers  was  elected  trea¬ 
surer  of  the  foundation. 

:|c  4c  3|C 


Philip  T.  Gialanella,  president  of 
the  Hawaii  Newspaper  Agency, 
publisher  of  the  Honolulu  Star-Bulle¬ 
tin  and  president  of  Gannett/Pacific, 
has  retired.  Gialanella,  55,  was  the 
first  president  of  Gannett’s  USA 
Today. 

Gialanella  joined  Gannett’s  Bing¬ 
hamton  (N.Y.)  Evening  Press  in  1958 
and  was  promotion  director  when  he 
left  in  1963  to  work  for  New  Jersey 
newspapers  before  rejoining  Gannett 
in  1967  as  director  of  operations  for 
the  former  Hartford  Times.  He  was 
publisher  of  the  Newburgh-Beacon 
(N.Y.)  Evening  News  and  then 
became  executive  vice  president  of 
the  Hawaii  News  Agency  in  1972, 
president  in  1974  and  publisher  of  the 
Star-Bulletin  a  year  later.  Vice  presi¬ 
dent  of  Gannett/Pacific  and  then 
president  in  1978,  he  became  presi¬ 
dent  of  USA  Today  in  1982  and  then 
president  and  publisher.  In  1983,  he 
returned  to  Hawaii,  in  charge  of  the 
agency,  the  newspaper  region  and  the 
newspaper. 

4c  4c  i|c 

Gary  Frahm  is  the  new  advertising 
director  for  Times  Publishing  Group, 
Inc.,  Towson,  Md.,  based-chain, 
which  publishes  The  Baltimore  Mes¬ 
senger,  Towson  Times,  The  Jefferso¬ 
nian  and  the  new  Owings  Mills  Times. 

Frahm  has  served  as  marketing 
director  of  the  City  Paper  since  1983, 
and  previously  was  an  account  execu¬ 
tive  with  Baltimore  Magazine. 


Charles  C.  Wells  of  Oak  Park, 
Ill.,  executive  vice  president  of  J.N. 
Wells  &  Company  of  Oak  Brook,  Ill., 
and  Suzanne  J.  Allen  of  Oak  Park, 
an  instructor  in  special  education  at 
E.M.  Courtenay  Elementary  School 
in  Chicago,  were  married  April  12. 

Wells  earlier  in  his  career  worked  at 
the  Chicago  Tribune,  Wheaton  Daily 
Journal  and  Michigan  State  Univer¬ 
sity  News. 


* 


4c 


Paul  L.  Neuwirth  joined  the  Mor¬ 
ristown  (N.J.)  Daily  Record  as  sports 
editor.  He  replaces  Ray 
DeGraw  who  moved  to  the  New  York 
Daily  News. 

Neuwirth  has  been  with  the  Gan¬ 
nett  Westchester-Rockland  News¬ 
papers  in  White  Plains  for  eight  years, 
most  recently  assistant  sports  editor 
for  pro  and  college  sports. 


JIM  HALL  Media  Services,  Incorporated 

Post  Office  Box  1088 
Troy,  Alabama  36081 
(205)  566-7198 

We  are  pleased  to  have  represented 
Mr.  Joseph  A.  Lucia,  Jr. 

LaPlace,  Louisiana 
in  the  sale  of  his  newspaper 

L'OBSERVATEUR 

to  BOGALUSA  DAILY  NEWS,  INCORPORATED 
Bogalusa,  Louisiana 
Mr.  Lou  Major,  Sr.,  President 

_ Newspaper  Brokerage  •  Appraisals  •  Consultations 


D.  Richard  Benner  was 
named  promotion  manager  at  the 
Hartford  Courant.  He  was  director  of 
promotion  planning  and  development 
in  the  marketing  department  of  Heub- 
lein  Inc.  in  Farmington,  Conn,  from 
1982  to  1985  and  prior  to  that  worked 
with  Seven-Up  in  St.  Louis  six  years 
as  manager,  brand  promotions,  and 
manager,  special  promotions. 

4c  4c  4c 

Tim  Etchells,  former  features  edi¬ 
tor  of  the  Burlington  (Vt.)  Free  Press 
and  editor  of  the  Concord  (N.H.) 
Monitor,  has  been  named  editor  of 
Burlington  Magazine,  a  monthly 
publication  debuting  this  month. 


OBITUARIES- 


Murray  Becker,  77,  the  retired 
chief  photographer  for  the  Associated 
Press  whose  celebrated  pictures 
included  the  first  flare-up  to  rescue  of 
survivors  in  the  1937  airship  Hinden- 
burg  disaster  and  fatally-ill  Lou  Geh¬ 
rig’s  tearful  farewell  to  Yankee  team¬ 
mates  and  fans  in  1939,  died  of  cancer 
March  18  at  his  home  in  North  Miami 
Beach. 

For  32  of  his  43  years  with  the  AP, 
Becker  managed  the  picture-taking 
efforts  of  the  news  service.  He  retired 
from  AP  in  1972.  Earlier  in  his  career, 
he  was  a  staff  photograher  for  the 
New  York  American  and  the  Albany 
(N.Y.)  Times-Union. 

4c  4c  4c 

William  E.  Shipe,  58,  a  former 
circulation  director  of  the  Wilmington 
(Del.)  News-Journal  papers  from 
1%7  to  1976  and  circulation  director 
for  the  past  six  months  at  the  New 
York  Tribune,  died  March  25  of  head 
injuries  sustained  when  his  car  struck 
a  telephone  pole  in  North  Merrick, 
Long  Island. 

In  more  than  30  years,  his  newspa¬ 
per  positions  had  included  circulation 
director  at  the  New  Brunswick  (N.J.) 
Home  News,  assistant  circulation 
director  at  The  Record,  Hackensack, 
N.J.,  and  the  Leader  Papers  in  Staun¬ 
ton,  Va. 

4c  4c  4c 

Willie  Vicoy,  45  ,  a  staff  photogra¬ 
pher  for  Reuters,  died  April  25  after 
being  wounded  the  day  before  during 
an  ambush  by  guerrillas  in  the  north¬ 
ern  Philippines. 

A  reporter  for  the  Manila  Bulletin, 
Pete  Magazza,  and  six  soldiers  also 
died.  Vicoy,  who  covered  the 
Vietnam  War  for  United  Press  Inter¬ 
national,  and  Magazza  were  with  an 
officially  escorted  press  party. 
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News  groups  file  brief  in  legal  battle  with  Costa  Rican  government 


Several  major  news  organizations 
and  associations  have  filed  a  friend  of 
the  court  brief  with  the  Inter-Ameri¬ 
can  Court  of  Human  Rights  to  argue 
that  the  “right  of  reply”  contained  in 
article  14  of  the  American  Convention 
on  Human  Rights  does  not  apply  to 
privately-owned  newspapers. 

The  organizations  joining  as  amici 
curiae  are  the  Inter  American  Press 
Association,  World  Press  Freedom 
Committee,  American  Newspaper 
Publishers  Association,  International 
Federation  of  Publishers.  Copley 
Press,  Miami  Herald,  USA  Today, 
Wall  Street  Journal,  International 
Herald  Tribuneand  Newsweek. 

The  brief  was  filed  after  the  govern¬ 
ment  of  Costa  Rica  asked  the  Rights 
Court  for  an  advisory  opinion  as  to 
whether  Article  14’s  provision  on  the 
“right  of  reply”  is  automatically 
incorporated  into  that  country’s  laws. 

Costa  Rica  based  its  inquiry  on 
Article  1  of  the  of  the  treaty  which 
states  countries  should  carry  out 
within  their  jurisdictions  the  provi¬ 
sions  of  the  convention  and  also  on 


Article  7  of  its  own  constitution  which 
states  international  treaties  approved 
by  the  legislature  have  “a  higher 
authority”  than  other  laws. 

The  Costa  Rican  government 
further  inquired  if  it  has  a  duty  to 
adopt  laws  establishing  such  a  “right 
of  reply”  if  it  is  the  case  that  Article  14 
is  not  automatically  law. 

Article  14  states:  “Anyone  injured 
by  inaccurate  or  offensive  statements 
or  ideas  disseminated  to  the  public  in 
general  by  a  legally  regulated  medium 
of  communication  has  the  right  to 
reply  or  to  make  a  correction  using 
the  same  communications  outlet, 
under  such  conditions  as  the  law  may 
establish.” 

The  brief  argued  that  Article  14  is 
“not  self  executing”  and  that  pri¬ 
vately  owned  communications  media 
do  not  fit  the  definition  of  a  legally 
regulated  medium. 

“The  provisions  of  Article  14  pro¬ 
hibit  application  of  a  ‘right  of  reply’  to 
the  press  and  all  print  media  not  con¬ 
trolled  by  government,”  the  brief 
stated. 


The  brief  also  argued  that  the  “right 
of  reply”  contained  in  Article  14  is 
“subsidiary”  to  the  “fundamental” 
rights  of  freedom  of  thought  and 
expression  set  forth  in  Article  13  of 
the  convention. 

Last  year,  the  Rights  Court  ruled, 
in  an  advisory  opinion,  that  Costa 
Rica’s  press  licensing  laws  violated 
Article  13.  However,  the  Costa  Rican 
government  continues  to  apply  its 
press  licensing  laws  to  journalists. 


New  headquarters 

The  Desert  Sun  Publishing  Co.  says 
it  is  building  a  new  headquarters  for 
the  Desert  Sun  and  Daily  News  of 
Indio,  Calif. 

The  new  building  will  house  all 
facilities  and  is  expected  to  be  fin¬ 
ished  by  the  middle  of  1987. 

The  new  building,  on  six  acres 
where  Gene  Autry  Trail  meets  Mes¬ 
quite  Avenue,  will  be  the  fourth  home 
since  the  Sun  was  founded  in  1927. 


JOHN  HOPKINS 
UNIVERSITY? 

Of  course  not. 

That's  oh  so  close,  but  oh  so  wrong.  “The 
Johns  Hopkins  University",  that's  the  correct 
name.  Famous  though  it  is,  it's  one  of  those 
unusual  names  that  you,  as  a  conscientious 
writer,  check  before  you  use. 

And  there's  another  name  we'd  appre¬ 
ciate  your  checking,  too,  before  you  use  it. 
CATERPILLAR.  We  manufacture  a  line  of 
diesel  engines  for  many  uses.  We  also 
build  wheel  and  track-type  tractors,  wheel 
tractor-scrapers,  wheel  and  track-type 
loaders,  off-highway  trucks,  pipelayers,  ex¬ 
cavators,  log  skidders,  motor  graders,  com¬ 
pactors,  and  lift  trucks. 

But  some  other  companies  build  products 
similar  to  ours.  Even  paint  them  yellow.  But 


they  don't  carry  the  CATERPILLAR  name. 
CATERPILLAR  and  CAT  are  registered  trade¬ 
marks  of  Caterpillar  Tractor  Co. 

We  work  hard  to  build  special  value  in 
machines  bearing  our  trademark.  Help  us 
sustain  the  meaning  of  our  name.  Make 
sure  you  use  our  trademark  only  when  you 
write  about  products  we  make. 

Thank  you. 


CATERPILLAR 


Caterpillar  Cat  and  CB  < 


i  ot  Caterpillar  Tractor  Co. 
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ADVERTISING 


‘Outsells’  are  the  new  in  way  to  pick  up  additional  ad  dollars 


By  Debra  Gersh 

Inserts  have  become  pretty  stan¬ 
dard  fare  in  newspaper  advertising, 
but  the  Hartford  (Conn.)  Courant  has 
developed  an  “outsert”  for  its  tv 
book. 

The  outsert  is  actually  an  ad  card 
that  wraps  around  the  outside  of  the 
paper’s  Sunday  tv  book.  The  wrapper 
covers  about  half  of  the  front  and 
back  covers  and  is  stapled  to  the 
binding  of  the  book.  It  is  printed  on 
heavier  stock  than  the  regular  TV 
book,  and  two-color  is  available  on 
paper  the  color  of  the  advertiser’s 
choice,  said  Dennis  Schain,  the  pap¬ 
er’s  communications  manager. 

Jerry  Foss,  manager  of  selective 
market  advertising  programs  at  the 
Courant,  said  as  far  as  he  knows,  the 
Hartford  daily  is  the  only  newspaper 
in  the  country  that  provides  such 
advertising  for  its  tv  book. 

Advertisers  can  buy  just  the  front 
cover  or  both  front  and  back  covers. 
If  someone  wants  to  buy  space  on  just 
the  back  cover,  he  can  do  so  only  if 
the  front  cover  has  already  been  pur¬ 


chased,  Schain  said.  The  wrapper  is 
sold  separately  in  each  of  the  paper’s 
six  zoned  sections,  and  advertisers 
who  want  to  stagger  a  full-run,  the 
paper  will  place  the  wrapper  in  all 
zones  over  a  five  week  period. 

Many  advertisers  have  included  a 
detachable  reply  card  to  their  ads,  and 
since  the  wrappers  became  available, 
more  than  3.5  million  tv  books  with 
“outserts”  have  been  inserted  in  Sun¬ 
day  papers. 

Rates  range  from  $2,000  to  $15,000, 
depending  on  the  combination  the 
advertiser  chooses,  be  it  as  little  as 
the  front  cover  in  a  zoned  edition  or  as 
much  as  a  two-color,  full-run  on  what¬ 
ever  stock  the  advertiser  chooses, 
Schain  said,  figuring  that  a  full-run 
wrapper  costs  only  about  $47  per 
1,000  households.  The  cost  of  the 
wrapper  includes  designing  the  ad, 
printing  the  card  and  affixing  it  to  the 
book,  he  added. 

Response  has  been  good  so  far,  and 
according  to  Foss,  advertisers  have 
included  financial  institutions  mark¬ 
eting  credit  cards  and  investment 
products,  educational  institutions. 


When  they 
needed  talent, 
their  editors 
caiied  JOB 
BANK: 


branches  of  the  U.S.  Armed  Forces 
and  service  industries  such  as  rug 
cleaning,  lawn  care  and  even  a  com¬ 
pany  selling  hair  pieces  for  balding 
men. 


Second  class  postal 
rates  are  reduced 


The  limited  (under  5,000  circula¬ 
tion)  out-of-county  rates  for  news¬ 
papers  using  second  class  mail  were 
eliminated  when  Congress  recently 
passed  its  reconciliation  bill  to 
achieve  its  deficit-reducing  targets 
mandated  by  the  Gramm-Rudman 
bill. 

The  budget  move  cut  the  U.S. 
Postal  Service’s  costs  by  $50  million, 
and  as  a  result  the  in-county  second 
class  rate  for  newspapers  will  be 
reduced  by  about  3%.  The  lower  sec¬ 
ond  class  rates  took  effect  on  April  20. 

Newspapers  distributing  limited 
out-of-county  circulation  will  have  to 
use  regular  second  class  rates. 


Albany  Times-Union 
Bergen  Record 
Boca  Raton  News 
Buffalo  News 
Columbus  Dispatch 
Dallas  TImes-Herald 
Detroit  News 
Florida  TImes-Unlon 
Fort  Lauderdale  News  & 
Sun-Sentinel 
Lexington  Herald-Leader 
Milwaukee  Journal 
New  York  Dally  News 
Ogden  Standard-Examiner 
Orange  County  Register 
Philadelphia  Dally  News 
Philadelphia  Inquirer 
Pittsburgh  Post-Gazette 
St.  Paul  Pioneer  Press  & 
Dispatch 

San  Francisco  Examiner 
San  Jose  Mercury-News 
Seattle  Times 
Washington  Post 
.and  330  more  like  them. 


The  job-matching  service 
for  journalists.  If  you  are 
looking  to  hire  talented 
journalists  or  seeking  a 
job  in  journalism  call 
Director  Debra  Bissinger 
at  609-786-1910  or  write 
to  JOB  BANK, 

2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077, 
for  a  free  information 
packet. 


JOB  BANK  is  owned  h>  Oaig  Amimmian. 
lidward  MilkTand  Koixrt  IjxkwtMKl 
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the 

1986  Editor  &  Publisher  Market  Guide . . . 
the  creative  marketer's  choice 


Market  Guide 


The  wealth  of  material  in  this 
easy-to-use  reference  makes  it 
one  of  the  most  important 
marketing  tools  available. 

When  you  need  a  guide  for 
planning  market  strategy,  you 
can  rely  on  this  book  for 
up-to-date,  accurate,  vital 
information. 


You’ll  find: 

•  Data  on  industries,  banking,  retailing,  utilities,  climate,  transportation,  daily  newspapers  —  for  over  1,600 
U.S.  and  Canadian  newspaper  cities. 

•  Exclusive  Market  Rankings  of  leading  U.S.  cities,  counties  and  Metropolitan  Statistical  Areas  according  to 
E&P’s  estimate  of  1986  population,  personal  income,  total  retail  sales,  food  sales  and  income  per  household. 

Tables  of  population,  income,  households,  crop  and  livestock  value.  E&P’s  1986  estimate  of  total  retail  sales, 
and  sales  of  lumber/hardware,  general  merchandise,  food,  auto,  gasoline,  apparel,  furniture,  eating  and 
drinking  places,  drugs  and  estimates  of  number  of  retail  establishments  in  each  category. 

•  Exclusive  E&P  standardized  14-item  surveys  for  every  U.S.  and  Canadian  daily  newspaper  market. 


And  more! 

All  in 

EDITOR  &  PUBLISHER'S  1986 
MARKET  GUIDE. 


n 


n 


Order  today.  Mail  to:  Market  Guide, 

c/o  EDITOR  &  PUBLISHER,  11  West  19  Street,  New  Vbrk,  N.Y.  10011. 
Please  send  the  1986  EDITOR  &  PUBLISHER  MARKET  GUIDE 

as  checked: 

_ copies  at  $60  each  (one  to  four  copies); 

_ copies  at  $55  each  (five  or  more  copies). 
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NEWS/TECH 


Takeover  bid 


Harris  Graphics  unsure  about  $235  miilion  AM  international  bid 


By  George  Garneau 

Harris  Graphics  Corp.,  facing  grim 
short-term  prospects,  has  postponed 
a  decision  on  a  $235  million-takeover 
offer  from  AM  International  Inc. 

The  unsolicited  offer  of  about  $21  a 
share  sent  Harris  Graphics  stock 
soaring  20%  from  less  than  $  1 9  a  share 
to  more  than  $22  the  next  day  (April 
18)  on  the  N.Y.  Stock  Exchange. 

But  the  Harris  Graphics  announce¬ 
ment  (also  April  18)  of  a  loss  of  $15.8 
million,  or  $1 .43  a  share,  for  the  quar¬ 
ter  ended  March  28  steadied  the  price 
at  more  than  $21. 

It  is  the  first  loss  reported  by  Har¬ 
ris,  the  largest  U.S.  maker  of  printing 
equipment,  since  it  was  spun  off  from 
Harris  Corp.  three  years  ago  in  a 
leveraged  buyout  reported  to  be 
worth  $225  million.  The  principal 
owners  of  the  Melbourne,  Fla.,  print¬ 
ing  press  and  bindery  equipment  com¬ 
pany  are  venture  capitalists  and  insti¬ 
tutional  investors,  along  with  top 
company  executives. 

The  loss  includes  a  special  charge 
of  $18.8  million,  or  $1.70  a  share,  to 
pay  the  costs  of  restructuring  its  U.S. 
manufacturing  operations.  The 
restructuring  includes  closing  and 
selling  a  plant  in  Dallas,  centralizing 


machining  of  precision  parts  at  a 
highly  automated  plant  in  Fort  Worth, 
and  hastening  the  move  overseas  of 
non-critical  parts  manufacturing  and 
subassembly.  The  changes  are 
expected  to  reduce  manufacturing 
costs  by  $20  million  a  year. 

AM  International,  based 
In  Chicago,  said  it  has 
$100  million  in  cash 
available . . . 

Harris  Graphics  said  the  quarterly 
loss,  on  sales  of  $140  million,  com¬ 
pared  with  income  of  $5.4  million  on 
sales  of  $124.6  million  a  year  ago. 

The  results  bring  the  company’s 
totals  for  the  first  three  quarters  of  the 
fiscal  year  to  sales  of  $390  million,  up 
from  $356  million  a  year  ago.  Income 
of  $14.7  million,  or  $1.48  a  share,  last 
year  has  turned  this  year  to  a  loss  of 
$10.5  million,  or  960  a  share.  New 
orders  for  the  first  three  quarters  were 
15%  less  than  a  year  ago. 

Harris  Graphics  said  earnings  were 
expected  to  decline  “significantly”  in 
the  quarter  ending  June  30,  although  it 
does  expect  a  profit.  The  following 
quarter,  ending  in  September,  lower 


sales  and  plant  shutdowns  ranging 
from  two  to  eight  weeks  were 
expected  to  add  up  to  a  loss  for  the 
first  quarter  of  fiscal  1987. 

A  spokesman,  Fred  Baker, 
declined  to  speculate  on  when  Harris 
Graphics  would  decide  on  the  offer, 
which  must  be  approved  by 
shareholders. 

At  a  meeting  in  New  York,  the 
board  authorized  its  executive  com¬ 
mittee  to  “review”  the  offer  and 
“alternative  courses  of  action”  with 
financial  advisers  from  Salomon 
Brothers  Inc.  before  reporting  back. 

AM  International,  based  in  Chi¬ 
cago,  said  it  has  $100  million  in  cash 
available  and  has  received  a  commit¬ 
ment  from  a  major  bank  for  a  large 
piece  of  the  financing  for  the  pro¬ 
posed  purchase. 

AM  International  provides  sales 
and  service  in  imaging  and  reproduc¬ 
tion  graphics.  It  includes  the  Var- 
ityper  line  of  phototypesetting  and 
composition  equipment. 

A  spokesperson  for  AM  Interna¬ 
tional  said  the  companies  had  been  in 
contact  that  “focuses  on  management 
issues,  not  the  company.” 

She  said  the  First  National  Bank  of 
Chicago  was  acting  as  the  agent  bank 
in  the  deal. 


Sold 

Hastech  shareholders  approve  sale  to  Crosfleld  for  $4.3  million 


By  George  Garneau 

Hastech  Inc.,  the  financially 
strapped  pioneer  of  newspaper  pagi¬ 
nation,  has  been  sold  for  $4.3  million 
to  a  leading  vendor  of  electronic  color 
graphic  systems,  Crosfield  Electron¬ 
ics  Ltd.  of  Great  Britain. 

An  agreement  for  the  sale  was 
announced  (April  24)  by  Hastech  and 
De  La  Rue  Co.  p.l.c.,  Crosfield’s 
parent  company.  The  sale  was 
approved  by  Hastech  shareholders  on 
April  29  and  will  be  made  through  a 
Crosfield  U.S.  subsidiary,  Crosfield 
Data  Systems  Inc. 

John  Paxton,  general  counsel  for 
Crosfield,  said  the  purchase 


amounted  to  $4.3  million. 

Bruce  Wilson,  vice  president  and 
treasurer  for  Hastech,  said  that  with 
the  purchase  and  recapitalization 
plans,  Crosfield  will  spend  $10  million 
on  Hastech. 

The  new  company  is  to  be  called 
Crosfield  Hastech. 

The  combination  of  technologies  — 
Hastech  in  text  and  ad  composition 
and  Crosfield  in  color  and  graphics  — 
“gives  a  unique  capability, 
unmatched  by  any  other  prepress 
suppliers  to  the  newspaper  industry,” 
the  companies  said  in  a  joint  release. 

They  have  worked  in  coordination 
on  such  projects  as  Today,  a  high- 
tech,  full-color  national  newspaper 


recently  begun  in  Great  Britain. 

Wilson  said  no  immediate  change 
was  planned  in  Hastech’s  product 
line,  but  the  affiliation  with  Crosfield 
would  permit  greater  levels  of  invest¬ 
ment  in  research  in  development  and 
and  would  clear  a  path  toward  further 
advancements  in  electronic  handling 
of  color  graphics. 

Hastech,  which  reported  sales  last 
fiscal  year  of  $11  million,  has  been  a 
leader  in  developing  systems  for  com¬ 
puterized  composition  of  complete 
newspaper  pages,  but  has  been 
plagued  from  the  outset  from 
“severe”  lack  of  capital  financing.  As 
a  result  of  a  product  problem  in  1984 
(Continued  on  page  40) 
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Symbol  of  Printii^  Ex^llence 
for  Over  60  Yeari 


Letterpress . . .  Offset . . .  Rotogravure . . .  Flexography . . . 
including  Motter  flexo  presses  for  newspapers.  For  60 
years,  the  Motter  nameplate  has  been  an  enduring  sym¬ 
bol  of  printing  excelience.  Our  engineering  and 
manufacturing  peopie  have  developed  great  expertise  in 
building  high-speed  publication  presses  to  print  on  wide 
webs  of  paper  under  many  different  conditions. 

Over  the  past  six  years  (with  newspaper  fiexo 
presses  on  the  job  and  others  on  order)  our  commit¬ 
ment  to  flexography  for  newspapers  has  strengthened 
continuously.  We  now  believe  that  the  future  is  more 
exciting  than  ever. 


Motter  has  built  a  solid  reputation  for  working  with 
our  customer.**  and  standing  behind  our  equipment  so 
that  it  meets  the  stringent  requirements  of  continuous 
daily  production.  We  are  making  that  same  pledge  of 
support  for  our  Motter  flexo  newspaper  system. 

We  know  that  flexo,  compared  to  the  offset  alter¬ 
native,  will  save  you  time  and  money  . . .  today  and  in 
the  iong  run.  And  we  are  convinced  that  Motter  is  in 
the  best  position  to  help  newspapers  attain  the 
benefits  of  flexo  technology  quickly  and  economically. 


MOTTER  PRINTING  PRESS  CO. 

P.O.  BOX  1562,  YORK,  PA  17405  •  TELEPHONE:  717-755-1071 

Designers  and  Manufacturers  of  Web-Fed  Printing  Equipment 


TECHNICAL  BRIEFS 


Hastech  sold 

(Continued  from  page  38) 


and  a  lack  of  confidence  in  the  com¬ 
pany’s  financial  health,  sales  declined 
“precipitously”  and  there  were  oper¬ 
ating  losses,  according  to  Hastech 
executives.  In  the  past  year  or  so,  at 
least  two  negotiations  for  sale  or  for 
capital  infusion  have  fallen  through. 

Hastech’s  losses  of  “several  mil¬ 
lion  dollars”  in  1984-85  reversed  late 
last  year,  bouyed  by  strong  European 
sales,  and  it  is  on  its  way  to  finishing 
the  first  half  of  fiscal  1986  with  the 
best  profits  in  its  history,  according  to 
Wilson. 

Hastech  makes  and  sells  to  news¬ 
papers  around  the  world  a  line  of  com¬ 
puter  systems  for  entering,  editing 
and  electronically  composing  text  and 
graphics. 

Crosfield  products  such  as  color 
picture  scanners,  color  image  pro¬ 
cessing  systems  and  facsimile  trans¬ 
mission  systems  also  are  known 
around  the  world. 

Crosfield,  Hell 
enter  agreement 

Crosfield  and  a  major  competitor. 
Hell  of  West  Germany,  have  signed 
an  agreement  to  standardize  the  inter¬ 
change  of  data  between  the  two  manu¬ 
facturers  of  electronic  image  proces¬ 
sing  (EIP)  systems. 

It  is  believed  to  be  the  first  formal 
agreement  on  standards  between  two 
competing  manufacturers  of  prepress 
equipment. 

“As  a  result  of  the  Hell-Crosfield 
agreement,  equipment  users  will  now 
have  greater  flexibility  in  their  pur¬ 
chasing  decisions  and  end-users  will 
be  able  to  transfer  work  between  the 
EIP  systems  of  these  two  leading  sup¬ 
pliers.” 

The  agreement  provides  for 
exchange  of  high-resolution  color 
image  data  between  Hell  Chromacom 
and  Crosfield  Studio  800  page  com¬ 
position  systems.  Initially,  exchanges 
will  involve  normal  yellow,  magenta, 
cyan  and  black  color  separations. 
However,  they  expect  to  expand  it  to 
include  compressed  image  files  and 
RGB  data  forms.  Additionally,  “plan¬ 
ning  information”  generated  on  the 
Hell  layout  design  station  or  the  Cros¬ 
field  FYo-Edit  system  will  be  trans¬ 
ferred  to  Chromacom  or  Studio  800 
production  systems.  Transfer  of  page 
layout  geometry  will  be  through 
floppy  disc  or  communication  line 
using  RS.232  communications  proce¬ 
dure. 


Orlando  Sentinel 
begins  expansion 

The  Orlando  (Fla.)  Sentinel  has 
embarked  on  a  $35  million  pressroom 
expansion  designed  to  nearly  double 
press  capacity  by  1988. 

The  expansion  is  aimed  at  meeting 
a  projected  circulation  increase  by 
19%  of  33%  daily  to  350,000,  and  of 
30%  Sunday  to  430,000. 

A  new  press  bay  35  feet  wide  and 
longer  than  a  football  field  is  designed 
at  a  cost  of  $3.3  million  to  house  a  line 
of  21  units  of  new  Goss  Headliner 
Offset  press  equipment  worth  $22 
million. 

Support  equipment  such  as  an  auto¬ 
mated  roll  handling  system  is  pro¬ 
jected  to  cost  another  $9.7  million. 

The  existing  press  room  holds  three 
eight-unit  presses  and  is  being 
expanded  to  27  units  with  the  addition 
of  three  Goss  Metroliner  Offset  units. 
After  the  expansion  the  pressroom 
will  have  five  nine-unit  presses  and 
space  for  a  sixth. 

When  complete,  the  additions  will 
enable  the  Sentinel  to  produce  in  four 
hours  as  many  as  700,000  64-page 
papers  with  four  pages  of  full  color. 

The  improvements  include  a 
$725,000  expansion  of  the  mailroom 
to  accommodate  two  more  Harris 
Graphics  Corp.  1472P  carousel  type 
inserters  worth  $2.5  million. 

The  Sentinel  has  spent  more  than 
$5  million  in  recent  years  on  com¬ 
puterized  prepress  systems. 

Hawaii  dally  to 
Install  electronic 
picture  desk 

The  Honolulu  (Hawaii)  Advertiser 
is  slated  to  be  the  first  newspaper  to 
install  an  Electronic  Picture  Desk 
from  the  British  firm  of  Muirhead 
Data  Communications  Ltd.  and  and 
ECRM  Autokon  scanner. 

The  equipment  is  designed  to  speed 
the  processing  of  photos  and  reduce 
the  cost  of  photographic  materials. 

The  picture  desk  will  allow  the 
Advertiser  to  receive,  store  and  digi¬ 
tally  process  photos  from  United 
Press  International  and  the  Asso¬ 
ciated  Press.  Staff  pictures  could  also 
be  digitized  and  a  data  base  kept  of 
continuous  tone  photos  and  graphics. 

On  the  electronic  picture  desk,  pic¬ 
tures  can  be  called  up  from  the  data 
base  and  then  on  a  computer  screen 
sized,  cropped  and  enhanced  tonally 


before  being  printed  on  the  ECRM 
Autokon  1000  laser  graphic  unit. 

A  later  development  is  scheduled  to 
install  a  “frame  grabber”  by  which 
pictures  could  be  captured  from  video 
tape  and  then  processed  and  printed. 

Waste  newsprint 
demand  declines 

Demand  for  waste  newsprint  for 
recycling  dropped  last  year  as  did 
demand  for  all  waste  paper,  according 
to  the  American  Paper  Institute. 

A  total  of  19.8  million  tons  of  paper 
were  collected  in  1985, 3%  less  than  in 
1984,  said  J.  Rodney  Edwards,  vice 
president  of  the  API’s  paperboard 
group.  Consumption  declined 
because  of  less  production  at  recy¬ 
cling  mills. 

Collection  of  old  newspapers  in 
1985  fell  2.5%  from  a  year  earlier  to 
3.6  million  tons.  Consumption  of 
waste  newspaper  declined  6.3%  as  a 
result  of  reduced  production  of 
recycled  newsprint  and  paperboard. 
Some  newsprint  was  made  into  cellu- 
losic  insulation. 

However,  exports  of  waste  paper 
rose  1.6%  to  3.3  million  tons  and 
exports  of  waste  newsprint  rose  16% 
to  625,000  tons. 

Chain  purchases 
PC-based 
publishing  units 

Howard  Publications  in  Oceanside, 
Calif.,  has  tentatively  purchased  17 
personal  computer-based  publishing 
systems  for  its  18  daily  newspapers. 

The  purchase  from  CText  of  Ann 
Arabor,  Mich.,  is  based  on  a  rewrite 
of  current  software  and  is  contingent 
on  the  success  of  one  installation, 
according  to  Jim  Missett,  production 
director  for  Howard. 

CText  said  that  the  sale  was  an 
important  step  in  its  development  of 
larger  PC  publishing  systems  for 
Howard  publications. 

Configurations  for  Howard  are 
planned  to  include  from  six  to  70 
workstations  linked  to  fileservers 
with  an  Ethernet  local  area  networks, 
similar  to  CText’s  current  systems. 

The  CText  system  is  based  on 
UNIX  fileservers  and  personal  com¬ 
puter  workstations.  The  Howard  deal 
will  allow  for  expansion  of  configura¬ 
tions  to  perhaps  100  workstations,  far 
beyond  the  size  of  current  PC  net¬ 
works  for  publishing. 
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Automation  is  one  thing. 
Productivity  is  three. 


NP-1472  Newspaper  Inserter 


BOSS-60  Packaging  System 


NP-100  Programmable  Palletizer 


Harris  Graphics’  NP-1472  inserter,  BOSS-60 
packaging  system  and  NP-100  programmed 
paiietizer  are  designed  to  bring  new  productivity 
to  newspaper  maiirooms. 

The  NP-1472  has  the  versatiiity  to  adapt  to  any 
inserting  job  quickiy  and  easiiy.  it  produces 
packages  of  up  to  300  broadsheet  pages  in  many 
jacket  formats  and  automaticaiiy  repairs  in- 
compiete  sets. 

The  BOSS-60  automates  packaging  by  doing 
the  work  of  two  conventionai  iines  in  haif  the  fioor 
space  and  with  haif  the  iabor.  The  integrated  func¬ 
tions  produce  high  quaiity,  strapped  or  unstrapped 
bundies  at  up  to  50  per  minute. 

The  NP-100  neatiy  paiietizes  stacks  or  bundies 
quickiy,  for  better  product  protection  and  improved 


storage/retrievai.  A  programmabie  iogic  system 
controis  aii  functions. 

Aione,  each  is  a  dependabie  unit  that  pays  off 
investment  with  iower  operating  costs  and  in¬ 
creased  speed. 

Together,  the  three  form  an  integrated  system 
that  wiii  raise  maiiroom  efficiency  higher  than  it’s  ever 
been.  Each  machine  is  designed  to  work  smoothiy 
with  the  others,  moving  product  from  press  to  pailet 
quickiy,  preciseiy,  and  with  a  minimum  of  iabor. 

The  NP-1472,  BOSS-60,  and  NP-100  bring  more 
than  automation  to  materiai  handiing.  They  deiiver 
productivity. 

For  more  information,  write  Harris  Graphics 
Corporation,  Bindery  Systems  Division,  Champiain, 
NY  12919. 


Bindery  Systems  Division 

P.O.  Box  518  ■  Champlain,  New  York  12919 
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ABEtDEEN,  WASH. 

World-eSatS 

ROP  Local . 

24,647 

24,569 

Preprint  Local . 

45,733 

ROP  National . 

1,802 

1,407 

Preprint  Notional . 

780 

10,281 

9,631 

GRAND  TOTAL... 

83,243 

35,607 

ALBANY,  N.Y. 

Times  Union-m 

ROP  Locol . 

41,887 

42,815 

Preprint  Local . 

34.920 

21,005 

ROP  Notionol . 

6,509 

6,114 

Clossified 

62,392 

60.343 

Total..., 

145,708 

130,277 

Knickerbocker  Nevirs-e 

ROP  Local . 

23,360 

24,165 

Preprint  Local . 

32,940 

19,940 

ROP  Notional . 

6,511 

6,123 

36.268 

36.268 

Totol . 

99,079 

86,496 

Times  linion-S 

ROP  Local . 

24,715 

25,428 

Preprint  Locol . 

64,350 

60,106 

ROP  Notionol . 

2,210 

2,758 

Preprint  National . 

11,150 

Clossified 

29,680 

30,092 

Total... 

132,105 

118,384 

GRAND  TOTAL.... 

...  376,892 

335,157 

News-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

Total., 

News-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National . 

Ckssified . 

Total . 

GRAND  TOTAL.. 


BANOOR,  MI. 

23,690  4,020 

26,524  16,538 

2,513 
324 

12,788  _ 

65,839  20,558 

10,256  891 

2,506  3,106 

494 
8,627 

9,612  _ 

31,495  3,997 

97,334  24,555 

BEAIRICI,  NIB. 


18,401 

22,281 

2,631 

648 

13,119 

57,080 


12,380 


Daily  $un-me 

ROP  Local . 

15,943 

Preprint  Local . 

18,963 

ROP  Notional . 

1,837 

Preprint  Notional . 

Clossified . 

4,184 

GRAND  TOTAL. ... 

41,662 

1,688 

4,902 


Bonner-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL  . 

Post  Herold-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Classified . 


455 
7,045 

BINNINGTON,  VT. 

10,359 

1,853 

863 

55 

.,  10,030 

23,610 

BIRMINGHAM,  ALA. 


16,759 

14,448 

1,035 

258 

4,821 

38,327 


2,022 

5,160 


ANAHIIM,  CALIF. 


Bulletin.e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Classified . 


44,013 

38,921 

15,483 

8,924 

13,489 

120,830 


48,618 

25,096 

14,451 

8,673 

11,232 

108,070 


ARLINGTON  HIIGHTS,  ILL. 


Total . 

News-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

Total . 

News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

Totol . 

GRAND  TOTAL.. 


Herold-m 

ROP  Local . 

Preprint  Local . 

ROP  National . . 

Classified 

GRAND  TOTAL.. 


Globe  News-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Classified 

GRAND  TOTAL.. 


33,856 

4,517 

3,812 

42,629 

84,814 


46,228 

8,110 

4,041 

470 

42,481 

101,330 

38.258 

13,262 

5,769 

4,376 

30,609 

92,274 

278,418 


34,046 

6,292 

3,912 

1,089 

36,908 

82,247 


43,842 

8,484 

4,157 

1,089 

38,336 

95,908 

36,625 

15,174 

6,322 

3,508 

31,037 

92,666 

270,821 


54,893 

26,793 

58,772 

22,070 

BUFFALO,  N.Y. 

5,344 

57,154 

16,946 

53,278 

News-o/dS 

831 

406 

904 

339 

ROP  Local . 

37,499 

37,746 

44,247 

33,227 

Preprint  Locol . 

17,424  16,896 

17,688 

105,315 

84,353 

109,849 

75,687 

ROP  Notionol . 

8,044 

8,270 

AUBURN,  WASH. 


500 

16,924 

34,606 

AUGUSTA,  MI. 


Preprint  National.. 
Classified... 

Total . 


12,672 

1,056 


Kennebec  Joumal-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified . 

GRAND  TOTAL  ... 


Califomion-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Classified . 


25,433 

46,278 

1,264 


781 

15,717 

29,319 


21,438 

31,491 

1,327 


News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National.. 

Classified . 

Total . 


35,802 

98,769 


25,766 

21,120 

4,344 

3,102 

13,905 

68,237 

167,006 


28,380 

45,804 


33,504 

97,208 

29,031 

14,520 

4,874 

4,752 

12,933 

66,110 

163,318 


FULL  RUN 

PART  RUN 

FULL  RUN 

CASPER, 

WYO. 

Stor-Tribune-mS 

ROP  Local . 

34,845 

44,604 

Preprint  Locol . 

43,842 

32,086 

ROP  National . 

3,496 

2,531 

Preprint  Notional . 

8,288 

7,991 

Classified . 

31,800 

35.638 

GRAND  TOTAL . 

122,271 

122,850 

CHAMRAIGN-URBANA,  ILL. 

News-Gazette-e.sotS 

ROP  Local . 

54,134 

52,861 

Preprint  Local . 

103,458 

78,303 

ROP  Notionol . 

2,476 

2,038 

Preprint  Notional . 

11,997 

11,868 

Classified . 

31.664 

34,284 

GRAND  TOTAL . 

203,729 

179,354 

CHICAGO,  ILL. 

Tribune-o/d 

ROP  Locol . 

62,663 

98,225 

60,812 

Preprint  Local . 

3,140 

28,583 

9,320 

ROP  Notional . 

22,372 

5,575 

24,019 

Preprint  Notional . 

675 

1,800 

2,025 

Clossified . 

40,317 

159,085 

42,667 

Total . 

129,167 

293,268 

138,843 

Tribune-S 

ROP  Local . 

31,648 

34,649 

35,467 

Preprint  Local . 

15,690 

22,830 

21,155 

ROP  Notionol . 

15,392 

1,326 

18,663 

Preprint  Notionol . 

10,125 

1,575 

9,675 

Clossified . 

63.140, 

9,773 

66,820 

Total . 

135,995 

70,153 

151,780 

GRAND  TOTAL . 

265,162 

363,421 

290,623 

COLUMBUS,  NIB. 

Telegram-e 

ROP  Local . 

23,862 

24,873 

Preprint  Locol . 

10,204 

7,233 

ROP  Notional . 

2,405 

1,725 

Preprint  Notionol . 

218 

176 

Classified . 

9,724 

11,206 

GRAND  TOTAL . 

46,413 

45,215 

OnROIT, 

MICH. 

News-o/d 

ROP  Local . 

48,305 

25,982 

51,956 

Preprint  Locol . 

2,313 

14,243 

2,553 

ROP  Notionol . 

8,839 

427 

11,325 

Preprint  National . 

273 

251 

1,804 

Clossified . 

64.829 

54,619 

Total. 

124,559 

40,903 

122,257 

News-S 

ROP  Local . 

31,136 

853 

29,192 

Preprint  Local . 

6,372 

17,000 

11,056 

ROP  Notional . 

4,864 

5,445 

Preprint  Notionol . 

5,708 

584 

2,630 

Clossified . 

34,294 

33,220 

Total . 

82,374 

18,437 

81,543 

GRAND  TOTAL . 

206,933 

59,340 

203,800 

DOVIR, 

DEL. 

Stote  News-m 

ROP  Locol . 

48,121 

57,079 

ROP  Notional . 

1,110 

974 

Classified . 

24,704 

18,646 

GRAND  TOTAL . 

73,935 

76,699 

35,548 

30,385 

1,695 

5,340 

13,140 

86.108 

346,703 


22,843 

11,515 

657 


1,901 

15,212 


21,268 

56,283 


31,812 

45,540 


IDMONTON,  ALTA. 


BURLINGTON,  VT. 


lines. 


88.590  813 

67,672 

329 

ROP  Local . 

Preprint  Local . 

36,980 

22,620 

34,462 

17,657 

ROP  Notional . 

3,596 

3,182 

LKIRSFIILD,  CALIF. 

Preprint  Notionol . 

189 

1,376 

Clossified . 

21,564 

19,236 

87,902 

89,900 

Total.. 

84,949 

75,913 

48,000 

54,000 

7,581 

8,110 

Free  Press-S 

8,800 

8,500 

ROP  Local . 

10,441 

11,932 

59,515 

56,700 

Preprint  Locol . 

10,385 

8,748 

211,798 

217,210 

ROP  Notionol . 

390 

387 

Preprint  Notional . 

6,716 

6,675 

Classified 

5,459 

5,548 

papers  reporting  figures 

in 

Total.. 

33,391 

33,290 

GRAND  TOTAL.... 

118,340 

109,203 

ROP  Local . 

.  1,113,098 

1,107,912 

Preprint  Locol . 

747,737 

623,146 

ROP  Notional . 

307,138 

347,991 

Preprint  Notionol . 

17,283 

20,202 

Clossified . 

749,583 

729,021 

GRAND  TOTAL . 

.  2,934,794 

2,828,272 

NOTE:  Figures  in  modular  agate  lines,  6-column  format 

IL  DORADO,  ARK. 


ROP  Local . 

27,581 

29,567 

Preprint  Local . 

33,798 

27,864 

ROP  Notional . 

1,018 

620 

Preprint  Notional . 

774 

903 

Classified . 

13,282 

12,161 

GRAND  TOTAL 

76,453 

71,115 

42 
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POtT  LAUDIRDALI,  FIA. 

News/Sun  Scntinel-mS 


ROP  Local . 

221,150 

82,307 

256,294 

Preprint  Locol . 

58,001 

76,966 

67,666 

ROP  Notionol . 

23,106 

190 

20,770 

Preprint  Notionol . 

9,236 

1,140 

9,230 

Clouified.. 

199,444 

32,075 

197,554 

GRAND  TOTAL . 

510,937 

192,678 

551,514 

Stor-Telegram-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 


PORT  WORTH,  nx. 


24,094  42,399  22,262 


Total . 

....  304,282 

77,330 

316,446 

65,530 

Stor-Telegrom-e 

ROP  Local . 

64,887 

34,931 

62,055 

49,119 

Preprint  Locol . 

24,094 

42,399 

20,782 

16,411 

ROP  Notional 

7,489 

8,708 

Preprint  Notional . 

2,340 

Classified. 

128,094 

138,889 

Totol . 

.  224,564 

77,330 

232,774 

65,530 

Stor-Telegrom-S 

ROP  Local . 

46,681 

43,300 

50,603 

46,262 

Preprint  Local . 

35,852 

2,854 

34,067 

8,434 

ROP  Notional . 

3,139 

3,161 

Preprint  Notionol . 

13,390 

10,270 

650 

Clossified.. 

86,562 

96,940 

Totol . 

..  185,624 

46,154 

195,041 

55,346 

GRAND  TOTAL  ... 

...  714,470 

200,814 

744,261 

186,406 

MIINSIURO,  P*. 

Tribune-Review-m 

ROP  Local . 

26,179 

29,088 

Preprint  Local . 

11,656 

11,678 

27,004 

780 

ROP  Notionol . 

2,682 

2,068 

Classified... 

26,467 

24,294 

Totol . 

66,984 

11,678 

82,454 

780 

Tribune-Review-S 

,  ROP  Local . 

32,803 

38,902 

Preprint  Local . 

24,519 

8,060 

24,355 

3,120 

ROP  Notional 

963 

799 

Preprint  Notional . 

2,600 

4,160 

Clouifiod... 

17,480 

16,451 

Totol . 

78,365 

8,060 

84,667 

3,120 

GRAND  TOTAL . 

145,349 

19,738 

167,121 

3,900 

HOUSTON 

1,  TlX. 

Chronicle-a/d 

ROP  Local . 

..  119,028 

9,334 

153,634 

7,248 

Preprint  Local . 

20,179 

54,774 

15,581 

68,008 

ROP  Notionol . 

38,555 

1,387 

40,064 

643 

Preprint  Notional . 

8,435 

834 

1,584 

7,578 

Clouified... 

254,815 

81 

328,945 

GRAND  TOTAL . 

441,012 

66,410 

539,808 

83,477 

INDIANAPOLIS,  IND. 

Stor-m 

ROP  Local . 

74,560 

2,160 

72,795 

1,929 

Preprint  Local . 

3,818 

1,439 

ROP  Notional . 

6,497 

5,197 

Preprint  National . 

893 

Clossifiid... 

65,217 

64,865 

Total . 

146,274 

5,978 

142,857 

4,261 

News-e 

ROP  Local . 

51,259 

2,160 

43,155 

1,929 

Preprint  Local . 

3,818 

1,439 

ROP  Notional . 

5,994 

5,050 

Preprint  Notional . 

893 

Classified.. 

62,805 

62,813 

Total . 

120,058 

5,978 

111,018 

4,261 

*lndicates  newspapers  reporting  figures  in 
lines. 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Stor-S 

ROP  Local . 

40,376 

41,849 

Preprint  Locol . 

9,845 

1,487 

9,421 

1,284 

ROP  Notional . 

2,561 

4,518 

Preprint  Notional . 

4,257 

2,679 

Classified 

47,440 

48,012 

Total . 

..  104,479 

1,487 

106,479 

1,284 

GRAND  TOTAL . 

..  370,811 

13,443 

360,354 

9,806 

KINT,  WASH. 

News-Joumol-m 

ROP  Local . 

21,191 

15,279 

Prepring  Local . 

48 

9 

ROP  Notional . 

772 

815 

Classified . 

16,924 

15,717 

GRAND  TOTAL . 

38,887 

31,811 

LAOtANDI 

,  MI 

Observer-e 

ROP  Local . 

16,229 

18,885 

ROP  Notional . 

488 

879 

6,835 

7,225 

GRAND  TOTAL . 

23,552 

26,989 

LINCOLN, 

,  NES. 

Joomal-Star-meS 

ROP  Local . 

53,997 

58,504 

Preprint  Local . 

49,748 

49,474 

ROP  Notional . 

3,347 

2,553 

Preprint  Notional . 

8,796 

7,652 

Classified 

40,802 

34,481 

GRAND  TOTAL . 

..  156,690 

152,664 

LONGVIEW, 

,  WASH. 

Doily  News-e 

ROP  Locol . 

27,813 

30,509 

Preprint  Local . 

49,406 

42,713 

ROP  Notional . 

2,417 

3,083 

Preprint  Notional . 

286 

Classified . 

19,209 

19,473 

GRAND  TOTAL . 

98,845 

96,064 

LOUISVILLE,  KY. 

Courier-Joumal-m 

ROP  Locol . 

60,266 

19,304 

69,287 

18,206 

Preprint  Locol . 

13,077 

15,228 

ROP  Notional . 

4,233 

15 

3,838 

300 

Preprint  National . 

1,422 

Clossified . 

32,956 

34,166 

Total . 

97,455 

32,396 

107,291 

35,156 

Times-e 

ROP  Local . 

57,111 

33,444 

66,491 

31,406 

Preprint  Locol . 

16,262 

16,190 

ROP  National . 

3,874 

3,358 

84 

Preprint  Notionol . 

1,422 

Clossified 

33,043 

3,075 

34,376 

3,569 

Total . 

94,028 

52,781 

104,225 

52,671 

Courier-Joumol-S 

ROP  Local . 

56,512 

406 

52,832 

567 

Preprint  Locol . 

63,880 

71,112 

ROP  Notionol . 

2,533 

32 

2,026 

108 

Preprint  Notional . 

9,368 

7,188 

Classified 

23,367 

24,537 

Total . 

82,412 

73,686 

79,395 

78,975 

GRAND  TOTAL . 

273,895 

158,863 

290,911 

166,802 

MEMPHIS, 

TENN. 

Con>fnercial  Appeal-m 

ROP  Locol . 

58,009 

39,359 

66,399 

44,871 

Preprint  Locol . 

17,660 

33,348 

17,406 

33,958 

ROP  Notional . 

5,455 

3,810 

6,235 

2,550 

Preprint  Notional . 

1,656 

110 

Classified 

54,940 

3,120 

45,099 

Total . 

136,064 

79,637 

136,795 

81,489 

Commerciol  Appeol-S 

ROP  Locol . 

30,901 

30,710 

Preprint  Local . 

33,709 

9,490 

28,590 

9.770 

ROP  Notional . 

4,930 

3,853 

Preprint  Notionol . 

9,248 

264 

7,163 

352 

Clossified 

36,553 

31,619 

Totol . 

115,341 

9,754 

101,935 

10,122 

GRAND  TOTAL . 

251,405 

89,391 

238,730 

91,611 

MONMOUTH,  ILL. 

Review  Atlas-e 

ROP  Local . 

12,641 

10,551 

Preprint  Locol . 

6,466 

8,367 

ROP  Notionol . 

437 

507 

Classified 

2,954 

3,568 

GRAND  TOTAL . 

22,498 

22,993 

Peninsokj  Herold-r 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Clossitied 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MONTIRIY,  CALIP. 

36,391  37,203 

65,614  1,690  34,400  2,470 

3,341  3,069 

29,528  _  M,532  _ 

134,874  1,690  105,204  2,470 


ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional 
Classified 


Total .. 

36,377 

61,561 

GRAND  TOTAL... 

....  171,251  1,690 

NASHUA,  N.H. 

166,765 

The  Telegroph-e 

ROP  Local . 

44,977 

53,378 

Prepring  Local . 

63 

48 

ROP  Notional . 

4,348 

3J89 

Clossified 

40,241 

34,758 

GRAND  TOTAL... 

89,629 

NASHVILLE,  HNN. 

91,573 

Tennesseon-m 

ROP  Local . 

56,845 

61349 

Preprint  Local . 

20,058 

18,072 

ROP  Notional . 

5,749 

5,822 

Preprint  Notional . 

83 

1,033 

Clossified 

32,007 

28,220 

Total . 

114,742 

114,996 

Bonner-e 

ROP  Local . 

56,709 

59,390 

Preprint  Local . 

20,058 

18,072 

ROP  Notional . 

5,566 

5,717 

Preprint  Notional . 

83 

1,033 

Classified 

31,287 

27,542 

Total . 

113,703 

111,754 

Tennesseon-S 

ROP  Local . 

39,065 

42,073 

Preprint  Local . 

29,796 

37,510 

ROP  Notionol . 

2,371 

2,471 

Preprint  Notional . 

8,600 

6,408 

Clossified . 

25,634 

23,815 

Total . 

. ..  105,466 

112,277 

GRAND  TOTAL 

.  333,911 

339,027 

NEW  BRUNSWICK,  N  J 

Home  News-o/d 

ROP  Local . 

32,028 

37,013 

Preprint  Local . 

11,076 

6,632 

ROP  Notional . 

3,352 

2,809 

Preprint  Notional . 

88 

1,091 

Clossified 

30,636 

25,708 

Total . 

86,970 

83,048 

Home  News-S 

ROP  Local . 

20,964 

22,111 

Preprint  Locol . 

30,642 

29,696 

ROP  Notionol . 

957 

1,267 

Preprint  Notional . 

176 

Clouified 

20,165 

20,369 

Totol . 

75.336 

76,398 

GRAND  TOTAL. 

.  162,306 

NIW  CASni,  PA. 

159,446 

News-e 

ROP  Local . 

30,969 

33,535 

Preprint  Local . 

30,831 

27,864 

ROP  Notional . 

1,831 

2,266 

Preprint  Notional . 

129 

Clossified 

16,784 

14,295 

GRAND  TOTAL. 

80,415 

NEW  HAVEN,  CONN. 

78,089 

Joumol-Courier-m 

ROP  Local . 

47,810 

67,014 

Preprint  Locol . 

3,780 

2,772 

ROP  Notionol . 

6,694 

5,761 

Preprint  National . 

1,296 

Classified 

22,708 

21,019 

Register-e 
ROP  Local 

Preprint  Local . 

ROP  National . 

Preprint  Notional.. 

Clossified . 

Totol . 


45,928  8,391  39,993 

18,018  5,796 

6,600  180  4,844 


5,796  9,576 

4,844  93 

2,772 

27,344  _ 

80,749  17,502 


(Continued  on  page  44) 
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Register-S 

ROP  Local .  41,221  39,858 

Preprint  local  72,954  3,780  51,219  7,560 

ROP  Notional  2,523  2,531 

Preprint  Notional .  14,112  9,702 

Clossitied  18,390  _  18,135  _ 

Total...  149,200  3,780  121,445  7,560 

GRAND  TOTAL .  329,379  12,351  300,056  25,062 

NEWPORT  NEWS,  VA. 

Doily  Press-m 

ROP  Local  55,789  58,889 

Preprint  local  16,987  9,808  10,560  10,293 

ROP  Notionol  3,582  2,226 

Preprint  Notional .  384  1,462 

Cktssified  53,427  _  47,602  _ 

Totol .  130,169  9,808  120,779  10,293 

Times-Herold-e 

ROP  Locol .  42,590  43,852 

Preprint  locol .  16,896  9,424  10,560  10,046 

ROP  Notionol .  3,431  2,095 

Preprint  Notional .  384  1,462 

Classified .  36,393  34,570  _ 

Totol .  99,694  9,424  92,539  10,046 

Daily  Press-S 

ROP  Locol .  35,122  40,006 

Preprint  Local .  5,184  34,606  15,168  24,798 

ROP  Notional .  356  1,194 

Preprint  National .  230  9,408  7,488 

Classified  20,985  16,324  _ 

Totol...  61,877  44,014  80,180  24,798 

GRAND  TOTAL .  291,740  63,246  293,498  45,137 

NORFOLK,  VA. 

Pilot-m 

ROP  Local  49,429  5,988  54,409  7,026 

Preprint  Local .  9,141  7,687  8,481  4,923 

ROP  Notional .  6,118  '5,703  536 

Preprint  National .  1,952  536 

Classified  65,027  3,197  58,283  8,645 

Totol .  129,715  16,872  128,828  21,666 

Ledger-Stor-e 

ROP  Locol  49,138  32,374  48,445  33,601 

Preprint  local .  8,466  964  6,702  1,059 

ROP  Notional  6,764  378  5,495  234 

Preprint  Notionol .  1,952 

Classified  65,615  31,468  67,852  25,552 

Total .  129,983  65,184  130,446  60,446 

Pilot/Ledger-Star-sat 

ROP  Local .  12,871  13,303 

Preprint  Locol .  196 

ROP  Notionol .  485  411 

Classified  21,021  20,172 

Total .  34,377  196  33,886  _ 

Pilot/Ledger-Stor-S 

ROP  Locol  35,415  27,319  41,752  26,046 

Preprint  local .  17,671  15,088  1,104 

ROP  Notionol .  1,937  108  2,242  174 

Preprint  Notional .  13,867  9,993 

Clossified  34,512  9,857  33,667  5,655 

Total .  103,402  37,284  102,742  32,979 

GRAND  TOTAL .  397,477  119,536  395,902  115,091 

OGDEN,  UTAH 

Stondord  Exominer-eS 

ROP  locol .  59,981  54,927 

Preprint  Local .  63,628  61,076 

ROP  Notional .  8,629  7,710 

Preprint  Notionol .  5,292  4,742 

Classified .  47,163  43,884 

GRAND  TOTAL .  184,693  172,339 


Note;  Family  Weekly  Supplement  not  included;  3,746  inches. 

OlEAN,  N.T. 


Times-tferald.e 

ROP  local .  26,481  27,771 

Preprint  Local .  33,196  16,856 

ROP  Notional .  2,422  2,431 

Clossified .  10,884  10,095 

GRAND  TOTAL .  72,983  57,153 


‘Indicates  newspapers  reporting  figures  in 
lines. 
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OTTAWA,  ILL. 

Daily  Times-e 

ROP  Local .  19,581  17.606 

Preprint  Local .  26,601  21,683 

ROP  Notional .  818  1.050 

Classified  5,609  7,572 

GRAND  TOTAL .  52,609  47,911 

OTTAWA,  ONT. 

Le  Droit-e* 

ROP  Locol .  658.809  594,022 

Preprint  Local .  504,028  453,672 

ROP  National .  137,364  133,492 

Preprint  National .  2,070  352 

Clossified .  326,908  413,567 

GRAND  TOTAL .  1,629,179  1,595,105 

Note;  Figures  given  in  modular  ogote  lines. 

PHOENIX,  AtIZ. 

Arizona  Republic-m 

ROP  Locol .  136,105  5,376  138,784  5,5i; 

Preprint  Local .  49,740  5,904  36,437  8,783 

ROP  Notionol .  10,120  11,041 

Preprint  Notionol .  1,679  2,990 

Classified .  136,782  2,097  131,732  1,476 

Total .  334,426  13,377  320,984  15,>76 

Gozette-e 

ROP  Locol .  126,009  5,431  126,632  8.444 

Preprint  Local .  49,740  5,904  36,437  8,783 

ROP  National  9,907  10,731 

Preprint  Notional .  1,679  2,990 

Classified  136,699  2,117  131,229  1,557 

Totol.  324,034  13,452  308,019  18,784 

Arizona  Republic-S 

ROP  Local .  75,174  81,542 

Preprint  Locol .  43,574  37,344 

ROP  Notional .  6,093  7,003 

Preprint  Notionol .  9,570  8,035 

Classified .  79,348  79,051 

Total .  213,759  212,975  _ 

GRAND  TOTAL .  872,219  26,829  841,978  34,560 

PORTALES,  N.M. 

News-Tribune-eS 

ROP  Locol .  1,192  10,394 

Preprint  Local .  2,706  16,899 

Classified .  m  6,693 

GRAND  TOTAL .  4,626  33,986 

PORTLAND,  ME. 

Press  Herald-m 

ROP  Locol .  28,821  28,389 

Preprint  Local .  14,304  14,602 

ROP  Notional  3,407  3,077 

Preprint  Notional .  170  681 

Classified .  19,120  18,891 

Total.,  65,822  65,640 

Express-e 

ROP  Local .  25,910  26,337 

Preprint  Local .  14,192  14,153 

ROP  Notional .  3,391  2,951 

Preprint  Notional .  170  681 

Classified .  18,508  17,319 

Total .  62,171  61,441 

Telegram-S 

ROP  Local .  21,903  21,624 

Preprint  Local .  21,443  17,110 

ROP  Notional .  1,137  621 

Preprint  Notional .  3,452  2,187 

Classified .  18,001  16,249 

Total .  65,936  57,791 

GRAND  TOTAL .  1 93,929  1 84,872 

PORTLAND,  ORE. 

Oregonian-a/dS 

ROP  Locol .  99,642  9,160  105,027  7,702 

Preprint  Local .  78,198  68,784 

ROP  Notional  19,237  609  19,769  1,164 

Preprint  Notionol .  9,130  9,558 

Classified .  123,933  129,136  _ 

GRAND  TOTAL .  330,140  9,769  332,274  8,866 

PROVIDENCE,  R.l. 

Providence  Joumol-m 

ROP  Locol .  49,254  19,736  46,570  18,724 

Preprint  Local .  12,819  22,953  12,348  7,500 

ROP  Notionol .  7,707  7,855  162 

Preprint  Notional .  83  2.247  2,261 

Classified .  35,393  1,730  32,311  56 

Totol .  105,256  46,666  101,345  26,442 


1986  '’SS 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Evening  Bulletin-e 

ROP  locol .  46,041  19,736  44,073  18,936 

Preprint  Local .  12,819  34,490  11,326  29,644 

ROP  Notional .  7,342  7,023  162 

Preprint  Notional .  83  3,045  2,261  362 

Classified .  25,228  1,730  23,825  70 

Total .  91,513  59,001  88,508  49,174 

Sunday  Joumal-S 

ROP  Local .  43,935  45,910 

Preprint  Local .  57,301  39,183  49,569  22,481 

ROP  Notional .  5,235  4,322 

Preprint  National .  9,843  8,108 

Classified .  16,046  _  16,095  _ 

Total..  132,360  39,183  124,004  22,481 

GRAND  TOTAL .  329,129  144,850  313,857  98,097 

READING,  PA. 

Eogle-Times-e 

ROP  local .  41,989  42,590 

Preprint  Local .  18,870  24,213 

ROP  Notional .  2,734  2,777 

Classified .  32,073  28,576 

Totol.  95,666  98,156 

Eogle-S 

ROP  Locol .  36,537  36,137 

Preprint  local .  7,150  26,250  10,437  11,840 

ROP  Notional .  3,594  2,188 

Preprint  Notional .  7,650  8,190 

Classified .  15,691  14,843  _ 

Totol .  70,622  26,250  71,793  11,840 

GRAND  TOTAL .  166,288  26,250  169,949  11,840 

RENO,  NEV. 

Gazette- Joumol-mS 

ROP  Local .  64,840  67,678 

Preprint  Local .  81,671  85,726 

ROP  Notionol .  2,741  2,871 

Preprint  Notional .  6,043  8,301 

Classified .  56,663  52,202 

GRAND  TOTAL .  211,958  216,678 

RENTON,  WASH. 

Record  Chronicle-m 

ROP  Local .  19,182  13,847 

ROP  National .  773  763 

Clossified  16,924  15,717 

GRAND  TOTAL .  36,879  30,327 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  local .  46,291  252  48,637  252 

Preprint  Local .  19,286  1,600  15,684  4,599 

ROP  Notional .  6,201  6,662 

Preprint  Notional .  161  74  1,372 

Classified .  34,301  32,721  _ 

Total .  106,240  1,926  105,076  4,851 

News  leoder-e 

ROP  Local  .  37,374  252  37,585  252 

Preprint  Locol .  15,026  1,530  11,802  4,814 

ROP  National .  6,101  6,267 

Preprint  Notional .  143  1,372  822 

Classified .  30,782  _  29,615  _ 

Totol .  89,426  1,782  86,641  5,066 

Times-Dispatch-S 

ROP  Local .  38,771  3,391  42,369  2,733 

Preprint  Local .  29,270  14,258  30,183  3,306 

ROP  Notional .  2,416  6  2,418 

Preprint  Notional .  7,451  6,393 

Classified  .  27,578  _ 195  27,775  _ 23 

Total  .  105,486  17,850  109,138  6,062 

GRAND  TOTAL .  301,152  21,558  300,855  15,979 

Note;  Comics  odvertising  excluded. 

RIVERSIDE,  CAIIF. 

Press/Enterprise-m 

ROP  local .  66,475  14,062  72,151  13,886 

Preprint  Local .  104,784  81,502 

ROP  Notional .  7,587  7,506  72 

Preprint  Notional .  13,029  12,642 

Clossified .  76,637  109  70,914  TO 

GRAND  TOTAL .  268,512  14,171  244,715  14,161 

ROCHESTER  N.T. 

Democrot  and  Chronicle-m 

ROP  Locol .  42,179  44,723 

Preprint  Local .  2,215  6,040  2,855  5,013 

ROP  Notionol .  4,288  3,920 

Preprint  Notional .  82  1,540 

Clossified .  46,476  38,062  _ 

Total .  95,240  6,040  91,100  5,013 
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1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Time$-Union-e 

ROP  Local . 

39,613 

40,554 

Preprint  local . 

3,028 

6,409 

2,855 

8,039 

ROP  Natlonol . 

4,256 

3,701 

Preprint  Notional . 

82 

1,630 

Clflssified . 

27,755 

25,895 

Total . 

74,734 

6,409 

74,635 

8,039 

Oentocrot  ond  Chronicle'S 

ROP  Local . 

24,512 

29,780 

Preprint  Locol . 

15,720 

13,638 

12,813 

13,583 

ROP  National . 

1,817 

2,601 

Preprint  National . 

6,881 

6,976 

Classified . 

14,295 

22,880 

Total . 

63,225 

13,638 

75,050 

13,583 

GRAND  TOTAL... 

....  233,199 

26,087 

240,785 

26,635 

SACRAMENTO,  CALIF. 

Bee-m 

ROP  Local . 

96,337 

11,480 

100,962 

8,211 

Preprint  Local . 

83,372 

19,920 

79,450 

25,220 

ROP  Notional . 

21,305 

23,582 

Preprint  Notionol . 

13,260 

12,740 

Classified . 

.  199,374 

203,564 

GRAND  TOTAL.. 

.  413,648 

31,400 

420,298 

33,431 

ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local . 

50,494 

37,721 

45,394 

30,447 

Preprint  Local . 

10,218 

8,773 

ROP  Notionol . 

5,224 

273 

5,335 

359 

Preprint  Notional . 

84 

Clossified . 

55,224 

50,858 

Totol . 

.  121,160 

37,994 

110,444 

30,806 

Post'Dispotch'S 

ROP  Local . 

45,782 

569 

52,522 

Preprint  Local 

45,830 

47,982 

ROP  Notional 

4,045 

3,638 

Preprint  Notional . 

10,404 

9,768 

Clossified . 

42,860 

38,385 

Total . 

148,921 

569 

152,295 

GRAND  TOTAL.. 

.  270,081 

38,563 

262,739 

30,806 

ST.  PHERSBURG,  FLA. 

Tinrtes-m 

ROP  Local . 

81,828 

112,401 

95,817 

112,485 

Preprint  Locol 

38,367 

25,196 

24,953 

23,836 

ROP  Notional 

6,400 

131 

5,911 

20 

Preprint  Notional . 

2,160 

88 

Classified . 

78,633 

64,736 

81,060 

58,560 

Total . 

205,228 

202,464 

209,901 

194,989 

Evening  Independent-e 

ROP  Local . 

45,594 

54,507 

Preprint  locol . 

10,185 

5,841 

ROP  Notionol 

6,909 

5,855 

Preprint  Notional . 

1,620 

Clossified . 

79,901 

81,240 

Total . 

142,589 

149,063 

Times-S 

ROP  Local . 

58,179 

33,173 

66,659 

37,718 

Preprint  Locol . 

40,510 

10,340 

39,028 

14,249 

ROP  Notionol . 

4,303 

2,730 

12 

Preprint  Notional . 

9,726 

264 

7,380 

958 

Classified . 

26,803 

12,413 

28,783 

14,933 

Total . 

.  139,521 

56,190 

144,580 

67,870 

GRAND  TOTAL. 

.  487,338 

258,654 

503,544 

262,859 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Local . 

61,712 

64,125 

Preprint  Local . 

56,715 

46,006 

ROP  Notionol . 

7,224 

6,198 

Preprint  Notional . 

6,839 

8,203 

Classified . 

68,105 

64,419 

GRAND  TOTAL... 

...  200,595 

188,951 

SAN  LUIS  OBISPO,  CALIF. 

Telegrom-Tribune-« 

ROP  Locol . 

26,707 

22,544 

Preprint  Local . 

52,264 

5,556 

53,402 

5,727  J 

ROP  Notionol . 

4,090 

3,876 

Preprint  Notional . 

120 

500 

Clossified . 

31,117 

27,008 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


‘Indicates  newspapers  reporting  figures  in 
lines. 


I 

1 

O 

,  CALIF. 

Timesre 

1 

ROP  Local . 

29,990 

32,898 

1 

Preprint  Locol 

66,564 

54,696 

I 

ROP  Notionol 

8,415 

9,207 

1 

Preprint  Notional . 

9,417 

2,709 

1 

24,477 

24,578 

GRAND  TOTAL . 

.  138,863 

124,088 

SCOTTSBLUFF.NEB. 

Stor-HeroW-o/dS 

ROP  Local . 

30,844 

29,885 

Preprint  Locol . 

7,092 

19,706 

9,494 

13,572  1 

ROP  Notional 

2,430 

2,397 

Preprint  Notionol . 

522 

392 

Classified.... 

9,250 

12,912 

GRAND  TOTAL . 

50,248 

19,706 

55,080 

13,572 

SEATTLE,  WASH. 

PosMntelligencer-m 

ROP  Local .. 

X,844 

33,313 

1 

Preprint  Locol 

29,107 

11,863  1 

ROP  Notional . 

16,137 

15,738 

1 

Preprint  Notional . 

441 

1 

ClouifM. . 

40,905 

42,078 

Total . 

87,886 

29,548 

91,129 

11,863 

Seattle  Times-e 

ROP  Local . 

61,109 

76,358 

Preprint  local . 

55,705 

43,031 

ROP  Notionol . 

17,462 

18,748 

Preprint  Notional . 

1,023 

294 

Classified... 

67,448 

119 

72,340 

Total . 

146,019 

56,847 

167,446 

43,325 

Times/PosMntelligencc-S 

ROP  Local . 

27,480 

29,494 

Preprint  Local . 

20,647 

6,149 

21,262 

4,518 

ROP  Notional . 

6,223 

6,342 

Preprint  Notionol . 

7,638 

8,118 

Clossifnd. 

39,849 

43,125 

Total . 

101,837 

6,149 

108,341 

4,518 

GRAND  TOTAL . 

..  335,742 

92,544 

366,916 

59,706 

SHBEVEBORT,  LA. 

Times-mS 

ROP  Local . 

67,323 

69,965 

Preprint  Locol . 

39,710 

14,954 

31,785 

19,199 

ROP  Notional . 

3,911 

3,829 

Preprint  Notional . 

6,255 

8,830 

500 

Clossified.. 

50,187 

53,195 

Total . 

...  167,386 

14,954 

167,604 

19,699 

Joumal*e 

ROP  Local . 

26,570 

23,199 

Preprint  Locol . 

18,022 

18,022 

13,390 

1,400 

ROP  Notionol . 

2,358 

30,657 

Preprint  Notionol . 

1,564 

500 

Classified. 

36,935 

39,041 

Total . 

83,885 

18,022 

107,851 

1,900 

GRAND  TOTAL  ... 

...  251,271 

32,976 

275,455 

21,599 

SPOKANE, 

WASH. 

Spokesnxjn-Review-m 

ROP  Locol . 

33,909 

33,963 

Preprint  local . 

11,209 

10,167 

ROP  Notional . 

4,792 

5.955 

Preprint  Notioa) . 

11 

419 

Classified.. 

39,993 

36,263 

Total . 

89,914 

86,767 

Spokone'Chronicle'e 

ROP  Locol . 

26,430 

29,400 

Preprint  Local  . 

7,056 

7,902 

ROP  Notional 

4,740 

5,614 

Preprint  Notionol . 

8 

419 

27,138 

27,162 

Total . 

65,372 

70,497 

Spokesmon-Review-S 

ROP  Locol 

16,642 

18,882 

Preprint  Local . 

5,480 

4,882 

ROP  Notional . 

2,049 

1,737 

Preprint  Notional . 

1,929 

1,599 

Classified. 

20,339 

21,628 

Total . 

46,439 

48,728 

GRAND  TOTAL... 

...  201,725 

205,992 

SYRACUSI 

,  N.Y. 

Post-Stondord-m 

ROP  Locol . 

38,295 

11,599 

38,844 

11,670 

Preprint  locol . 

6,043 

6,006 

ROP  Notional . 

4,365 

3,072 

Preprint  Notionol . 

1,297 

ClassifM. 

20,878 

20,564 

1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN  1 

PART  RUN 

Herold'Joumal'e 

ROP  Locol . 

41,399 

5,363 

44,508 

3,782 

Preprint  Locol . 

7,065 

6,277 

ROP  Notionol . 

4,360 

3,138 

Preprint  Notionol . 

1,296 

Classified... 

21,196 

21J07 

Totol . 

74,020 

5,363 

76,426 

3,782 

Herald  Americon-S 

ROP  Local 

25M7 

374 

26,453 

66 

Preprint  Local . 

8,807 

10,240 

ROP  Notional 

839 

947 

Preprint  Notionol . 

8,262 

6,480 

ClassifM... 

18,447 

18,654 

Total . 

62,002 

374 

62,774 

66 

GRAND  TOTAL . 

205,603 

17,336 

208,983 

15,518 

TAMPA,  FLA. 

Tribune-m 

ROP  Local . 

84,648 

43,713 

92,815 

44,132 

Preprint  Local . 

31,050 

45,360 

29,700 

32,940 

ROP  Notional . 

7,924 

43 

8,816 

710 

Preprint  Notional . 

675 

2,430 

ClonifM. . 

51,542 

23,676 

52,243 

18,296 

Total . 

175,164 

113,467 

186,004 

96,078 

Tribune-S 

ROP  Locol . 

44,112 

43,997 

Preprint  Locol . 

29,835 

38,475 

ROP  Notional . 

4,399 

3,900 

Preprint  Notionol . 

11,610 

405 

9,383 

405 

Clarified.. 

41,160 

1,350 

42,765 

Total . 

131,116 

1,755 

138,520 

405 

GRAND  TOTAL . 

306,280 

115,222 

324,524 

96,483 

Note:  Comics  odvertising  excluded. 

TOIIDO, 

OHIO 

8ladere 

ROP  Local . 

52,423 

46,276 

Preprint  Local . 

13,662 

7,656 

ROP  Notional . 

3,659 

3,289 

Preprint  Notionol . 

132 

2,640 

Clossified.. 

20,730 

20,348 

Total . 

90,606 

80,209 

Blode-S 

ROP  Local . 

31,564 

29,219 

Preprint  Local . 

42,372 

35,772 

ROP  Notionol . 

2,645 

2,395 

Preprint  Notional . 

13,332 

9,900 

Classified.. 

15,036 

14,736 

Total . 

104,949 

92,022 

GRAND  TOTAL . 

.  195,555 

172231 

TOPEKA, 

KAN. 

Copital-Joumol  m 

ROP  Local . 

45,786 

48,718 

Preprint  Local . 

20,388 

42,880 

19,958 

34,755 

ROP  Notional 

3,766 

2,911 

Preprint  Notional . 

129 

8,652 

498 

8,338 

Clossified . 

25,500 

25,045 

GRAND  TOTAL. ... 

95,569 

51,532 

97,130 

43,093 

TOKMNCI,  CAIIP. 

6reeze-e 

ROP  Locol . 

63,224 

68,995 

Preprint  Local . 

62,025 

53,189 

ROP  Notional . 

8,189 

6,826 

Preprint  Notional . 

13.000 

12,532 

92,173 

86,267 

GRAND  TOTAL... 

....  238,611 

227,809 

TULSA,  OKLA. 

World-m 

ROP  Locol . 

57,264 

4,981 

65,710 

4,675 

Preprint  Local . 

7,135 

1,527 

5,201 

996 

ROP  Notional . 

3,835 

4,704 

Preprint  Notional . 

799 

Clossified . 

43,890 

46,417 

Totol . 

....  112,124 

6,508 

122,831 

5,671 

Tribune'e 

ROP  Local . 

55,400 

4,981 

65,019 

4,675 

Preprint  Local . 

7,218 

1,527 

5,640 

996 

ROP  Notional . 

3,705 

4,221 

Preprint  Notionol . 

799 

43,687 

46,263 

Total . 

....  110,010 

6,508 

121,942 

5,671 

World-S 

ROP  Locol . 

27,478 

35,380 

Preprint  Locol . 

9,554 

11,673 

ROP  Notional . 

3,309 

4,004 

Preprint  Notional . 

3.972 

4.475 

Classified 

26,226 

28,943 

Total . 

70,539 

84,475 

GRAND  TOTAL .  292,673  13,016  329,248 

(Continued  on  page  46) 
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TWIN  FAILS,  IDAHO 


Time$'New$-m 

ROPLocol .  33,477  574  31,326  612 

Preprint  Locol .  44,533  48,159 

ROPNotiOfKil .  1,333  1,273 

Preprint  Notionol .  377  88 

Classified .  18,370  17,711  _ 

GRAND  TOTAL .  98,090  574  98,557  612 


WASHINGTON,  PA. 

Observer-Reporter*m 

ROPLocol .  27,642  29,404 

Preprint  Locol .  38,485  35,948 

ROP  Notionol .  3,075  2,553 

Preprint  Notionol .  129 

Clossitied  23,789  23,254 

GRAND  TOTAL .  92,991  91,288 

WIST  MLM  BEACH,  FLA. 

Post-m 

ROPLocol .  105,676  33,444  125,125  42,969 

Preprint  Locol .  49,505  29,760 

ROP  Notionol .  7,956  184  6,162  9 

Preprint  Notionol .  1,542 

Classified .  78,335  ^  72,722  1,283 

Total .  241,472  H396  235,311  44,261 

Times-e 

ROPLocol .  87,900  2,562  103,558  4,108 

Preprint  Locol .  48,725  29,760 

ROP  Notionol .  7,772  6,029 

Preprint  Notional .  1,542 

Clossified .  52,599  196  50,017  3M 

Total .  196,996  2,758  190,906  4,434 

Post-S 

ROPLocol .  75,780  19,941  99,023  18,676 

Preprint  Local .  46,670  54,904 

ROP  Notional .  5,121  35  3,555  55 

Preprint  Notional. .  9,295  7,111 

Clossified .  27,463  5M  27,990  ^ 

Total .  164,329  20,504  192,583  19,421 

GRAND  TOTAL .  602,797  57,658  618,800  68,116 


WEST  WAIWICK,  1.1. 

Powtuxet  Valley  Times^e 

ROP  Locol .  10,803  10,704 

Preprint  Local .  12  12 

ROP  Notionol .  126  192 

Clossified .  5,720  3,577 

GRAND  TOTAL .  16,661  14,485 

WILMINOTON,  DEL. 

News/Joumol-me 

ROP  Locol .  60,888  52,486 

Preprint  LkoI .  64,220  53,690 

ROP  Notional .  3,947  3,415 

Preprint  Notional .  66,539  1,453 

Classified .  2,549  55,843 

Totol .  198,143  166,887 

News  Joumol-S 

ROP  Locol .  29,490  26,092 

Preprint  Local .  104,020  80,080 

ROP  Notional . . .  1,291  1,325 

Preprint  Notional .  8,372  7,211 

Clossified  20,849  18,139 

Totol  164,022  132,847 

GRAND  TOTAL .  362,165  299,734 

WINDSOB,  om. 

Starve* 

ROP  Locol .  724,419  709,542 

Preprint  Local .  771,848  696,396 

ROP  Notionol .  198,587  174,554 

Preprint  Notional .  16,529  19,974 

Clossified  303,075  293,614 

GRAND  TOTAL .  2,014,458  1,894,080 


Note:  Figures  given  in  modular  agate  lines. 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WINSTON-SALEM,  N.C. 


Joumol-m 

ROPLocol .  59,968  7,701  56,296  9,770 

Preprint  L«al .  1,446  27,171  1,083  25,777 

ROP  Notional .  4,637  3,988 

Preprint  Notional .  1,320  2,112 

Clossified .  41,494  _  33,067  _ 

Totol .  108,865  34,872  96,546  35,547 

Joumol-S 

ROPLocol .  27,132  24,908 

Preprint  Local .  5,052  20,588  10,750  13,334 

ROP  Notional .  1,695  1,382 

Preprint  Notionol .  9,586  7,434 

Classified .  16,562  _  12,394  _ 

Total .  60,027  20,588  56,868  13,334 

GRAND  TOTAL .  168,892  55,460  153,414  48,881 


Note:  Comics  advertising  excluded 

WOlCESTER,  MASS. 


Telegrom-m 

ROP  Locol .  20,423  25,933 

Preprint  Locol .  3,990  17,280  4,416  12,330 

ROP  Notionol .  5,050  4,445 

Preprint  Notional .  60  1,472 

Clossified .  23,353  20,245  _ 

Total .  52,816  17,340  56,511  12,330 

Gozette-e 

ROP  Local .  19,366  25,350 

Preprint  Local .  3,990  19,480  4,416  13,084 

ROP  Notionol .  4321  4,573 

Preprint  Notional .  418  1,472  132 

Classified .  20,712  17,346  _ 

Totol .  48389  19,898  53,157  13,216 

Telegrom-S 

ROP  Local .  23,191  23,545 

Preprint  Local .  13378  53,292  9,726  43,248 

ROP  Notional .  2,481  2,161 

Preprint  Notional .  4,103  9,380  11,220  704 

Clossified .  19,081 _ K814  _ 

Total .  62,434  62,672  61,466  43,952 

GRAND  TOTAL .  164,139  99,910  171,134  69,498 


ASNE  offers 
special  rates 

The  American  Society  of  Newspa¬ 
per  Editors  is  offering  editors  at 
smaller  newspapers  special  rates  in  a 
one-year  experiment  at  broadening  its 
membership. 

Katherine  Fanning,  editor  of  the 
Christian  Science  Monitor  and  head 
of  the  membership  committee,  said 
ASNE’s  700-plus  active  members 
come  from  only  26%  of  country’s 
daily  newspapers.  (Total  member¬ 
ship,  including  165  retirees,  is  about 
940.) 

To  lure  members  from  smaller  dai¬ 
lies  —  who  complained  the  cost  of 
joining  the  society  is  too  high  —  Fan¬ 
ning  said  ASNE  for  one  year  will 
waive  the  initiation  fee  for  newspa¬ 
pers  with  circulation  of  25,000  and 
under. 

The  society  will  also  try  out  a  grad¬ 
uated  dues  structure,  with  editors 
from  papers  in  the  10,(X)0  to  25,000 
range  paying  up  to  $200.  Editors  from 
papers  under  10,000  circulation  will 
pay  up  $100. 

Fanning  said  ASNE  will  weigh  the 
impact  of  its  experiment  on  “finances 
and  income”  before  deciding  whether 
to  make  it  permanent. 


Surprise,  surprise 

The  invitations  to  Gannett’ s  party 
for  USA  Weekend  in  San  Francisco 
during  the  American  Newspaper 
Publishers  Association  convention 
said  only  “special  entertainment” 
would  follow  dinner. 

But  it  was  the  public  relations 
triumph  of  the  convention  as  that 
“special  entertainment”  turned  out 
to  be  singer  Ray  Charles,  who  with  his 
orchestra  and  backup  vocalists,  the 
Raylettes,  performed  for  over  an  hour 
to  a  delighted  audience. 

“We  didn’t  feel  we  needed  to  do 
that,”  said  Gannett  vice  president 
Charles  Overby,  in  explaining  why 
Charles’  name  was  left  off  the  invita¬ 
tions.  “All  the  subscribers  to  USA 
Weekend  were  invited.” 

Overby  declined  to  say  how  much 
Gannett  paid  for  Charles’  appear¬ 
ance,  but  said  the  singer  charged  his 
standard  appearance  fee. 

Ad  Bureau  elects 
16  directors 

Sixteen  newspaper  executives 
were  elected  as  directors  of  the  News¬ 
paper  Advertising  Bureau  at  its 
annual  membership  meeting  held  on 
April  22  in  San  Francisco. 

Newly  named  to  the  board  for  a 
three-year  term  were:  Richard  F. 
Barry  III,  Landmark  Communica¬ 
tions;  Frank  A.  Blethen,  Seattle 
Times',  William  J.  Carradine, 
Southam  Newspapers;  James  H. 
Hale,  Kansas  City  Star  and  Times; 
Robert  H.  Hartman,  Scripps  How¬ 
ard;  Warren  J.  Heyse,  Milwaukee 
Journal  and  Sentinel;  Harry  Horvitz, 
Horvitz  Newspapers;  David  Laven- 
thol.  Times  Mirror;  and  Walter  Matt¬ 
son,  New  York  Times  Co. 

Re-elected  to  NAB’s  board  for  sec¬ 
ond  three-year  terms  were:  Henry  H. 
Bradley,  St.  Joseph  News-Press  and 
Gazette;  Charles  E.  Glover,  Cox 
Enterprises;  James  Hoge,  New  York 
Daily  News;  Robert  S.  Howard, 
Howard  Publications;  Richard  J.V. 
Johnson,  Houston  Chronicle;  David 
Jolley,  Toronto  Star;  and  Reg  Mur¬ 
phy,  Baltimore  Sun. 

Metro  Comics 
adds  tooth  paper 

Effective  May  1 ,  the  Victor  Valley 
Daily  Press  in  Orange  County,  Cali¬ 
fornia,  will  join  99  other  newspapers 
whose  Sunday  comics  national  adver¬ 
tising  is  handled  by  Metro  Comics. 
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Shop  talk 

(Continued  from  page  60) 


the  needs  of  the  handicapped,  espe¬ 
cially  the  physical  obstacles  in  our 
newsroom  environment.  Hand¬ 
icapped  staffers  are  reluctant  to  men¬ 
tion  their  individual  needs.” 

Attracting  handicapped  employees 
to  the  staff  is  one  of  the  more  difficult 
tasks  facing  editors,  just  as  difficult  as 
it  is  with  other  minorities.  Successful 
editors  have  used  community  job 
fairs,  handicapped  agencies,  private 
firms  that  train  the  handicapped,  and 
a  few  even  have  found  potential 
employees  on  college  campuses. 

The  Chicago  Sun-Times  con¬ 
tributes  both  time  and  funds  to  an 
organization  called  the  Midwest 
Association  of  Business,  Rehabilita¬ 
tion  and  Industry,  and  through  this 
program  has  hired  six  handicapped 
individuals. 

The  question  of  recruitment 
brought  forth  much  introspection 
from  editors  about  difficulties  in  find¬ 
ing  handicapped  or  minority  employ¬ 
ees. 

One  California  editor  was  quick  to 
pinpoint  one  aspect  of  the  problem: 

“This  survey,  and  many  others  like 
it,  fails  to  ask  a  question  I  feel  is 
important:  How  many  handicapped 
(minority,  etc.)  applicants  applied  for 
the  latest  opening?  ...  Yet  nowhere 
have  I  been  given  the  opportunity 
within  a  survey  to  make  note  that  in 
eight  years  as  editor,  I  have  never  had 
an  applicant  who  was  handicapped  in 
any  observable  way,  black,  Indian  or 
Asian  ...” 

Lack  of  interest  in  newspaper  jobs 
by  the  handicapped  was  echoed  by 
other  editors,  but  one  Texas  editor 
provided  another  perspective  on  the 
problem: 

“This  (questionnaire)  .  .  .  brings 
up  something  we  may  be  subcon¬ 
sciously  hiding.  For  example,  we 
excuse  ourselves  by  saying  that  we 
get  35  applications  per  week  and  why 
go  search  for  more?  We  are  recruiting 
minorities  but  for  some  reason 
neglect  to  recruit  the  handi¬ 
capped.  .  .  .  In  a  nutshell,  we  are  just 
remiss  about  recruiting  —  probably 
because  we  didn't  think  about  it. 

Once  hired,  handicapped  employ¬ 
ees  seem  to  present  few  problems  to 
their  employers.  When  asked  if  they 
would  hire  a  handicapped  employee 
again,  all  of  the  editors  responding  to 
the  question  stated  that  they  would. 

And  there  were  few  positions  in  the 
newsroom  that  handicapped  employ¬ 
ees  could  not  hold.  Editors  felt  that 
the  job  of  photographer  would  be  the 


most  difficult  for  the  handicapped, 
and  they  rated  sports  reporter,  police 
reporter,  and  city  hall  reporter,  in 
descending  order,  as  jobs  more  diffi¬ 
cult  for  handicapped  employees. 
Easier  positions  for  the  handicapped 
included  copy  editor,  city  editor,  and 
managing  editor. 

Handicapped  success  stories  were 
evident  in  the  survey,  and  many  edi¬ 
tors  found  inspiration,  loyalty,  and 
commitment  in  their  handicapped 
employees,  some  of  whom  were  the 
employees  who  responded  to  this 
survey.  One  Pennsylvania  editor 
said,  “I  am  the  handicapped 
employee.  I  have  been  here  31  years, 
from  reporter  to  sports  editor  to  man¬ 
aging  editor.  I  have  had  to  use  a 
wheelchair  the  last  three  years.  Prior 
to  that  I  walked  with  the  aid  of  a 
cane.” 

Another  story  came  from  a  Califor¬ 
nia  editor:  “Our  only  handicapped 
employee  is  a  blind  reporter  who  does 
an  excellent  job.  In  truth,  he  is  much 
less  handicapped  than  several  who 
can  ‘see.’  ” 

And  a  Utah  editor  summed  up  his 
feelings,  and  those  of  many  survey 
editors,  about  the  handicapped  based 
on  the  performance  of  one  of  his 
reporters:  “I  don’t  consider  them 
handicapped.  I  have  a  sports 
reporter-photographer  who  has  only 
one  arm.  He  does  his  job.  He  covers 
skiing  and  covers  it  well.  I  don’t  think 
a  person  is  handicapped  unless  he 
thinks  he  is.” 


Ad  agencies 

(Continued  from  page  28) 


Saatchi  of  the  U.K.  has  a  chance  to 
preempt  a  French  aggency’s  move 
into  the  inner  circle. 

The  remaining  agencies  will 
become  specialists  either  in  an  indus¬ 
try  or  market,  such  as  health  care,  or 
function  as  media  specialists,  Sheth 
said. 

Structural  changes  in  agencies  will 
follow  those  in  industry,  as  mergers 
and  acquisitions  intensify,  the  agency 
business  becomes  global  and  foreign 
competition  becomes  prevalent,  he 
said.  Agencies  will  need  expertise 
beyond  what  they  now  provide,  mov¬ 
ing  into  fields  such  as  public  relations, 
production  and  consulting. 

Thus,  Sheth  said  the  large  agencies 
will  become  one-stop-shops  (like  a 
Sears)  by  diversifying  into  related 
businesses,  while  the  smaller  agen¬ 
cies  will  specialize  by  industry 
categories  rather  than  by  geographi¬ 
cal  location,  and  free  lance  agencies 
will  increase  dramatically  as  the 
surplus  of  talented  people  grows. 


Science  journalism 
center  to  be 
established 

Leaders  from  industry  and  the 
media  have  given  funds  to  the  Univer¬ 
sity  of  Missouri-Columbia  School  of 
Journalism  to  establish  what  they  say 
will  be  the  country’s  first  science 
journalism  center. 

Dow  Chemical  Co.  has  already  pre¬ 
sented  $125,000,  the  first  installment 
of  its  $325,000  gift  for  the  center,  and 
will  give  $100,0(X)  to  the  University  in 
each  of  the  next  two  years.  Also  con¬ 
tributing  to  the  center  are  the  New 
York  Times  Co.,  Time  Inc.,  Times- 
Mirror  Co.,  Newsday,  Celanese,  the 
Minneapolis  Star  and  Tribune,  the 
McArthur  Foundation  and  Rockwell 
International. 

After  completing  their  undergradu¬ 
ate  degrees,  presumably  in  science, 
students  would  come  to  Missouri  to 
enroll  in  a  two-year  master’s  degree 
program  in  journalism.  The  school 
plans  to  have  five  graduate  students 
entering  the  program  every  year,  and 
each  will  be  offered  a  $5,000  annual 
fellowship. 

The  science  journalism  center  will 
also  hold  workshops  for  working  jour¬ 
nalists,  serve  as  a  national  clearing¬ 
house  for  science  information  useful 
to  reporters  and  publish  a  national 
journal  to  extend  the  network  of  those 
interested  in  improving  the  coverage 
of  science  and  technology. 

Allentown  dally 
changes  ad  reps 

Advertising  sales  representation 
for  the  Morning  Call  of  Allentown, 
Pa.  has  moved  to  Times  Mirror 
National  Marketing.  The  newspaper 
was  formerly  represented  by  Cres- 
mer.  Woodward,  O’Mara  &  Orms- 
bee. 

The  Morning  Call  has  a  daily  circu¬ 
lation  of  129,902,  Saturday  133,167 
and  Sunday  168,064  in  the  Lehigh 
Valley,  part  of  the  Philadelphia  ADI. 


Gannett  grant 

The  National  Black  Media  Coali¬ 
tion  has  received  a  $110,000  grant 
from  the  Gannett  Foundation  toward 
its  efforts  to  increase  the  number  of 
blacks  in  the  media. 

The  grant  supports  NBMC’s  col¬ 
lege  internships  and  other  education 
programs,  and  also  assists  the  annual 
NBMC  media  conference. 
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A  pictorial  look  at  the  Reuben  weekend 


Over  300  cartoonists,  syndicate  execs,  and  others  gathered  in 
D.C.  Aprii  18-20  for  a  reception,  awards  dinner,  and  brunch 


Photos  by 


David  Astor 


'For  Better  or  For  Worse'  creator  Lynn  Johnston  of  Universal  Press  Syndicate  is  shown  at  left  walking  to  the  National  Press  Club 
ballroom  podium  after  hearing  she  had  won  the  Reuben  Award  as  'Outstanding  Cartoonist  of  the  Year'  (see  E&P,  April  26).  In 
the  center  photo,  she  stands  with  award  presenter  Mort  Walker,  who  does  'Beetle  Bailey'  for  King  Features  Syndicate.  At  right, 
Johnston  poses  with  'Garfield'  creator  Jim  Davis  of  United  Feature  Syndicate  (left),  sports  cartoonist  Bill  Gallo  of  the  New  York 
Daily  News,  and  Mad  magazine  and  'Benchley'  artist  Mort  Drucker  of  King.  Below  center,  Johnston  is  pictured  alone  with  her 

I  Reuben  statuette.  | 


Swiss  cartoonist  Magi  Wechsler  and  'Life 
with  Robinson'/'Flubbs  &  Fluffs'  cartoon¬ 
ist  Jerry  Robinson  of  the  Cartoonists  & 
Writers  Syndicate. 


'The  Family  Circus'  creator  Bil  Keane  of 
King  with  his  wife  Thel. 


luann'  creator  Greg  Evans  of  News 
America  Syndicate  with  his  wife  Betty. 


'Crock'  artist  Bill  Rechin  (left)  and 
'Wizard  of  Id'  artist  Brant  Parker  of 
News  America. 


The  United  characters  of  Snoopy,  Gar¬ 
field,  and  Orson  (from  'U.S.  Acres'). 
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PULITZER 
LOVES  MIKE 


'Peanuts'  creator  Charles  M.  Schulz  (left)  and  'Marmaduke'  creator  Brad  Anderson  of  United,  'Dick  Tracy'  artist  and  editorial 
cartoonist  Dick  Locher  of  Tribune  AAedia  Services,  and  United  executive  Sid  Goldberg. 


'The  Neighborhood'  cartoonist  Jerry  Van 
Amerongen  of  King  (left),  Linda 
Houden,  and  King  director  of  marketing 
and  sales  Larry  Olsen. 


(Above)  'AAarvin'  creator  Tom  Armstrong 
of  News  America  with  his  wife  Glenda. 
(Above  right)  Television  newsman  Sam 
Donaldson  and  Universal  president  John 
P.  McMeel.  (Right)  'Ask  Shagg'  cartoonist 
Peter  Guren  of  United  with  his  wife 
Debbie. 


Director  of  comic  art  Sarah  A.  Gillespie 
and  'Sydney'  cartoonist  Scott  Stantis  of 
United. 


'Barney  Google  and  Snuffy  Smith'  car¬ 
toonist  Fred  Lasswell  of  King  (left)  with 
AAetro  Comics  sales  director  Tom  Crad¬ 
dock. 


Dick  Moores  dies  at  the  age  of  76 


“Gasoline  Alley”  cartoonist  Dick 
Moores  of  Tribune  Media  Services 
died  April  22  in  Asheville,  N.C.  He 
was  76. 

Born  in  Nebraska,  Moores 
attended  the  Chicago  Academy  of 
Fine  Arts  and  then  worked  as  an 


assistant  to  “Dick  Tracy”  creator 
Chester  Gould  from  1932  to  1936.  He 
subsequently  drew  the  “Jim  Hardy” 
comic  for  United  Feature  Syndicate 
from  1936  to  1942,  after  which 

(Continued  on  page  50) 


Pulitzer  Prize  people  have  picked 
CNS  cartoonist  Mike  Luckovich  of 
the  NEW  ORLEANS  TIMES- 
PICAYUNE  as  runner-up  for  best 
editorial  cartoonist.  Try  out  Mike's 
work— along  with  our  10  other 
award-winning  cartoonists— and 
you'll  have  the  last  laugh  when  it 
comes  to  increased  readership. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  funny  stuff. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  49) 

Moores  moved  to  Walt  Disney  for  14 
years. 

The  cartoonist  began  working  with 
“Gasoline  Alley”  creator  Frank  King 
in  1956,  and  eventually  assumed  total 
responsibility  for  the  comic.  Certain 
things  in  the  strip  —  such  as  the  way 
the  characters  age  in  real  time  — 
stayed  the  same  after  Moores  took 
over.  But  he  also  put  his  own  imprint 
on  “Gasoline  Alley”  with  a  different 
drawing  style  and  several  new  charac¬ 
ters. 

Moores  was  the  winner  of  the 
National  Cartoonists  Society’s  1974 
Reuben  Award  as  “Outstanding  Car¬ 


Jim  Scancarelli's  tribute  to  the  late  Dick  Moores. 


toonist  of  the  Year”  (King  had  won 
for  1958).  Moores  also  received  an 
NCS  category  award  three  days 
before  his  death. 

TMS  announced  that  “Gasoline 
Alley”  inker  Jim  Scancarelli,  who  has 


worked  with  Moores  since  1979,  is 
taking  over  the  comic.  He  is  a  former 
“Mutt  and  Jeff”  artist. 

“Gasoline  Alley,”  which  began  in 
1919,  now  appears  in  about  300  daily 
and  Sunday  newspapers. 


NEA  distributing  coiumn  by  Newsday’s  B.D.  Coien 


“Health  Scene,”  a  weekly  column 
by  Pulitzer  Prize-winning  reporter 
B.D.  Coien,  is  being  distributed  by 
Newspaper  Enterprise  Association. 

Colen’s  feature  on  medical  news 
and  its  implications  for  the  public  has 
been  appearing  in  Newsday  since 


1980.  Coien  was  named  science  editor 
of  the  Long  Island,  N.Y.-based  paper 
in  1984. 

In  addition  to  winning  the  1984 
Pulitzer  for  general  local  reporting  for 
his  part  in  covering  the  Baby  Jane 
Doe  case,  Coien  has  also  received  the 


1984  Science  in  Society  Award  from 
the  National  Association  of  Science 
Writers  and  other  honors. 

Coien  is  the  author  of  five  books. 
Available  this  August  will  be  Hard 
Choices:  Mixed  Blessings  of  Modern 
Medical  Technology. 


Popeye  and  boating 

Characters  from  the  “Popeye” 
comic,  which  is  distributed  by  King 
Features  Syndicate,  will  be  spokes- 
people  for  “National  Safe  Boating 
Week”  in  June  of  this  year  and  1987. 

They  will  appear  in  public  service 
announcements,  on  posters  and 
bumper  stickers,  and  in  art  which  will 
be  sent  in  a  press  kit  to  U.S.  daily 
papers. 

Duchess  book  parts 

Six  1,600-word  excerpts  from  The 
Duchess  of  Windsor  by  Diana  Mosley 
(K.S.  Giniger  Company,  1980)  are 
being  offered  by  the  Special  Features 
division  of  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation  to  mark  the 
April  24  death  of  the  duchess.  Photos 
are  available. 

Pieces  on  weddings 

A  package  of  one-shot  articles 
pegged  to  June  weddings  is  being  dis¬ 
tributed  by  the  New  York  Times  Syn¬ 
dication  Sales  Corporation. 

Photographer  prizes 

Several  photographers  from  the 
Sipa  photo  agency  —  which  is  repre¬ 


sented  by  the  Special  Features  divi¬ 
sion  of  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation  —  won  World 
Press  awards. 

They  included  Alfred  Yaghob- 
zadeh,  who  received  first  prize  in  the 
news  features  category  for  a  News¬ 
week  cover  photo  from  Lebanon.  He 
was  kidnapped  in  that  country  for  50 
days. 

Also,  Alain  Emoult  won  first  prize 
for  sports,  Bruce  Rasmussen  took 
second  prize  for  nature,  and  Jorge 
Parga  of  El  Tiempo  won  third  prize 
for  spot  news.  Parga  covered  the  mud 
slide  in  Bogota,  Columbia. 

There  were  5,400  contest  entries 
from  867  photographers  representing 
55  countries. 

Some  prize  winners 

Doug  Marlette  of  the  Charlotte 
Observer  and  King  Features  Syndicate 
has  won  the  1985  Sigma  Delta  Chi 
Distinguished  Service  Award  for  edi¬ 
torial  cartooning. 

Marlette  was  cited  for  his  work  cri¬ 
ticizing  the  Moral  Majority’s  stance 
on  sex  education,  birth  control,  and 
abortion. 

And  “Funky  Winkerbean”  car¬ 
toonist  Tom  Batiuk  of  News  America 
Syndicate  has  won  the  Distinguished 
Service  Award  from  the  Music  Edu¬ 
cators  National  Conference. 


Educational  material 

“Newspower”  reading  and  study 
skill  workbooks  aimed  at  youngsters 
aged  10  to  14  are  being  syndicated  by 
Harris  Media  Projects. 

The  series  of  10  workbooks  and 
related  materials,  which  are  presently 
being  used  in  over  650  U.S.  schools, 
have  already  appeared  in  the  Detroit 
Free  Press  and  a  number  of  other 
papers. 

Harris  —  based  at  12  Highland 
Ave.,  P.O.  Box  203,  Northfield, 
Mass.  03160  —  is  distributing  the 
workbooks  in  the  form  of  camera- 
ready  prints. 

He  discusses  HMOs 

An  updated  1,500-word  article  by 
insurance  expert  Joseph  Silverstein 
discusses  the  latest  changes  in  the 
field  of  health  maintenance  organiza¬ 
tions. 

The  piece  is  distributed  by  Mike 
LeFan  Features,  1802  S.  13th  St., 
Temple,  Tex.  76501. 

New  *Heathcliff’  film 

Heathcliff:  The  Movie  has  been 
released  by  Clubhouse  Pictures.  It  is 
based  on  the  comic  panel  by  George 
Gately  of  McNaught  Syndicate. 
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Classified  Advertisin 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ADVICE  COLUMNS 


NATIONAL  PRESS  WRITERS  GROUP 
ANNOUNCES  NEW  weekly  columns 
(500-800  words): 

MANAGERS'  WORKSHOP,  by  Jeffrey 
Davidson,  MBA,  CMC,  author  Checklist 
Management:  The  Eight-Hour  Manager, 
discusses  how  managers  can  solve 
problems  of  the  workplace  and  answers 
readers'  questions. 

EMPLOYEES'  RIGHTS  ADVISOR,  by 
Joel  D.  Joseph,  J.D.,  author  of  Employ¬ 
ees'  Rights  in  Plain  English,  answers 
workers^  questions  about  their  rights, 
from  sexual  harassment,  to  overtime, 
retirement,  IRAs  and  other  benefits. 
MEETING  MATES,  by  authors  of  50 
Ways  to  Meet  Your  Lover,  includes 
cartoons,  describing  unusual  ways  to 
meet  a  new  friend  of  the  opposite  sex. 
HOOF  CLINIC,  by  Baron  Taylor,  master 
farrier,  includes  answers  to  questions 
about  horse  shoeing,  nutrition  and  daily 
maintenance.  15  million  horse  riders 
deserve  your  considerations  of  column 
which  answers  their  questions,  con¬ 
cerns. 

FATHERS  &  SONS,  by  author  of  Father/ 
Son  Book,  includes  special  activities 
and  projects  (plans  included). 

For  sample  columns  and  rates  write  to: 
National  Press  Writers  Group,  7519  Old 
Georgetown  Road,  Bethesda,  MD 
20814,  (301)  657-1616. 


"SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “warm  witty, 
authoritative-reader  response."  Now 
6th  yearly,  600  words.  Samples,  rates. 
Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta.  Canada  T5J  2J7.  (403) 
973-2361. 


_ ANTIQUES 

YOUR  READERS  may  have  valuable 
antiques  or  collectibles  they  know 
nothing  about.  This  proven  weekly 
column,  written  by  a  veteran  antique 
dealer,  reveals  the  secrets  of  determin¬ 
ing  the  value  of  antiques.  History, 
repair,  use  and  care  of  antiques  plus 
current  market  trends  covering  a  wide 
range  of  subjects.  Samples,  write  Nadja 
Maril,  2  Steele  Ave.,  Annapolis,  MD 
21401. 

_ SaENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  vear.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


1  MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. _ 

_ REAL  ESTATE _ 

FREE  SIX-WEEK  SUBSCRIPTION 
Spring  special — no  obligation 
human  interest  real  estate 
800-word  weekly  Q&A 
11th  year,  leading  dailies 
Winner  8  national  awards 
Box  18447,  Rochester,  NY  14620 
HOUSE  CALLS  -  (716)  473-4973 

"HOW  TO  BUY  A  H0ME''-13  week 
series;  Chicago  Tribune,  Post  Dispatch, 
Baltimore  Sun.  Great  timing-low  cost. 
Hyde  Park  Media,  PO  Box  48922, 
Chicago,  IL  60648.  (312)  967-7666. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS  NEWSPAPER  BROKERS 


SPORTS  columns  for  vour  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sports  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave..  Stratford,  CT  06497. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


_ BOXING _ 

BOXING  ~  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

_ HUMOR _ 

PROFESSIONAL  WRITER  unleashes 
offbeat  brand  of  humor  in  weekly 
sample.  Random  Viewpoint,  Box  1741, 
York,  PA  17405. 

_ AUTOMOTIVE _ 

DO-IT-YOURSELF  Auto  Care  for  Serious 
or  Casual  Home  Mechanic;  Long,  short 
columns  available;  weekly  since  1979; 
Bill's  Car  Care,  2776  Topic  Hills  Dr., 
Cincinnati,  OH  45248  (513) 
574-4310  an^ime. 

_ MONEY _ 

“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


FEATURE  YOUR 
FEATURE  IN 
FEATURES  AVAILABLE 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


Appraisers  •  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(2(52)628-1133 
Serving  Publishers  since  1959. 
Over  300  newspapers  Sold. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSCfclATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
_ SERVING  THE  USA _ 

CONFIDENTIAL  PROFESSIONAL 
SERVKIE.  Call  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. _ 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
(5ver  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— (Consultants 
PO  Box  W7,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78703-1503 
(512)  476-3950 

SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Sen/ing  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

CAROLINAS  WEEKLY  in  fastest- 
growing  area  of  the  region.  Potential  is 
unlimited.  Excellent  staff.  Paper 
needs  publisher-owner  with  expertise  in 
sales  and  marketing.  Box  9938,  Editor  & 
Publisher. 

SHOPPERS-FREE  NEWSPAPERS 
MAINE:  direct  mail,  gross  $1  million. 
$300,000  cash  price  or  $375,000  with 
terms. 

UTAH:  gross  $440,000,  good  cash 
flow. 

UTAH:  gross  $275,000,  $40,000  cash 
flow,  price  $100,000  cash. 

WYOMING:  web  press,  gross  $440,000 
will  self-amortize,  $311,500  with 
terms. 

COLORADO:  great  area,  gross 
$  1 50,000,  price  $  1 1 0,000  with  terms. 
CRIBB  MEDIA  Service,  Inc.,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. 

PROFITABLE  2,850-circulation  Bayou 
State  weekly  offers  good  revenue  and 
growth  potential.  $180,000  with  terms 
to  qualified  buyer.  Jim  Hall  Media 
Services,  Inc.,  Box  1088,  Troy,  AL 
36081  (205)  566-7198. 

WEEKLY  3  ZONE  shopper  in  Central 
California.  Excellent  growth  potential 
grossing  $300,000  plus,  net  $60,000 
plus.  $285,000  with  terms. 

(209)  688-3860  evenings. 

ZONE  1  award-winning  monthly  shop¬ 
per.  35,000  mailed.  High  income,  high 
growth  area.  67%  increase  last  year. 
$200,000  gross,  $195,000,  20% 
down  to  qualified  buyer.  Box  9944, 
Editor  &  Publisher. 
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NEWSPAPER  FOR  SALE  PUBLICATIONS  WANTED 


MICHIGAN  WEEKLY,  high-growth  lake 
resort  community  60  miles  from  Chic¬ 
ago.  Excellent  shopper  potential. 
Typesetting  equipment  only.  Price 
$130,000.  Box  9904,  Editor  & 
Publisher. 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area — projected 

1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only  $650,000. 
Box  9803,  Editor  &  Publisher. 


FISH,  HUNT,  PUBLISH  -  Northern  i 
Coastal  weekly.  Finest  steelhead,  | 
salmon  fishing,  elk  and  deer  hunting  in 
Northwest.  $320,000.  Includes  press 
and  building.  Tourist  area.  Non¬ 
competitive. 

NORTHWEST  COUNTY  SEAT  -  Exclu¬ 
sive.  Good  growth.  Recreation  area. 
$580,000.  Includes  building  and  | 
plant.  8,000  circulation.  ; 

WESTERN  WASHINGTON  weekly.  | 
$320,000.  Management  available.  \ 
Profitable.  Award-winning.  Non- ' 
competitive.  Gateway  to  mountain 
recreation.  Includes  building.  i 

CENTRAL  WASHINGTON  weekly,  f 
$75,000.  $20,000  down.  Stable 
community.  Ten  miles  to  Columbia  \ 
River.  30  minutes  to  Lake  Chelan.  > 
Hunting  and  fishing.  Great  first  owner 
opportunity.  , 

CENTRAL  WASHINGTON  weekly 
$120,000.  Award-winning,  hunting, 
fishing,  orchard  area. 

NORTHWEST  COASTAL  weekly. 
$75,000.  $15,000  down.  Growing 
tourist  area. 

WESTERN  WASHINGTON  weekly. 
$225,000.  8,000  cirulation.  Includes 
building.  Growing  newspaper.  ' 

WESTERN  WASHINGTON  suburban  i 
weekly.  $300,000.  Owner  will  stay  or  | 
take  partner.  j 

CENTRAL  WASHINGTON  weekly.  i 
$30,000.  $5,000  down. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  OR  97708 
Phone  (503)  389-3277 


FLORIDA  suburban  weekly  group,  gross 
$2.7  million.  Sell  at  $2.1  milTion, 
terms. 

MICHIGAN  DAILY-WEEKLY  gross 
$900,000.  Central  plant,  college  town, 
county  seat.  Terms. 

MONTANA  weekly  and  shopper  gross 
$275,000.  In  mountains,  ski  area,  j 
Terms.  i 

NEW  YORK  WEEKLY  group,  near  Jersey  i 
border,  fast  growth  county,  gross  1 
$850,000.  $885,000.  Terms.  ' 

IOWA  DAILY  gross  $1.6  million,  full  | 
plant,  has  shopper.  Terms.  I 

MISSOURI  suburban  weekly-shopper,  i 
sell  at  gross  $435,000,  25%  down,  1() 
years.  11%. 

MICHIGAN  WEEKLY,  resort  area  on 
lake,  short  drive  to  Chicago,  3,000 
subs.,  gross  $153,000.  $130,000, 
terms. 

REGIONAL  4-State  shopper  gross 
$800,000  fast  growth.  Profitable. 
Terms.  ' 

For  information  write  i 

ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  100  A 
Fairway,  KS  66205 

LARGEST  WEEKLY  in  Texas  Panhandle  i 
county,  includes  building  and  real  I 
estate.  Publisher  ready  to  retire.  Asking  , 
$250K,  owner  financing. 

OWNERS  MOVED,  must  sell  profitable  [ 
Northwest  Texas  weekly,  near  metro  i 
area.  Priced  at  $70K,  includes  build-  i 
ing,  owner  financing.  $17,500  initial 
investment.  We  have  others,  free  list. 
ATN,  Inc.,  Bill  or  Ed  Berger,  PO  Box  i 
161503,  Austin  TX  787-1503,  (512)  I 
476-3950.  ' 


PUBLISHER  of  newsletter-style  i 
specialty  publications  seeks  to  acquire 
similar  publications  with  growth  poten-  | 
tial.  Will  also  provide  venture  capital  for  | 
worthwhile  new  publishing  start-ups.  | 
Replies  confidential.  Write  Box  97/0,  ! 
Editor  &  Publisher.  | 


PLANTS  FOR  SALE  ! 

NEWSPAPER  PRINTING  CO.— $1.8  I 
million  is  sales,  good  equipment  and  ! 
crews.  Blue  chip  accounts  including  | 
dailies,  in  U.S.'s  most  livable  West  : 
Coast  city.  Long  term  lease,  current  j< 
owners  would  stay.  Principals  only,  ! 
state  qualifications  with  first  letter.  Box  ; 
9940,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE  I 

SHOULD  YOU  OWN  a  weekly?  Read  | 
"How  to  Purchase  a  Newspaper  and 
Succeed”  by  editor— publisher— broker  ; 
Jay  Brodell.  $22.50  to  Mountain  West  I 
Pub  Co.,  Box  1841,  Grand  Junction,  • 
Colo.  81502.  _ 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


PROFESSIONAL  OFFERS  personalized 
services  in  single  copy  sales,  carrier 
development,  boy  crew  management 
(516)  588-2735. 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 


CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 


EDITORIAL  CONSULTANTS 

PRIZE-WINNING  editor  has  low-cost 
ways  to  improve  your  weekly.  J.P. 
Naples,  Box  333,  Lockhart,  TX  78644. 


NEWSPRINT  CONSULTANTS 

NEWSPRINT  SPECIALISTS 
The  only  thing  we  know  is  newsprint. 
Have  80  years  combined  experience. 
Are  especially  good  at  controlling  inven¬ 
tories.  Small  cost  of  two  days  consulting 
will  do  wonders  for  your  p^ce  of  mind. 
Call  us  for  more  information.  H&H  Co. 
(818)  792-5813. 


PRESS  TIME  AVAILABLE 

CENTRAL  FLORIDA  web  press  time 
available.  Multi  web  and  multi  colors. 
Print  from  mechanicals  or  negatives. 
Contact  Art  Cox  at  (305)  422-3620. 


INDUSTRY  SERVICES 


UARKETING  SERVICES  \ 

INNOVATION  IN  RESEARCH  i 

AND  MARKETING 

Bridge  the  gap  between  research,  mark-  i 
eting  and  increased  advertising  sales.  ' 
Beyond  accurate  and  comprehensive  ; 
research,  we  offer  dynamic  sales  kits  ! 
and  exciting  computer  animated  video  ; 
graphics  to  impress  any  advertiser,  j 
Offer  your  accounts  professional  quality 
presentations  heretofore  available  to  I 
only  the  largest  dailies.  Affordable  ! 
rates.  Call  Ed  Knasin  at  (213)  j 
426-4773.  3595  Santa  Fe,  Suite  257, 
Long  Beach,  CA  90810. _ I 


equipment! 

& 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758-(- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


SUPPLIES 


CAMERA  &  DARKROOM 


3  M  DEADLINER  PLATEMAKING  ! 
SYSTEM.  New  1984.  Good  price.  Call  I 
Sue  or  Dick  l-(800)  423-6032  or  i 
(612)  733-4041  (Minnesota).  j 

SQUeeze  Lenses  for  SAU/TAB.  j 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067,  i 
Redondo  Beach.  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


MISCELLANEOUS 

HARRIS  MACEY  saddle  binder  II 
Model  562  6  pockets 
RF  10  stacker  included  or  separate 
(408)  289-1400. 


PROBLEM  WITH  your  billing?  Our 
publisher  develop^  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


2  BALDWIN  108  Count-O-Veyors.  New 
Electricals.  A.  Dewar  (818)  885-5995. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY;  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


EDITOR  &  PUBLISHER  for  May  3,  1986 


52 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


MULLER-MARTINI 


TRADE-INS 


M-M  227-S/104 
Inserting  Machine 
with  disc  feeder 
and  1231 
Counter  Stacker 


MULLER-MARTINI  CORP  40  Rabro  Drive  j 

PO  Box  3360  Hauppauge  NY  11787  (516|  582-4343 

■  '  "i 

CUTLER-HAMMER  6  wire  conveyor! 
complete  with  infeed  and  delivery  | 
stations.  1  HP  230V  Drive  Motor,  200’  I 
mounting  pipe,  drive  chain  and  wire.  \ 
Call  John  Maxwell,  Kennebec  Journal,  ' 
Augusta,  ME  04330  (207)  623-3811.  j 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


KANSA  320  inserter  add-on  station.  1 
Excellent  condition,  new  1982-83.  j 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351.  j 


MCCAIN  660  auto  loaders  2  units 
approx.  5  years  old.  George  Willard 
(313)  469-4510  x  237. 


STA-HI  257S  and  2578  counter  stack-  \ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic  | 
Management  Associates,  Inc.,  11  Main  i 
St.,  PO  Box  55,  Southboro,  MA  01772.  j 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 

“Sell  for  the  most" 
(216)  562-5000 


EDIT  7500  HR  $5,500;  Edit/PC  inter¬ 
face  $1,200;  Edit  7700  HR  $6,700; 
Edit  2750  DD  $2,500.  David  John 
(216)  562-5000. 


FOR  SALE: 

6-AM  Varityper  5810's 

5- AM  Vari^per  4800's 

6- AM  Varifyper  76  processors 
2-Compugraphic  Comp  IV's 

1- Compugraphic  Editwriter  4200 

2- CompuKwik  processors 

All  in  good  condition  with  type  discs. 
Call  (507)  526-7326  ask  for  Bill 

HENDRIX  2  6420  Composition 
Systems  interfaced  with  21  Edit  1 
terminals  and  6  RKO  5J  disk  drives. 
Also,  19  RKO  5J  disk  pacs,  8  and  6 
level  Facit  Punchers,  Decitek  tape  read¬ 
ers,  teletype  printers,  Shaffstall  MDS 
60,  30,  20A  plus  floppy  disks,  Extel 
printers,  tape  winders,  (5ymo  Mark  III 
and  IV  typesetters.  Call  John  Maxwell, 
Kenneb^  Journal,  Augusta,  ME  0433(3 
(207)  623-3811. 


MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 


RAYCOMP  ADSET  SYSTEM,  complete 
with  two  work  stations,  graphic  digitiz¬ 
ing  worktables,  TI-700  terminal,  spare 
drive,  boards  and  manuals.  System  in 
good  working  condition.  Make  an  offer. 
Glen  Cornwall  or  Garth  Anderson,  (907) 
456-6661. 


RAYCOMP  III,  Supported  by  Autologic, 
DEC  1170  CPU,  2  Terminals,  50  Meg 
Drive,  $10,000; 

ADSET  by  RAYTHEON,  Supported  by 
Autologic;  2  Terminals,  2  Tablets,  10 
Meg  Drive,  APS  5  Driver,  $12,000. 
BOB  WEBER  (216)  831-0480. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEUING 


AM,CG  Rental/Purchase  $125/Month 
and  up.  AM  disks  or  CG  strips  $75  ea. 
30  Day  Warranty.  Weber  (216) 
729-2858. 


TRENDSETTER  812  HR,  $5750; 
UNISETTER  HR,  $5500; 

DEK  for  Unisetter,  $1500; 

MDT  350,  T.C.  &  Format,  $2250. 
BOB  WEBER  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


AM  VARITYPER  5810  typesetter, 
double  disk  drive.  Excellent  condition. 
AM  Varityper  4800  terminal,  28  types- 
izes,  16  style  on  line,  5V^  to  74  point 

^^’(507)  526-7326  ask  for  Bill.  ; 


BUY/SELL/BROKER  reconditioned  CG  | 
typesetting  equipment.  Large  supply  of  i 
(5(^  parts  available.  Call  GRAPH-X  INC.  | 
(215)439-1942.  ' 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica— 350  fonts— 
excellent  condition.  Inland, 
(800)255-6746. 


CG  VIDEOSETTER  universal  with  MDR 
plus  spare  parts;  needs  tube,  $6,350; 
CG  S-paper  processor,  $125;  Mohrdry 
film  dryer,  $150.  Call  Bob  (717) 
821-2091. 


COMP  JR  PG,  Compukwik  $1,700; 
Comp  IV  B  TG  HR  $5,000;  Comp/PC  ; 
interface  $1,200.  David  John  (216)  I 
562-5000.  ! 


VIDEOSETTER  Universal,  loaded 
$7,000;  Edit  7900  Universal  5500; 
7200  1C,  pica  counter  $950;  7200  1C, 
character  display  $1,900.  [)avid  John 
(216)  562-500(3. 


ZEBRA  1400  RC  processor,  dryer  and 
stand  (new  $1,890);  Log  E  RC  proces¬ 
sor  $1,800.  David  John  (216) 
562-5000. 


PRESSES 


GOSS 

SC,  11  units,  U.O.P 
SC,  8  units,  1973-81 
SC,  7  units,  1970 
Community,  5  units,  1981 
Community,  5  units,  1976 
Suburban,  1500,  6  units 
Urbanite,  10  units,  1977-79 
Urbanite  folder,  U-1203 
Metro,  6  units,  3  decks,  22” 
Upper  formers,  SC  and  Urbanite 
HARRIS 

V15A,  2  units,  1975 
845,  4  units  and  8  units 
1650,  7  units  and  4  units 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 
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I  MAN  UniMan  2/2,  22  3/4”,  4  units 
I  plus  half  deck,  half/quarter  folder,  4 
I  semi-automatic  splicers,  1980.  Avail- 
'  able  immediately,  excellent  condition, 

!  unbeatable  price.  ONE  Corporation/ 
i  Atlanta.  (404)  458-9351.  Tlx  700563. 


j  COLOR  KING,  five  units  and  KJ-6 
;  folder.  M^  be  seen  on  shop  floor  in 
I  Tarpon,  Florida.  Call  Derek  Dunn- 
,  Rankin,  (813)  484-2611. 


j  Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
i  22  3/4  cutoff  with  balloon  former 
I  This  folder  has  been  magnafluxed  (no 
I  cracks) 

I  NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  1500  series  Suburban  8  units 
I  Urbanite  folder  double  ended  press 
I  Roll  stands  both  ends  all  or  ind.  unt. 
j  (408)  289-1400 


j  GOSS  COMMUNITY  units  (2)  oil  bath  - 
completely  rebuilt  and  ready  to  ship. 
$80,000  for  both  (513)  435-5012 
:  Steve. 

j  GOSS  COMMUNITY  SSC  Heatset  21.5" 
cut-off.  Late  model.  Includes  a  4-Hi 
with  TEC  dryer  and  chills.  May  be  seen 
running.  Contact  Sid  McDonald,  Harris 
Graphics,  (817)  481-5744. 


GOSS  COMMUNITY  SSC  Heatset 
21.5"  cut-off.  Late  model.  Includes  a 
4-Hi  with  TEC  dryer  and  chils.  May  be 
seen  running.  Contact  Sid  McDonald, 
Harris  Graphics,  (817)  481-5744. 


I  GOSS 

I  Goss  Urbanite  7  Units,  1972,  3  Cary’s 
;  Goss  Urbanite  4  Units 
!  Goss  Urbanite  3  color  units 
I  Goss  Urbanite  folders,  roll  stands, 

I  drives  and  accessories 
Goss  Community  units,  folders  and 
acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
I  Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

j  KJ-6  folders  1980 
'  4  unit  Newsking,  1  Press  Complete 
I  KJ6  folders 

j  MISCELLANEOUS 

I  3  Cary  Flying  Pasters  (running  on 
j  Urbanite) 

;  WANTED:  Newspaper  presses  and 
I  accessories 

i  IPEC  INCORPORATED 

97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
I  (312)  459-9700  Telex  206766 


!  ONE  HARRIS  8  unit  V150  rated  at 
!  25,000  impressions  per  hour. 

'  Complete  with  JF25  folder.  22V4” 
cutoff.  Clean,  ready  to  go.  Contact  Sid 
:  MacDonald,  Harris  Graphics  (817) 
I  481-5744. 


I  GOSS  URBANITE  PRESS 
5  Black  Units 
I  1  Folder 

I  All  1000  Series  Vintage 
Folder  has  upper  balloon  &  V*  Folder 
I  Will  break  up  and  sell  individually 
■  Box  9928,  Editor  &  Publisher. 


GOSS  Urbanite,  4  newly  reconditioned 
units  with  quarter  folder.  22.77” 
cutoff.  6  position  rollstand.  Rebuilt  60 
HP  motor.  Available  immediately.  Can 
be  seen  running.  $295,000.  Call  Steve 
Jackson,  Paradise  Post,  (916) 
877-4413. 


i  HARRIS 

I  -N-1650,  6  units,  1982,  22  %. 
-N-845,  10  units,  2  folders,  butlers. 

!  -V-22,  4  units,  1970. 

:  -V-15D,  8  units,  1980. 

I  -V-15A,  3,  4  units. 

I  -V-15  “Vanguard",  2  units  (add-on) 

!  GOSS 

!  -Metroliner,  6  units,  3  half  decks, 

;  22%”,  3:2  folder,  1974-77. 

■  Urbanite,  12  units,  2-3  color 
units,  6  Butlers-7C)0-900  series. 

I  -Urbanite,  add-on  units,  1  stacked, 

;  2  floor,  drives. 

!  -Urbanite  folder  W/W.O.  Vi  folder 
I  -Community,  S/C,  7  units,  1976 
!  -Suburban,  9  units,  2  folders. 

KING 

,  -Newsking,  6,  4  units,  KJ-,6 
KJ-8. 

I  (iolorking,  2,  4,  units,  KJ-6 

BELL-CAMP  INCORPORATED 
I  (201)  796-8442  Telex  130326 

HARRIS  V15A  JF  7  folder  3  units  3  roll 
j  stands,  electric  hoist 
I  Water  system  all  new  rollers 
(408)  289-1400. 


'  HARRIS  V  22  3  units 
1  V  22  folder  with  1/2  1/4  DP  crossperf 
'  Paper  roll  hoist 

i  (408)  289-1400. _ 

i  HARRIS  V-15A  WEB  PRESS  RUNNING 
;  AND  AVAILABLE  IMMEDIATELY,  eight 
j  units,  two  heavy  duty  folders,  2  drives, 
roll  stands,  complete,  well  mantained. 

;  Call  Mr.  Newman  (816)  756-3350. 

Harris  V-700  4  add-on  units. 

:  Harris  8  unit  V  15A  as  is  or  completely 
!  refurbished.  50  HP  drive  Harris  V15A 
;  add  on  units  completely  refurbished 
‘  Harris  V-25  add  on  units  (two) 
completely  refurbished 
!  All  equipment  available  immediately  in 
I  our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

!  All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
j  (203)264-1802  Telex  140186 

I  LEASING 

!  Is  your  press  worn  out,  as  well  as  depre- 
i  dated  out?  Leasing  now  available  on 
■  our  remanufactured  presses.  From  the 
I  problem  solvers.  Mountain  States,  Inc., 
j  (602)  574-0031. 


ALLEMAN  &  ASSOCIATES,  INC. 

Exclusive  Sales  Representatives  for 
Advanced  Graphic  Systems 
Paster  Conversion  and  Replacement  Control  Systems 

Clyde  H.  Alleman  Earl  Price 

(505)  294-0450  Advanced  Graphic  Systems 

(703)  461  -9288  (41 5)  490-0502 
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HELP 


HELP  WANTED 
ADVERTISING 


WEB  PRESSES  FOR  SALE 
Will  sell  as  components  or  complete 
presses.  As-is  or  reconditioned  and 
installed. 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install 

5- Unit  Color  King  Press  with  2-KJ6 
folders  being  reconditioned  now 
12-Unit  News  King  Press  with  2-KJ6 
folders  and  2-press  drives— will  split 
press  and  sell  units 

6- Unit  Harris  VISA  Press  with  JF7 
folder.  Will  sell  units  from  above  press 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  CiW,  MO  64111 
Contact:  Terry  Morton 


COLOR  KING  4  unit  KJG  folder  1/2  1/4 
DP 

Gluer  infeeds  on  3  units  web  alliner 
2  web  sheeter  paper  roll  hoist 
(408)  289-14()0. 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder  i 

5  Unit  Color  King,  KJ6  folder  j 

Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

3  Unit  Goss  Community,  oil  bath. 
Community  folder 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color  and 

1/2  page  Urbanite  folder. 

4  Unit  V-15A  with  JF7  folder,  30  HP 
drive 

6  Unit  Harris  V-15A  with  2:1  JF  25 
folder 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

8  Goss  fully  digital  RTP's  for  Urbanite 
press. 

INLAND  NEWSPAPER  MACHINERY  ! 
CORPORATION  1 

(913)492-9050  Tlx  4-2362 


TWO  GOSS  MARK  V  8-UNIT  PRESSES  j 
Each  consisting  of: 

8  -  Standard'  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 
GOSS  METRO  ADD-ON 
22  Vx”  cutoff 
1  -  unit 
1  -  half  deck 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80  i 

5  Goss  digital  reels  i 

4  Goss  Mark  II  color  cylinders 

1  Goss  double  3:2  folder  (23  I 

9/16”  cutoff)  I 

1  Goss  uniflow  (2:1)  double  | 

folder;  1  Goss  digital  3-arm  I 

reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 

7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELUNEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


ONE  (1)  Harris  8-Unit  V15-D  rated  at 
25,000.  Complete  with  JF-25  folder. 
22-3/4"  cut-orf.  Cleaned,  ready  to  go. 
Contact  Sid  McDonald,  Harris 
Graphics,  (817)  481-5744.  _ 


WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR. 

North  Jersey  group  of  weekly  newspap¬ 
ers  seeks  manager  with  abilty  to  train 
and  motivate  staff.  Salary  and  bonus. 
Call  Publisher  (201)  947-5000. 


RETAIL  ADVERTISING  MANAGER 
Seeking  self-starter  to  lead  sales  staff  of 
award-winning  community  weekly. 
Sales  training  and  promotion-minded 
background  a  must.  North  Jersey  area. 
Salary,  bonus,  plus  opportunity  to 
advance.  Resume  to  Box  9905,  Editor 
&  Publisher. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 


ADVERTISING  MANAGER 
Golden  opportunity  for  individual  with 
solid  newspaper  advertising  experience 
who  can  take  charge  of  a  growing  group 
of  suburban  weeklies.  Position  requires 
competitive  market  experience,  ability 
to  train  and  motivate  staff  and  personal 
selling  skills.  You  must  be  aggressive 
and  a  high  energy  achiever.  We  offer 
excellent  income  potential  and  benefit 
package.  Send  resume  to  Steven  K. 
Haught,  Minnesota  Suburban  News¬ 
papers  Inc.,  7401  Bush  Lake  Road, 
Edina,  MN  55435. 


ADVERTISING  DIRECTOR 
For  Rockingham  County  Newspapers,  a 
group  of  7  communiW  weeklies  with  a 
total  distribution  of  6(J,000.  We  are  the 
dominant  print  medium  on  the  N.H. 
Seacoast,  one  of  the  East's  fastest 
growing  markets.  The  position  requires 
an  experienced  manager  with  good 
planning  and  communications  abilities 
and  superior  human  relations  skills. 
Rockingham  County  Newspapers  is  a 
division  of  Ottaway  Newspapers,  Inc. 
Applicants  should  send  resume  and 
salary  histoiy  to: 

John  P.  Kinn^,  General  Manager 
Rockingham  County  Newspapers 
255  Water  Street 
Exeter,  NH  03833 


I  Sales  Managers,  Zones  2-9,  40K 
I  Sales  Reps,  Zones  1-9,  Open 
I  Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


SUNBELT  ADVERTISING/PROMOTION 
MANAGER.  20,000  independent 
Southwest  suburban  daily  in  fast¬ 
growing  community.  Fine  living, 
outstanding  recreation,  excellent 
climate.  Must  have  five  years  newspap¬ 
er  management  experience  on  competi¬ 
tive  newspapers.  Supervise  display  and 
classified  departments.  Able  to  sell  big 
accounts,  manage  display  and  classi¬ 
fied  departments,  plan  promotions  and 
supervise  personnel.  College  degree  a 
plus.  We  want  ambitious,  creative  lead¬ 
er  who  wants  a  permanent  job  and  likes 
a  challenge  and  working  with  a  great 
group  of  people.  Send  complete  resume 
and  references  to  Box  9851,  Editor  & 
Publisher. 


ARE  YOU  INTERESTED  in  a  real  chal¬ 
lenge?  We  are  about  to  convert  one  of 
our  area's  weakest  PM  daily  newspapers 
to  one  of  the  best.  We  want  to  hire  a  new 
editor,  a  new  sales  manager,  an  new 
circulation  manager,  and  a  new  general 
manager.  We  are  looking  for  four  key 
people  who  can  ignite  our  product  and 
the  marketplace.  If  we  are  successful, 
I  these  four  people  will  enjoy  a  well  above 
I  average  income  and  a  major  portion  of 
the  ouwnership.  Send  complete  resume 
including  salary  requirements  to  Box 
9939,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
Minimum  5  years  managerial  experi¬ 
ence  in  classified.  Ideal  candidate  is 
no.  2  person  at  metro  or  classified  ad 
I  manager  at  a  40,000  +  daily  with  a 
strong  track  record.  Must  have  demon¬ 
strated  ability  to  intelligently  analyze 
opportunities  and  creatively  develop 
and  implement  solutions.  Excellent 
compensation  and  benefits  package. 
Please  apply  by  mail  only  with  resume 
and  letter  detailing  your  experience,  but 
more  importantly,  your  accomplish¬ 
ments  to:  Advertising  Director,  The 
Ledger,  PO  Box  408,  Lakeland,  FL 
33802.  Strict  confidence  is  guaran¬ 
teed.  M/F  An  Equal  Opportunity 
Employer. 


CLASSIFIED  ADVERTISING  MANAGER 
Zone  7  publication  30,000  daily  news¬ 
paper.  Need  person  with  proven  track 
record,  strong  in  promotion  telemarket¬ 
ing  and  organization.  Excellent 
company,  benefits  and  opportunity. 
Reply  to  Box  9874,  Editor  &  Publisher. 


!  CLASSIFIED  ADVERTISING  MANAGER 
I  Come  join  our  team.  A  mid-size  New 
England  afternoon  daily  newspaper  is 
I  seeking  a  high  energy,  aggressive, 
I  people  oriented  individual  to  lead  and 
motivate  our  classified  team.  The 
I  department  consists  of  two  outside 
I  sales  representatives  and  three  inside 
representatives.  This  is  a  highly  compe¬ 
titive  fast  growing  market.  The  right 
I  candidate  will  earn  mid  to  upper  $20's 
I  and  excellent  benefits.  This  is  an  excel¬ 
lent  growth  opportunity  for  an  enthu¬ 
siastic  person  seeking  career  advance- 
I  ment.  Please  send  resume  to  James  F. 
I  Normandin,  Advertising  Director, 

I  Transcript-Telegram,  120  Whiting 
I  Farms  Rd.,  Holyoke,  MA  01040. 


Classified  Department 
EDITOR  &  PUBLISHER 


11  W  19th  St.  New  York,  N.Y.  10011 
212-675-4380 
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EDITOR  &  PUBLISHER  for  May  3,  1986 


Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _ _ _ _ _  Title _ 

Company _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


TO  AVOID  CONFUSION .... 


Please  return  the  yellow  copy  of 
your  invoice  with  payment  and 
refer  to  the  invoice  number  in  all 
correspondence  about  your  classi¬ 
fied  ad. 

Thank  you, 

E&P  Classified  Department 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ACADEMIC 


FAST  GROWING  Southern  Utah  market  JOURNALISM 

nraM  Arrontino  annliratinnc  fnr  c»ninr  1  N  STR  UCTOR— Accredited  HiaSS 


now  accepting  applications  for  senior  inoikui/Iuk  Accreaiiea  mass 
staff  position  Advertising,  editorial,  communication  program  is  seeking 
compbsition.  press.  15.000  circulation  part-time  instructor  tp  teach  two 


!  staff  position.  Advertising,  editorial,  ; 
I  composition,  press.  1 5, OOO  circulation  | 

I  PM  newspaper  in  St.  George,  Utah  | 
requires  additional  experience  staffing 
to  keep  pace  with  the  rapid  growth  of  | 
I  the  market.  Applicants  should  be  qual-  ! 
I  ity  conscious  and  possess  the  ability  to 
I  advance  to  future  management  posi-  I 


part-time  instructor  to  teach  two 
sections  of  agricultural  journalism  to 
non-majors.  For  fall  and  spring  semes¬ 
ters  or  1986-87  academic  year. 
Masters  and  experience  required  in 
agricultural  journalism.  Salary, 
$10,000.  Application  deadline.  May  1. 


tions.  Our  new  facility  has  modern  i  Apply  to  Profe^or  Holt,  Dejart- 
equipment  along  with  Goss  Community  |  "I®*’}. 
press.  We  offer  good  salary  and  benefit  | 

oackace  as  oart  of  a  maior  crouD  i  Kedzie  Hall,  Manhattan,  KS  66506. 
FutuVmanagemlnt'possibilities®  exist  i  State  Uniwrsity  is  an  equal 

Send  resume  vi/ith  comolete  work  and  i  opportunity  employer. 


Future  management  possibilities  exist. 
Send  resume  with  complete  work  and 
I  salary  history  to  Donald  E.  Hogun,  PO 
I  Box  40.  St.  George,  UT  84770. 


Miary  nistory  to  Donald  t  Hc^un,  ku  ASSISTANT  PROFESSOR,  full-time 
Box  40,  St.  George,  UT  84770.  i  tenure  track  to  teach  courses  in  publi- 

I  cations  editing  and  design  and  develop 
PUBLISHER  Zone  1.  We  are  in  need  of  I 
a  top-notch  publisher  with  a  successful  1 
revenue  background.  As  a  member  of  i 


ADVERTISING 


1  revenue  bactoound  As  a  memter  of  i  '"8’  relations 

our  riJInageS  team  v^u  wm  iS  i  courses.  Salary  competitive  and  negoti- 

E&P  Classified  Department 

!  related  degree,  retail  sales  and  manage-  |  Jrt..' 

I  ment  experience  with  a  demonstrated 
knowledge  of,  and  skill  in,  managing  I  9.°  1 

- j -  advertising  and  editorial  staff.  We  are  M?|!^u^4i^WI^^233^^  0  A^’ 

ADVERTISING  _ ADVERTISING  looking  for  an  individual  who  gets  satis- I  l.u.a.a. 

- ^  I -  taction  from  multiplying  his/her  efforts  ®'^P'®y®r- _ 

DISPLAY  ADVERTISING  MANAGER  ADVERTISING  DIRECTOR — Manager  through  others.  Prospective  candidates  TEACHING  ASSISTANTSHIPS:  salary 
The  News  Tribune  IS  seeking  an  aggres-  for  12,555  A.B.C.  daily  in  stable  but  must  be  able  to  manage  and  exploit  plus  tuition  waiver  for  qualified  doctoral 

sive,  experienced  degreed  professional  I  competitive  market.  Need  experience  opportunities  for  improvement  of  them-  and  master's  student  in  mass  communi- 

to  direct  our  display  advertising  sales  in  |  and  ability  to  produce  solid  linage  and  !  selves  and  our  organization  as  a  whole,  cations  and  journalism.  News  or  adver- 

a  highly  cpmpetitive  metro  New  York  j  revenue  growth;  plus  sales  and  manage-  |  Excellent  salary.  Send  resume  to  Box  rising  experience  a  plus.  Enroll  August 

market.  This  position  offers  opportunity  '  skills  to  lead,  motivate,  and  deve-  I  9942,  Editor  &  Publisher.  i  iggg  yVrite-  Graduate  Adviser  ^nool 

for  advancement  and  reports  directly  to  j  lop  retail  and  classified  sales  personnel.  -  of  Journalism,  SlU,  Carbondale,  IL 

the  vice  president  of  marteting.  The  Competitive  salary  and  excellent  bene-  NATIONAL  Newspaper  /Vssociation  is  62901. 

successful  candidate  will  offer  (wo  yen  ;  fits  to  start,  with  future  compensation  seeking  applicants  for  position  of  Exce-  ^ - 

staff  motivation  and  dewopment  skills  j  based  on  results.  Apply  by  letter  only  cutive  vice  President.  Chief  executive  TWO  NEWS-EDITORIAL  graduate 

and  have  a  rninimum  of  5  years  experi-  j  including  resume  and  salary  expecta-  officer  of  5,000-newspaper  member  teaching  assistants  wanted,  $5,500  for 

ence  in  retail  advertising  sales  as  well  j  tions  in  complete  confidence  Kevin  association  directs  professsional  staff  of  nine  months,  in  ACEJMC  accredited 

as  3  years  of  management  experience.  |  Mead,  Publisher,  Central  Publishing  15  in  Washington,  D.C.  in  member  program,  professional  experience 


Knowledge  of  national  sales  and  coop  Company, 
advertising  a  plus.  Send  resume  includ-  16365. 
ing  salary  history  and  requirements  to  T. 

Kerrigan,  The  News  Tribune,  1  Hoover  1  / 

Way,  Woodbridge,  NJ  07095.  EOE. 


PO  Box  188,  Warren. 


Kerrigan,  The  News  Tr^bune^  ADMINISTRATIVE 

Way,  Woodbridge,  NJ  07095.  EOE.  — 

-  ADVERTISING  MANAGER:  for  award- 

ADVERTISING-CLASSIFIED  MANAGER  winning  Student  Publications  program. 
An  outstanding  opportunity  for  a  |  Minimum  qualifications  include  Bache- 
seasoned  manager  thoroughly  exper-  \  lor’s  degree  in  journalism  or  advertising 
ienced  in  competitive,  classified  adver-  i  and  two  years  advertising  sales  and/or 
tising  sales.  Strong  advocate  of  person-  management  experience  on  a  profes- 
to-person  management.  Must  have  sional  daily  newspaper  or  related  field, 
demonstrated  ability  to  develop  all  Available  immediately.  12-month 
categories  of  classified  advertising,  appointment.  Salary  open,  depending 
Present  manager  taking  on  new  respon-  i  on  education  and  experience.  Oppor- 
sibilities.  Excellent  compensation  and  tunity  to  work  on  higher  degree  in  mass 
benefits  package.  Please  apply  with  re-  communications.  An  Equal 
sume  and  letter  telling  us  why  you  Opportunity/Affirmative  Action  Employ- 
should  be  considered  to  Personnel  Di-  er.  Send  letter  of  application,  resume, 
rector.  The  Washington  Times,  3600  and  three  letters  of  recommendatin  by 
New  York  Avenue,  NE,  Washington,  DC  May  19,  1986,  to  Jan  T.  Childress, 
20002.  Strict  confidence.  Equal  Oppor-  Director  of  Student  Publications.  Texas 


I  Excellent  salaty.  Send  resume  to  Box  |  (jsing  experience  a  plus.  Enroll  August 
I  9942,  Editor  &  Publisher.  19£i6.  Write:  Graduate  /tdviser,  ^nool 

of  Journalism,  SlU,  Carbondale,  IL 
NATIONAL  Newspaper  /Vssociation  is  62901. 

seeking  applicants  for  position  of  Exce-  - ^ - 

cutive  Vice  President.  Chief  executive  TWO  NEWS-EDITORIAL  g^raduate 
officer  of  5,000-newspaper  member  teaching  assistants  wanted,  $5,500  for 
association  directs  professsional  staff  of  |  nine  months,  in  ACEJMC  accredited 
15  in  Washington,  D.C.  in  member  program,  professional  experience 
senrices,  government  relations,  oversee-  required.  Send  resume  and  letter  to  Dr. 
ing  of  annual  trade  show  and  covention,  |  Robert  Bontragcr,  Chair,  Graduate 
publication  of  trade  newspaper,  other  j  Studies  Committee,  Department  of 
areas  of  responsibility.  Please  send  Journalism  and  Mass  Communications, 
resume,  salary  history,  and  cover  letter  !  Kedzie  104,  Kansas  State  University, 
to  Dick  Nafsinger,  Eagle  Newspapers,  Manhattan,  KS  66506.  KSU  is  an  equal 
PO  Box  390,  Hood  River,  OR  97031.  opportunity  employer. 


tunity  Employer  M/F. 


Tech  University,  Box  4080,  Lubbock, 
TX  79409. 


OOPS! 

Are  you  one  of  “those”  advertisers  who  doesn’t  re¬ 
turn  an  applicant’s  samples  sent  to  you  with  a 
SASE?  If  so,  you  are  a  slip-per!  We  respectfully 
request  that  you  send  those  manuscripts  back  to 
their  owners. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  Correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


To  do  so  is  considerate  under  any  circumstances; 
but  keep  in  mind,  too,  that  you  are  cooperating  with 
potential  employees. 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 
EDITOR  &  PUBLISHER  for  May  3,  1986 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

fVtmpflny 

r.ity 

Ctato 

7ip 

PhnnA 

P.l^^^ifiratinn 

AllfIvtriTaH  Aignatiirn 

Copy - 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1 . 


E&P  CLASSIFIEDS 
The  Industry’s  Marketplace 


Broadcast  Journalism 
Faculty 


Toach  coursaa  In  alactronlc  naws  gatharing,  radio  and  TV.  | 
Mastar’s  dagraa,  taaching  and  flald  axparlanca  raquirad.  | 

Talataxt/vMaetaxt  axparianea  dasirad;  doctorata  prafarrad.  I 

Full  tima  position.  Rank  and  salary  dapandant  upon  qualHIea- 
tions  and  axparlanca. 

William  Patarson  Collagai  on  a  2SO-acra  suburban  campus  20 
mllas  from  Now  York  City,  Is  a  fully  accraditad  stata  collaga 
offaring  SO  undargraduata  and  graduata  programs.  WPC  Is  an  | 
affirmativa  actlon/agual  opportunity  amployar  I 

Plaasa  sand  rasuma  by  May  27, 1986  to: 

Dr.  B.  Morganstam,  Chairparson,  j 

Communications  Dapartmant 
WILLIAM  PATERSON  COLLEGE 

Drawar  EP  I 

Wayna,  Naw  Jarsay  07470 


HELP  WANTED 


ARTIGRAPHICS 


COMMERCIAL  ARTIST  WANTED.  Must  ! 
be  experienced  in  layout,  graphic  { 
illustration,  and  print  production.  Must  i 
be  capable  of  producing  crisp,  fast,  ! 
comprehensive  layouts  with  an  ability  to  I 
conceptualize  marketing  pieces.  Crea-  | 
tive  copy-writing  experience  helpful.  I 
Enthusiasm,  motivation,  professional¬ 
ism,  and  ability  to  work  against  dead-  ! 
lines  are  mandatory  requirements.  Send  ! 
complete  resume  to:  Marketing  Mana-  { 
ger.  The  Saginaw  News,  203  S.  i 
Washington,  Saginaw,  Ml  48605. 


CIRCULATION 


CIRCULATION  ! 

OPERATIONS  MANAGER 
If  a  milestone  goal  on  your  newspaper ! 
career  path  is  to  be  a  Circulation  Direc- ; 
tor  of  a  major  metropolitan  newspaper,  | 
you  will  interested  in  learning  more  I 
about  this  top-level  Circulation  Opera- 1 
tions  Management  position  in  one  of  | 
the  fastest  growing  metropolitan  daily  I 
newspapers  in  this  country.  We  are  \ 
locate  In  one  of  the  most  competitive  j 
and  most  desirable  metro  markets  in  I 
the  Middle  Atlantic  area.  The  person  | 
we're  looking  for  must  meet  these  selec- ! 
tion  criteria:  be  familiar  with  ABC  j 
reporting  rules,  be  a  team  player,  be 
personally  organized,  be  people- 1 
oriented  and  have  a  detail  orientation.  | 
You  would  report  directly  to  the  CIrcula- 1 
tion  Director  and  be  responsible  for  all  > 
areas  of  Circulation  operation  process¬ 
ing.  We  are  a  Collier-Jackson  installa¬ 
tion  and  an  EEO  employer.  Resumes 
will  be  held  in  complete  confidence. 
Please  submit  a  current  resume  and  a 
cover  letter  explaining  the  reason  for 
your  Interest  to:  Box  9919,  Editor  & 
Publisher. 


AN  EXPERIENCED  INDIVIDUAL  with 
knowledge  of  sales,  management  and 
budgeting  to  manage  a  twice-weekly 
paid  newspaper  In  northern  New  Jersey. 
We  offer  solid  growth  potential,  good 
salary,  incentives  and  benefits.  Send 
resume  and  salary  requirements  to  Box 
9930,  Editor  &  Publisher. 


SINGLE  COPY  SALES  SUPERVISOR 
The  Albuquerque  Publishing  Company, 
printing  New  Mexico’s  largest  daily 
newspapers;  The  Albuquerque  Journal 
and  the  Albuquerque  Tribune  with  a 
combined  circulation  of  150,000,  is 
seeking  a  self-motivated  individual  to 
help  lead  the  single  copy  department  of 
over  75  full-time  employees.  Applicant 
must  be  versed  in  rack,  dealer  and 
street  sales,  with  exposure  to  CIS  prog¬ 
rams.  Qualified  applicants  must  have 
desire  and  potential  to  succeed  currexnt 
single  copy  manager.  We  offer  competi¬ 
tive  starting  salary  and  excellent  benefit 
package.  Send  resume  and  salary 
history  to,  or  contact,  J.  David  Cleland, 
Single  Copy  Manager,  Albuquerque 
Publishing  Company,  Box  J-T,  Albu¬ 
querque,  NM  87103  (505)  823-3150. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES/ 
TRAINING  MANAGER 
If  you  are  experienced  in  newspaper 
circulation  with  success  in  sales  and 
training,  we  need  to  talk.  Our  newspap¬ 
er  has  outpaced  the  competition  in  Both 
circulation  and  advertising  numbers 
and  we  plan  to  keep  it  going.  To  qualify 
for  this  just  created  sales/training 
manager  position,  you  need  at  least 
three  years  in  circulation.  We're  looking 
for  demonstrated  supervisory  skills. 
Show  us  you  can  lead  and  motivate  ten- 
year-old  carriers  as  well  as  other  profes¬ 
sional  managers.  We  need  a  creative 
person — one  who  has  had  a  hand  in 
developing  promotional  programs  that 
met  preset  goals.  And  we  need  someone 
who  can  sell  in  person  and  on  the 
phone.  You'll  need  to  be  able  to  show 
others  how.  We  offer  continual  chal¬ 
lenge  in  a  positive  environment, 
$32-$36M/year  to  start,  excellent 
benefits,  and  a  chance  to  add  to  your 
successes.  Please  send  a  cover  letter 
and  a  resume  with  salary  history  to  Box 
9922,  Editor  &  Publisher. 


CIRCULATION  MANAGER— Exper¬ 
ienced  shirtsleeve  circulator  sought  as 
addition  to  our  existing  management  as 
part  of  restructuring  for  Michigan  news¬ 
paper/magazine  publishing  group.  Con¬ 
version,  promotion  TMC  paid  experi¬ 
ence.  Good  spot  for  aggressive  person 
who  thrives  on  competition  and  chance 
to  make  professional  work.  Resume  to 
David  Hohendorf,  Box  14,  Union  Lake, 
Ml  48085  (313)  360-6397. 


AGGRESSIVE  20,000  plus  6-day  PM 
daily  has  an  opening  for  a  take-charge 
circulation  manager.  Join  our  young, 
affiressive  management  team.  Respon- 
simlities  include  staffing/motivating  3 
district  managers,  carrier  supervisors 
and  2  drivers  and  office  staff.  Excellent 
opportunity  for  individual  interested  in 
rewarding  position.  We’re  two  hours 
from  Chicago.  Send  resume  and  salary 
requirements  to  Box  9914,  Editor  & 
Publisher. 

ZONE  FIELD  SALES  MANAGER  large 
Southern  California  daily  requires  an 
experienced  manager  familiar  with  sales 
!  promotions,  circulation  sales  and  home 
delivery  operations.  Responsible  for 
developing,  implementing  and  manag¬ 
ing  outside  direct  sales  programs.  We 
offer  competitive  benefit  package  with  a 
growing  newspaper.  Send  resume  to 
Box  9909,  Editor  &  Publisher. 


DATA  PROCESSING 

PROGRAM  M  ER/AN  ALYST 
I  Tampa  based  software  development 
firm  needs  individual  with  minimum  3 
:  years  COBOL  experience.  Circulation  or 
advertising  system  experience  helpful. 
'  IBM,  VAX  or  HP  a  plus.  Send  resume  to 
I  M.  Rubino,  Collier-Jackson,  Inc.,  3707 
I  West  Cherry  St.,  Tampa,  FL  33607. 


When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
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CAREER  OPPORTUNITIES 
IN  NEWSPAPER 
MARKETING  MANAGEMENT 

We're  looking  for  three  professional  newspaper 
executives  to  join  our  expanding  Princeton,  NJ. 
headquarters  marketing  division. 

» Advertising  Sales/Marketing  Director.  .  . 

This  position  calls  for  a  person  with  strong 
newspaper  advertising  sales  and  management 
experience.  The  ideal  candidate  will  have  retail, 
natianal  and  classified  experience.  You  will  be 
calling  on  major  retailers  and  coordinating 
national  sales  efforts  on  behalf  of  our  newspapers. 
You  will  also  provide  counseling  service  to  our 
newspapers  on  special  sales  and  marketing 
projects. 

»  Circulation  Sales/Marketing  Director.  .  . 

The  right  candidate  will  have  a  successful 
background  in  circulation  sales,  promotion, 
training  and  management  systems.  Weekly,  free 
distribution  experience  would  be  a  plus.  You  will  be 
working  with  our  newspapers  helping  them  to 
develop  marketing  and  training  programs. 

•  Promotion/Graphic  Arts  Director.  .  . 

We're  looking  for  an  art  director  with  newspaper 
promotion  experience  to  head  up  our  in-nouse 
graphic  arts  service.  You  will  be  producing  agency 
quality  marketing  materials,  rate  cards  and 
promotion  programs  for  our  newspapers.  Editorial 
design  experience  would  be  a  plus. 

If  you're  interested  in  learning  more  about  these 
opportunities,  write  in  strict  confidence  to:  James  E. 
McKeorney,  Vice  President,  Marketing 

ingersoU  ^utilicattonsj  Co. 

457  North  Harrison  Street 
Princeton,  New  Jersey  08540 


PUBLIC  RELATIONS 


PUBUC  RELATIONS 
DIRECTOR 

Tou  would  head  PR  Depart¬ 
ment  of  very  fast-growing 
marketing/ad  agency  with 
national  accounts.  Metro 
Kansas  City  residents 
preferred.  Resume  to:  Execu¬ 
tive  CP.  Marketing  Resources, 
8310  Nieman  Road,  Lenexa, 
KS  66814. 


CLASSIFIED  ADVERTISING  RATES 


UNE  AOS 

1  week  —  $5.25  par  lina 


Effective  January  1,  1986 

POSITKiNS  WANTED 
1  week  —  $3.50  par  line 


2  weeks  —  $4.70  par  Kne.  par  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  par  kne,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4waaks  — $3.15perline,  perissue.  4  weeks  —  $2.30  par  kne,  per  issue. 

Add  $5.50  par  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  kne  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEAOUNE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Isesue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIHED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avaMsMe  upon  rsquest 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  R  PuMishmr 

11  West  19tb  Street,  NY.  NY  10011.  (212)  675-4380. 


>  EDITORIAL 

EDITORIAL 

ALASKAN  WEEKLY  seeks  experienced, 
energetic  reporter.  Cover  news,  features 
and  photos  in  beautiful  fishing 
community.  Send  resume,  letter  and 
non-returnable  clips  to  Ron  Loesch, 
Publisher,  Petersburg  Pilot,  PO  Box 
930,  Petersburg,  AK  99833,  (907) 
772-3547  before  June  1. 

COPY  DESK  EDITOR 

A  metropolitan  New  England  AM  seeks 
applications  from  copy  desk  editors. 

Strengths  should  include  grammar, 
spelling,  bright  headline  writing  and 
systems  use.  This  is  a  position  on  a 
carefully  edited  newspa^r.  Precision 
and  excellence  are  valued  and  recog- 

ASSISTANT  CITY  EDITOR— Miami 
i  News  is  looking  for  a  dynamic  person 

1  with  at  least  5  years  reporting  and  some 

1  supervisory  experience.  Creativity, 

1  people  skills,  good  judgment  a  must. 

Excellent  pay  and  fringes.  Send  resume 

1  and  clips  to  Paul  Kaplan,  City 

I  Editor.The  Miami  News,  PO  Box  615, 

1  Miami.  FL  33152. 

nized.  The  salary  will  be  between 
$25,900  and  $31,500  to  start, 
depending  on  experience  and  quaifica- 
tions.  We  offer  a  full  range  of  benefits. 

We  are  an  equal  opportunity  employer. 

Please  send  cover  letter,  resume  and 
supporting  materials  to  the  Personnel 

Department,  Worcester  Telegram,  20 

Franklin  St..  Worcester,  MA  01613. 

_ MARKETING _ 

MARKETING/SALES  MANAGER 
NEWSFINDER,  the  Associated  Press 
news  service  for  weekly  newspapers, 
seeks  national  marketing/sales  mana¬ 
ger.  Successful  candidate  will  demons¬ 
trate  knowledge  of  weekly  publishing 
and  possess  and  excellent  track  record 
in  marketing  and/or  sales.  Send  a  letter 
of  introduction,  resume  and  salary 
requirements  to: 

David  M.  Skoloda 
General  Manager 
Newsfinder 
330  E.  Kilboum  Ave. 
Milwaukee,  Wl  53202 

EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
10011 

(212)  675-4380 


CITY  DESK-seeking  affiressive,  exper¬ 
ienced  editors  for  California  suburban 
daily  in  highly  competitive  market. 
Minimum  3  years  daily  reporting  1  year 
editing  required.  We  want  leaders  with  a 
strong  reporting  background  and  keen 
news  sense,  people  with  a  proven 
commitment  to  quality.  Plenty  of 
responsibility  for  the  right  people.  Send 
a  letter  telling  why  youVe  who  we  need. 
Minorities  encouraged.  Replies  to  all 
qualified  applicants.  Box  9931,  Editor 
&  Publisher. 

CITY  EDITOR  for  7-day  AM  in  Zone  3. 
Strong  skills  in  editing  and  layout 
required.  Must  be  able  to  work  closely 
with  staff  of  young  and  talented  repor¬ 
ters.  Send  resume,  tearsheets  and 
salary  history  to  Kevin  Braun,  Danville 
Register,  PO  Box  331,  Danville,  VA 
24543. 

CITY  EDITOR 

Eastern  Washington  35,000  AM  daily 
looking  for  a  city  editor  with  track  record 
of  solid  editing,  strong  leadership  and 
management  potential.  Will  directly 
supenrise  10  reporters,  assistant  city 
editor,  photo  staff.  Submit  resume  and 
references  to  Managing  Editor,  PO  Box 
2608,  Pasco,  WA  9930? _ 


COPY  DESK  CHIEF  for  a  small  but 
vowing  daily  on  South  (Carolina  coast. 
Must  be  sharp  grammarian,  catchy 
headline  writer  and  stylish  designer 
using  Hastech  front  ends  systems.  %nd 
resume  and  samples  to  Editor,  Beaufort 
Gazette,  PO  Box  399,  Beaufort,  SC 
29901. _ 

j  COPY  EDITOR-Small  but  growing  new 
I  Jersey  daily  seeks  experienced  desk 
j  person  who  can  produce  lively  copy  and 
!  attractive  pages,  and  write  sharp  heads. 

I  Salary  commensurate  with  experience. 
Send  resume,  work  samples  to  Box 
9907,  Editor  &  Publisher. 

COPY/MAKEUP  EDITORS 
Ripe  opportunity  for  bright  hard  work¬ 
ers.  Mid-sized  AM  in  Zone  2  seeks 
;  graphics-sawy,  language-loving  editors 
i  for  hard  news  positions.  Send  tear- 
1  sheets  and  resume  to  Box  9937,  Editor 
{  &  Publisher, 

j  COPY  EDITORS 

Arizona  Republic  seeks  first-rate  copy 
I  editors.  Must  try-out.  Send  resumes, 

I  including  phone  numbers  of  three  refer¬ 
ences.  to  Clair  Cobb,  News  Editor.  Box 
I  1950,  Phoenix,  AZ  85001. 


NEWSPAPER  JOBS  FOR 
NEWSPAPER  PEOPLE 
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COPY  EDITOR 

Strong  language,  editing  and  headline¬ 
writing  skills.  Reporting  experience 
preferred.  Job  involves  nights  and 
weekends.  Send  resume,  two  page 
autobiography  including  salary  require¬ 
ments  and  references  to  Managing 
Editor,  Roanoke  Times  &  World-News, 
Box  2491,  Roanoke,  VA  24010.  An 
Equal  Opportunity  Employer. 

IMMEDIATE  OPENING  FOR 

GRAPHICS  ARTIST 

To  produce  news/editorial  graphic, 
maps,  charts,  drawings  for  daily  news¬ 
paper,  spKial  sections  and  other  news¬ 
paper  projects.  Requires  a  Bachelor's 
degree  in  journalism,  fine  arts,  design, 
or  equivalent.  Must  be  experienced  with 
computer-generated  graphics.  Send 
resume  to  Nelder  Dawson,  Personnel 
Director,  Alexandria  Daily  Town  Talk, 
PO  Box  7558,  Alexandria.  LA  71306. 

MANAGING  EDITOR 
Experienced  journalist  for  two  estab¬ 
lished  dynamic  industry  publications. 
Journalism  degree  plus  newspaper  and 
trade  magazine  background  preferable. 
This  career  position  awaits  an  intelli¬ 
gent,  alive  professional  who  lives  on  the 
creative  cutting  edge  and  who  can 
inspire  others  to  achieve  their  personal 
best.  Competitive  salary,  outstanding 
bonus  plan  and  excellent  company 
benefits.  Send  resume  and  business 
oriented  clips  to  Box  9913.  Editor  & 
Publisher. 

JEWISH  NEWSPAPER 
Editor  to  head  weekly  Jewish  newspaper 
serving  the  active  Jewish  community  of 
metropolitan  Milwaukee.  We  are  seek¬ 
ing  a  responsible  journalist  with  strong 
writing  and  editing  skills,  a  journalism 
degree,  minimum  of  3  years  experi¬ 
ence,  and  a  keen  sensitivity  to  the 
newspaper's  Jewish  readers.  Duties 
include  direction  of  a  small  reporting 
staff,  story  assignments,  editing,  writ¬ 
ing,  and  layout.  Full  benefit  package 
and  salary  commensurate  with  ability 
and  experience.  Send  resume  and  clips 
of  your  best  work  to  Arthur  Stegeman, 
Publisher,  Wisconsin  Jewish  Chronicle, 
1360  N.  Prospect  Ave.,  Milwaukee,  Wl 
53202. _ 

JOURNEYMAN  REPORTER  who  can 
step  into  suburban  bureau  of  capital 
city  AM/PM  to  cover  municipal  and 
county  governments,  politics  and 
courts.  Good  feature-writing  touch  a 
plus.  If  that  describes  you,  send  a 
resume,  your  three  best  clips  and  not 
more  than  a  single  page  of  your 
thoughts  on  covering  government  in  the 
'80s  to  Dale  Davenport,  City  Editor,  The 
Patriot  News  Co.,  PO  Box  2265,  Harris¬ 
burg,  PA  17105. 

MANAGING  EDITOR  for  vibrant, 
revamped  13,000  5-day  PM  in  Zone  3. 
Talented,  strong  18  person  staff  needs 
someone  to  provide  positive  leadership 
in  drive  for  increased  readership/ 
circulation.  Requirements:  keen  feel  for 
local  news;  minimum  5  years  daily 
experience;  ability  to  lead,  not  push; 
know  when  to  be  cheerleader,  teacher, 
etc.  Perks  competitive.  Superior  livabil¬ 
ity.  If  you  want  to  join  a  PM  staff  that  is 
looking  UP,  write  Box  9932,  Editor  & 
Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  ypur  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


EDITOR— Editor  wanted  for  start-up 
newspaper  in  sports  business.  Must 
have:  hard  news  experience,  willingness 
to  travel,  understanding  of  the  business 
of  sports  and  media.  Small,  fast¬ 
growing  company  with  lots  of  opportuni- 
for  an  overachiever.  Send  resume  and 
clips  tO:  Box  9923,  Editor  &  Publisher. 

EXECUTIVE  EDITOR  Zone  1.  Please  do 
not  apply  unless  you  have  excellent 
management  skills  and  direct  manage¬ 
ment  experience  with  editorial  staff  in 
excess  of  10.  Excellent  salary.  Send 
resume  to  Box  9941,  Editor  & 
Publisher. 

FEATURES  EDITOR— Central  New 
York's  largest  newspaper  seeks  an 
experienced  editor  to  put  out  daily  and 
Sunday  Lifestyle  sections,  including  a 
bright,  breezy  fashion  section.  Candi¬ 
date  must  have  good  story,  photo  and 
graphic  ideas.  Ability  to  work  well  with 
rep^ers  and  other  editors  also  impor¬ 
tant.  Please  send  resume  and  samples 
of  your  work  to:  William  Robinson, 
Herald-Journal,  PO  Box  4915,  Syra- 
j  cuse,  NY  13221. _ 

I  GENERAL  ASSIGNMENT  REPORTER 
I  some  sports  experience  preferred. 
Send  resume  to  Paul  Barger,  Tribune- 
News,  PO  Box  L,  Holbrook,  AZ  86025. 

GENERAL  ASSIGNMENT  REPORTER 
for  30,000  circulation  mid-CT  AM 
daily.  Must  have  2  years  experience  or 
graduate  degree.  Send  resume  to 
Record-Journal,  Box  915,  Meriden,  CT 
06450. _ 

GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 

“HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

ONE  OF  THE  NATION'S  fastest  growing 
dailies  has  a  rare  opportunity  to  offer  a 
veteran  with  sound  news  judgment, 
solid  management  skills  and  design 
know  how.  The  position  involves  leading 
a  team  of  layout  and  copy  editors  who 
produce  7  local  zone  sections  and  a  big 
national/international  package  every 
day.  Our  news  editor  should  have  10 
years  experience  and  the  capacity  to 
stay  on  top  of  a  complex  news  operation 
while  helping  us  build  for  the  future. 
Excellent  salary  and  benefits.  Send 
resume  and  references  to:  Marcia 
McQuern,  Managing  Editor/News,  The 
Press-Enterprise,  3512  14th  St.,  River¬ 
side,  CA  92501.  No  calls  please. 

REPORTER-imaginative,  aggressive 
reporter  sought  by  award-winning 
65,000  circulation  daily  in  the 
N.Y.-N.J.  metro  area.  We're  looking  for 
a  track  record  of  exceptional  writing  and 
enterprising  reporting.  Send  a  resume, 
large  selection  of  clips  and  salary 
history  to  Box  9871,  Editor  & 
Publisher. 

REPORTERS  15,000  regional  news¬ 
paper  for  health  industry,  part  of  rapidly 
growing  chain,  seeks  experienced  repor¬ 
ters  to  sharpen  local  coverage  of  non- 
clinical  news  and  health  economics.  We 
seek  people  up  to  the  challenge  of  ultra- 
competitive  news  market.  Prefer  strong 
general  daily  experience  or  background 
in  health  trade  publications.  Salary 
based  on  experience.  Call  Av  Goldstein, 
South  Florida  Medical  Review,  (305) 
377-3721. _ 

REPORTER-intelligent,  energtic,  for  a 
bureau  in  Ogdensburg,  New  York,  50 
miles  from  Ottawa,  50  from  Adiron- 
dacks.  Some  experience  prefered; 
bright  grads  considered.  Salary  mid 
teens.  Please,  no  calls.  Write  Assistant 
Managing  Editor,  The  Times,  Water- 
town,  NY  13601. 


REPORTER  WITH  RELIABLE  CAR. 
photo  skills,  able  to  work  a  variety  of 
hours.  Pay  is  negotiable.  Send  resume 
and  salary  expectations  to  The  Daily 
Review,  Attn:  Dennis  Irvine,  Towanda, 
PA  18848. 

REPORTER  for  a  small  but  growing 
daily  on  South  Carolina  coast.  At  least  2 
years  experience  and  capable  of 
producing  from  the  start.  Governmen¬ 
tal,  environmental  background  a  plus. 
Send  resume  and  clips  to  Editor,  Beau¬ 
fort  Gazette,  PO  Box  399,  Beaufort,  SC 
29901. 

REPORTER 

Imaginative,  enterprising  reporter 
wanted  for  a  24,000  daily,  consistently 
recognized  as  one  of  the  top  papers  of 
its  size  in  New  England.  Regional 
candidates  preferred.  Send  resume, 

I  clips,  references  to  Ned  Bristol,  General 
News  Editor,  The  Sun  Chronicle,  Box 

I  600,  Attleboro,  MA  02703. 

i  REPORTER/EDITOR— All-around 
experienced — for  growing  community 
weekly  near  Las  Vegas.  1111  L.V. 
Blvd.,  So.  211,  Las  Vegas,  NV  89104. 
(702)  384-5313. _ 

REPORTER  NEEDED— will  consider 
entry  level  current  or  recent  J-school 
graduates  for  award-winning  Blue 
Ribbon  semi-weekly  newspaper  in 
South  Carolina.  Send  complete  resume 
and  details.  Good  place  to  work  and 
live.  Modern  facilities.  Box  9936, 
Editor  &  Publisher. 

REPORTER  FOR  SMALL  Palm  Beach 
daily  newspaper.  Imaginative  writer 
with  strong  investigative  background 
preferred.  Reply  by  resume  to  Palm 
Beacher  Newspaper,  PO  Box  2241, 
Palm  Beach.  FL  33480. 

ROME.  ITALY 

I  DAILY,  International  Courier,  seeks  top- 
notch  slot  person  capable  of  process¬ 
ing,  editing,  working  over,  headlining 
news,  sports  and  local  copy.  All  you 
touch  must  turn  to  gold.  Heavy  pres¬ 
sure,  good  stories,  risl^  town.  The  Cour¬ 
ier  is  electronically  impaginated  and 
slot  person  needs  good  computer  mind, 
as  well  as  background  in  modular 
makeup.  We  are  a  24-page  table.  Pay 
depends  on  experience,  but  low  by  U.S, 
standards.  We're  looking  for  comers 
who  aren't  afraid  to  take  big  changes 
and  move  fast.  Write  air  mail  or  express 
mail:  Courier  Editorial,  Via  di  Ripetta 
22,  Rome,  00186,  Italy.  Interviews  will 
be  conducted  in  New  York  within  30 
days.  Absolutely  no  calls  please. 

SERIOUS  PAID  INVESTIGATIVE  report- 
ing  internship  with  Jack  Anderson  in 
Washington,  D.C.  Ten  weeks, 
$225/weeK.  Send  resume,  clips  imme¬ 
diately:  The  Jock  Hatfield  Memorial 
Fund,  C/O  Susan  Benesch,  945  West 
End  Ave.#6B,  New  York,  NY  10025. 

SPORTS  EDITOR 

To  lead  5-person  desk  for  30,000  circu¬ 
lation  mid-CT  AM  daily.  Must  have 
proven  management  and  desk  skills. 
Send  resume  to  Record-Journal,  Box 
915,  Meriden,  CT  06450. 

SPORTS  EDITOR  Solid  writing,  editing, 
layout  and  managerial  skills  needed  to 
head  the  two-person  sports  staff  at  our 
award-winning  13,500  PM  Daily. 
Extensive  coverage  of  local  high  school 
sports,  plus  Penn  State  football.  Send 
cover  letter,  resume,  and  clips  to  Brad 
Siddons,  The  Sentinel,  6th  &  Summit 
Dr,  Lewistown,  PA  17044. 

SPORTS  JOURNALIST 
Daily  Local  News,  West  Chester,  PA 
seeks  spqrts  writer  with  at  least  2  years 
of  experience.  Send  resume  to  (Jasey 
Husband,  Daily  Local  News,  250  N'. 
Bradford  Ave.,  West  Chester,  PA 
19382. 


SPORTS  WRITER  to  cover  NFL  team 
sought  by  award  winning  daily,  40,000 
circulation,  in  Zone  4.  The  position 
requires  a  hardy  mix  of  hard-hitting, 
analytical  beat  coverage,  hard  news 
writing  and  lively  game  coverage.  Appl¬ 
icants  must  have  3-5  years'  reporting 
experience.  Send  resume  and  clips  to 
Box  9934,  Editor  &  Publisher. 

THE  SHARPEST,  MOST  LUCID  BUSI- 
NESS  WRITER  in  America.  Needs  solid 
reporting  experience,  the  skill  to  read  a 
balance  sheet  and  the  talent  to  mold 
both  into  crisp  writing.  Leading  paper  in 
one  of  the  West's  largest  and  most 
competitive  markets  wants  someone  to 
set  the  pace  and  establish  standards  of 
excellence.  Send  resume  and  clips  to 
Box  9896,  Editor  &  Publisher. 

!  THE  KANSAS  CITY  TIMES  is  looking  for 
I  a  food  writer/editor. 

!  The  primary  requirements  are  solid 
j  reporting  and  writing  skills  and  the  abil- 
{  Ity  to  generate  food  related  story  ideas. 

I  In  addition  to  writing,  responsibilites 
I  include  editing  some  food  columns. 

I  Applications  may  be  made  to  Bob  Lynn, 

I  City  Editor,  The  Kansas  City  Times, 

I  1729  Grand  Ave.,  Kansas  City,  MO 
I  64108  (816)  234-4900. 

I _ 

{  The  Fort  Lauderdale  News/Sun-Sentinel 
is  seeking  experienced  copy  editors  for 
future  expansion.  Write  to  Henry 
Wright,  Night  City  Editor,  New/Sun- 
Sentinel  Company,  PO  Box  14430,  Fort 
Lauderdale,  FL  33302.  No  phone  calls 
please.  Please  include  samples,  a 
I  resume  with  letter  of  Interest  and  three 
professional  references. 

WANTED:  BUSINESS  EDITOR 
The  Bradenton  Herald  needs  a  business 
editor  with  skills  to  assign  stories,  edit 
copy,  write  stories  and  manage  a  two- 
person  staff.  Must  be  aggressive,  crea¬ 
tive  and  willing  to  contribute  to  and 
grow  with  this  Knight-Ridder  newspap¬ 
er.  Send  resumes  to  Personnel  Depart¬ 
ment,  Bradenton  HIrald,  102  Manatee 
Avenue  West,  Bradenton,  FL  33505. 

WRITERS 

Smart  and  creative?  Rodale  Press,  one 
of  America's  leading  health  publishers, 
needs  a  fast,  clever  writer.  An  excep¬ 
tional  opportunity  to  write  about 
complex  and  fascinating  topics.  Full 
benefits,  free  company  fitness  faciliW, 
excellent  environment,  no  smoking  poli¬ 
cy.  Just  one  hour  from  Philadelphia  and 
two  hours  from  New  York  (Jity. 

Please  send  resume,  best  writing 
samples,  salary  needs  in  strict  confi¬ 
dence  to:  William  Gottlieb,  Managing 
Editor,  Prevention  Health  Books,  33 
East  Minor  St.,  Emmaus,  PA  18049. 
_ E.O.E.  -  M/F _ 

WRITERS  sensitive  to  the  Hispanic 
American  community  are  sought  as 
stringers  by  English-language  Hispanic 
monthly  with  nationwide  circulation. 
Some  fluency  in  Spanish  helpful. 
Sample  clips  will  be  returned.  No  calls. 
VISTA,  2355  Salzedo  St.,  Coral  Gables, 
FL  33134. 


I  AGGRESSIVE  REPORTER  NEEDED  for 
energy-environmental  beat  on  southern 
Idaho  daily.  Strong  science  background 
helpful,  but  not  essential.  Familiarly 
with  the  issues  and  willingness  to  dig 
into  records  a  must.  Send  resume  and 
clips  to  Stephen  Hartgen,  Times-News, 
PO  Box  548,  Twin  Falls,  ID  83333. 


_ FREELANCE _ 

WRITER/INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
.  resume  and  samples  of  published  writ- 
I  ing  to:  Jone  Meyer,  Editor,  Vocational 
Biographies  Inc.,  PO  Box  31,  Sauk 
I  Centre,  MN  56378. 
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_ HELP  WANTED _ | 

PHOTOGRAPHER  \ 

CHIEF  PHOTOGRAPHER  i 

We're  a  90,000  (AM/PM)  daily,  | 
135,000  Sunday  operation  in  a  beauti-  i 
ful  coastal  setting  in  Portland,  Maine  I 
and  we're  looking  for  a  chief  photogra¬ 
pher  to  direct  a  staff  of  7.  The  chief 
photographer  will  be  responsible  for  all  ! 
phases  of  photography  including  the  I 
day-to-day  operation  of  the  department  ' 
and  will  report  to  the  graphics  editor. 
Applicants  should  be  capable  of  active¬ 
ly  and  creatively  motivating  staff  and 
should  bring  exceptional  shooting  skills 
to  the  job.  Applicants  should  also 
possess  superior  organizational  skills 
and  be  thoroughly  knowledgeable  about 
the  latest  photographic  equipment  and 
processes.  Excellent  salary  and  bene¬ 
fits.  Submit  letter  of  application  and 
resume  in  confidence  to;  Guy  Gannett 
Publishing  Co.,  Attn:  Personnel  Depart-  : 
ment,  PO  Box  1460,  Portland,  Maine  1 
04104-5009.  Following  a  review  of  ! 
resumes  received  our  personnel  depart-  I 
ment  will  make  interview  appointments  ! 
by  telephone  with  selected  applicants.  ! 
No  telephone  inquiries  please.  Equal  | 
Opportunity  Employer  M/F.  Smoke-free  1 
environment.  i 

WANTED  OFFBEAT  HUMOROUS 
photos  of  politicians.  National  or  Inter¬ 
national.  Send  to:  STING  1079,  Rt. 
202,  Blue  Bell,  PA  19422. 

PRODUCTION  \ 

ASSISTANT  PRODUCTION  DIRECTOR 
Medium  sized  daily  in  Southeast,  Zone 
4  is  seeking  an  experienced  Production 
Executive.  Should  be  familiar  with 
Urbanite  and  all  mailroom  operations. 
Attractive  starting  salary  with  good 
opportunity  for  advancement  in  this 
beautiful  southern  town.  Send  resume 
in  confidence  to:  Box  9879,  Editor  &  | 
Publisher.  j 

GOSS  COMMUNITY  press  supervisor  to  ' 
run  8  units  and  color  deck,  uperience  j 
necessary.  Good  starting  salary  and  full  j 
company  benefits,  including  profit  I 
sharing.  Position  available  immediate- ' 
ly.  Apply  to:  Allen  Key,  Loudoun  Times-  j 
Mirror,  9  E.  Market  Street,  Leesburg,  I 
VA  22075.  (703)  777-1115.  j 

_ PROMOTION _ i 

PROMOTION  MANAGER  ! 
The  News  Tribune  is  seeking  an  exper- 1 
ienced  promotion  manager  to  take  : 
charge  of  our  promotion  efforts  in  a  | 
highly  competitive  metro  New  York  j 
market.  The  successful  candidate  will  | 
have  a  minimum  of  5  years  experience  i 
in  all  phases  of  newspaper  promotion  j 
with  particular  emphasis  on  circulation/  j 
subscriber  promotions.  Familiarity  with  i 
syndicated  market  research  and  adver¬ 
tising  sales  promotion  is  a  definite  plus.  { 
Send  resume  to  T.  Kerrigan,  The  News  j 
Tribune,  1  Hoover  Way,  Woodbridge,  NJ 
07095.  EOE. 


ADVERTISING  DIRECTOR  AND 
GENERAL  MANAGER  POSITIONS 
OPEN.  We  are  looking  for  a  couple  of 
ambitious  and  hard  working  young  men 
who  aspire  to  become  publishers  of 
weekly  and  small  dally  newspapers. 
While  experience  is  necessary,  we  are 
willing  to  train  you  in  all  phases  of 
newspaper  operations.  We  want  energe¬ 
tic,  imaginative  and  promotion  minded  | 
individuals  on  our  team.  Send  resume  i 
to  Box  9921,  Editor  &  Publisher. 

CAREER-ORIENTED  sales  person  for  | 
North  Central  Illinois  daily.  Highly  moti- 1 
vated,  self-starter  with  layout  ability  ! 
looking  for  sales  challenge.  Experience  i 
or  will  train  right  person.  Commission,  | 
incentives,  benefit  package.  Send 
current  resume  to  R.  Vickrey.,  VP-Sales 
and  Marketing,  News-Tribune,  426 
S^ond  St.,  La  Salle,  IL  61301. 
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POSITIONS 


WANTED 


ADMINISTRATIVE  | 

EXPERIENCED  TURN-AROUND  mana- 1 
ger.  MBA  and  journalism  degrees.  ! 
Career  growth  from  reporter,  editor,  { 
newspaper  group  corporate  marketing,  i 
advertising  director,  business  manager,  | 
general  manager,  publisher,  president  i 
of  small  group.  Excellent  trainer  and  i 
motivator.  Box  9926,  Editor  & 
Publisher.  ^ 

- I 

GENERAL  MANAGER  with  proven  track  < 
record,  (over  19  years  total  experience);  I 
in  all  phases  of  newspaper  profession  I 
seeks  permanent  position  with  chain- ' 
independent  newspaper  in  the  18,000  I 
to  30,000  circulation  range.  Prefer ! 
Southern  California,  but  would  be  favor- 1 
ably  inclined  toward  any  other  suitable  i 
opening  in  Sun  Belt  area.  Box  9797,  I 
Editor  &  Publisher.  | 

SEEKING  PUBLISHER  POST  | 
Have  had  good  teachers.  Know  all  ! 
departments.  Want  top  job  at  daily  to  I 
30,000,  or  weekly  group.  Successful  as  | 
mid-size  daily  ad  exec  and  weekly  group  | 
GM.  Have  l^en  in  strong  and  weak  ; 
markets,  metro  and  rural.  Dedicated,  i 
stable,  a  builder.  Will  produce  sales/ 
profit  growth  while  improving  product. 
Serious  about  our  role  and  responsibili¬ 
ties.  Box  9917,  Editor  &  Publisher. 

VERSATILE  NEWSPAPER  EXECUTIVE, 
44,  who  feels  equally  comfortable  i 
making  sales  presentations,  analyzing  j 
financial  statements,  covering  news 
stories  or  supervising  production  j 
departments,  seeks  publisher  spot  on  | 
community-minded  small  daily.  Box  . 
9925,  Editor  &  Publisher.  j 

_ CIRCULATION _ | 

CIRCULATION  DIRECTOR  of  weeklies 
seeks  post  as  daily  Circulation  Manager 
15,000-25,000.  Have  home  delivery. 
District  Manager  supervision,  TMC 
background.  Call  Garry  Sadler 
(301)485-1198  early  morning/after  5 
p.m.  Eastern  time. 

ONGOING  proven  sales.  Multi-versed, 
seasoned,  circulator  seeking  manage¬ 
ment  position.  Box  4231,  Santa  Ana, 
CA  92701. _ 

_ EDITORIAL _ 

AWARD-WINNING  medical  writer, 
6-year  track  record  at  130,000  daily 
producing  stories  for  weekly  Health 
Page.  Would  like  to  make  similar,  or 
better,  niche  for  health-related  stories 
at  progressive  daily  or  magazine.  Box 
9916,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR  at  major,  qual¬ 
ity  metro  seeks  sports  editor  or  assistant 
sports  editor  job.  Strong  manager,  orga¬ 
nizer.  Two-time  APSE  Best  Section 
winner  while  sports  editor  at  38,000 
AM.  Box  9918,  Editor  &  Publisher. 

SPORTS  EDITOR/WRITER.  Assistant  j 
sporte  editor,  10  years  experience  on 
medium-sized  daily,  wants  new  chal-  I 
lenge.  Top  writer,  columnist;  versatile  I 
journalist.  Box  9943,  Editor  &  ; 
Publisher. 

SPORTSWRITER  with  three  years  news-  j 
paper  experience  and  background  in 
public  relations  and  sports  information 
seeks  position  at  a  daily  newspaper  in 
any  Zone.  I  have  covered  Big  Ten  and 
high  school  sports  for  a  22,000  daily. 
Available  in  May.  Box  9878,  Editor  & 
Publisher. 


POSmONS  WANTED 


EDITOR/MANAGING  EDITOR 
Young  managing  editor,  with  a  degree 
from  Harvard  University,  seeks  a  similar 
position.  Recent  experience  includes 
managing  a  30  +  managing  staff  in 
transition  from  a  6-day  to  a  7-day 
20,000  circulation  daily.  Would 
consider  a  public  relations  position  in  a 
college  or  university  setting.  Read,  write 
and  speak  Spanish.  Adept  in  communi¬ 
ty  relations  and  strong  in  organizational 
and  language  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested,  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 

1327  Crow  Creek  Road 

Bettendorf,  Iowa  52722 

FLEXIBLE  WRITER  seeks  a  news  or 
feature  position  on  a  daily  in  Zones  1,  2 
or  5  where  my  darkroom  and  VDT  skills 
can  be  put  to  use.  I'm  a  good  digger  who 
needs  a  challenge.  Contact:  ^arySue 
Dettloff,  1333  Forest,  Rogers  CiW,  Ml 
49779  (517)  734-3979. _ 

MAJOR  STATE  capital  editor,  award¬ 
winning  writer  seeks  editorial  manage¬ 
ment  post.  Box  9920,  Editor  & 
Publisher. 

MANAGING  EDITOR  of  weekly  group 
seeks  daily  editorial  position.  Commun¬ 
ity  oriented,  Missouri  grad,  versatile 
skills.  Attention  to  detail  without  losing 
the  big  picture.  Box  9945,  Editor  & 
Publisher. 

READY  FOR  BIG  LEAGUES,  Junior 
college  grad,  9  years  experience  with 
daily  paper,  will  add  punch  to  your 
sports  lineup.  Good  glovesman  on  the 
copy  desk,  handles  editing  and  layout 
smoothly.  Also,  hard-hitting  in  the  field 
with  knockout  stories  and  colorful 
features.  Available  now.  Contact  Steve 
Brown,  712  East  Drive,  Sheffield  Lake, 
OH  44054,  (216)  949-6330. _ 

REPORTER,  10  years  experience  and 
two  APME  awards,  seeks  reporting  job 
on  large  daily.  MA  in  mass  communica¬ 
tions.  Solid  background  in  local  govern¬ 
ment,  police  reporting.  Box  9911, 
Editor  &  Publisher. 

SEASONED  MARKETING  PRO 
20  +  years  handling  blue  chip 
accounts  at  Needham  &  Burnett.  Plus 
recent  small  agency  ownership.  Back¬ 
ground  in  package  goods,  electronics, 
airlines,  hospitality.  Excellent  commu¬ 
nicator.  Strong  presenter.  Available  full 
time  or  special  assignments.  Call  Jim 
(312)  664-8906  or  (312)  748-9552 
evenings. 


POSITIONS  WANTED 


i  CANADA-free  trade,  business,  travel, 

I  political  scene,  TV/Radio/Print.  Box 
'  9892,  Editor  &  Publisher. 

:  SPORTS  WRITER:  Bright,  auressive, 
i  hard  working  November  1^5  Ohio 
University  grad  seeking  entry  level  posi- 
!  tion  with  a  daily  or  weekly  in  any  Zone 
I  and  chance  to  prove  self.  Knowledge- 
'  able  in  all  sports  and  have  covered 
I  most.  Have  some  experience  on  a 
1 15,(X)0  daily  and  AM  eager  to  learn  and 
j  contribute.  Contact  Tim  Mowry,  9290 
iYork  Rd.,  LeRoy,  NY  14482,  (716) 
768-8513  betwMn  8-10:30  a.m.  and 
■  1-2  p.m. 

I  TALENTED,  VERSATILE,  enthused 
sports  writer  with  top  editing-layout 
!  skills.  State  award-winning  columnist 
j  with  three  years  on  Pulitzer  prize  daily, 

I  2Vi  on  metropolitan  daily.  Prefer 
,  zopnes  8  and  9.  Box  9946,  Editor  & 
Publisher. 


>  TE)(AS  EDITOR  with  newsletter,  maga- 
!  zine  and  newspaper  experience  seeks 
j  job  change.  Skilled  in  rewrite,  editing, 

I  layout,  production  coordination,  train- 
I  ing  and  supervision.  Very  good  with 
j  business  topics.  Will  relocate  for  right 
I  opportunity.  Box  9903,  Editor  & 
i  Publisher. 

I _ FREELANCE _ 

:  EXPERIENCED  freelance  editor/author 
,  in  economics/business/personal 
I  finance.  Call  or  write:  7618  Gazette 
I  Ave.,  Canoga  Park,  CA  91306.  (818) 

I  347-6087. _ 

:  PHOTOJOURNALISM 

j  IMAGINATION-noun-l.The  process  of 
I  power  of  forming  a  mental  image  of 
something  not  present.  2. Creativity. 

I  3. Resourcefulness. — Imagination,  five 
years  experience,  (2  years  100,000 
I  daily),  writing  skills,  strong  color 
I  background/proven  award  winner— 
i  seeks  news-oriented  mid  to  large  daily 
i  to  bond  with.  Michael  J.  Okoniewski, 

-  131  Hasbrouck  St.,  Syracuse,  NY 
1 13206  (315)  437-1794. _ 

I  ENERGETIC  Pressroom  Foreman  25 
I  years,  10  years  in  management,  news- 
I  paper  and  commercial  printing.  Heat 
I  Set,  Cold  Web  and  Letterpress  seeking 
I  new  challenge  in  any  area.  Box  9915, 
:  Editor  &  Publisher. 

PRODUCTION 

j  EXPERIENCED  newspaper  Electronic 
iTechnician — daily  publications 
;  orientated — seeks  challenging  position 
I  with  medium  to  large  size  daily.  Write 
'  to:  Tech,  PO  Box  266,  Quincy,  IL 
!  62306. 
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SHOP  TALK  AT  THIRTY  - 

Study:  newspapers  want  to  hire  more  handicapped  workers 


By  Mark  Popovich 

and  S.  Curt  Willis 

Handicapped  newsroom  employ¬ 
ees  account  for  an  estimated  1.2%  of 
the  editorial  workers  on  American 
daily  newspapers,  and  their  employ¬ 
ers  say  they  would  hire  more  if  they 
could  find  them,  according  to  a 
survey  conducted  by  Ball  State  Uni¬ 
versity. 

However,  U.S.  dailies  are  not 
actively  recruiting  the  handicapped, 
nor  are  the  handicapped  flocking  to 
newsrooms  and  pestering  editors  for 
jobs. 

Based  on  1985  ASNE  figures, 
handicapped  reporters  and  editors 
comprise  at  least  650  newspersons 
out  of  the  53,800  editorial  workers 
now  on  American  dailies,  and  there 
are  probably  many  more  handicapped 
employees  of  which  editors  are  not 
aware.  The  number  of  handicapped 
employees  would  not  include  those 
employees  who  work  in  promotion/ 
advertising,  production/mainten¬ 
ance,  business/administration,  or  cir¬ 
culation. 


Few  daily  newspapers 
have  a  formal  written 
policy  concerning 
employment  of  the 
handicapped. 


The  purpose  of  the  study  was  to 
assess  the  size  of  the  handicapped 
news-editorial  labor  force  and  to 
uncover  any  management  policies 
toward  the  handicapped.  Funding 
was  provided  by  the  Gannett  Founda¬ 
tion  and  26%  (447)  of  the  daily  news¬ 
papers  in  the  country  responded  to 
the  survey. 

Editors  were  presented  with  the 
federal  definition  of  a  handicap; 
“  .  .  .  speech,  hearing,  visual  and 
orthopedic  impairments,  cerebral 
palsy,  epilepsy,  muscular  dystrophy, 
multiple  sclerosis,  cancer,  diabetes, 
heart  diseases,  mental  retardation, 
emotional  illness,  and  specific  learn¬ 
ing  disabilities  such  as  perceptual 


(Popovich  is  professor  of  journalism  at 
Ball  State  University,  where  Willis  was 
a  M.A.  student  when  this  study  was 
conducted.  Willis  is  presently  working 
on  his  doctorate  at  Indiana  Univer¬ 
sity.) 


handicaps,  dyslexia,  minimal  brain 
dysfunction  and  developmental  apha¬ 
sia.  A  person  is  handicapped  if  his 
impairment  is  severe  enough  to  sub¬ 
stantially  limit  one  or  more  of  the 
major  life  functions.” 

Few  daily  newspapers  have  a  for¬ 
mal  written  policy  concerning 
employment  of  the  handicapped.  Of 
those  policies  sent  to  the  investiga¬ 
tors,  reference  was  made  to  the  hand¬ 
icapped  as  part  of  a  nondiscrimination 
clause,  but  only  one  newspaper  in  the 
survey  devoted  an  entire  paragraph  to 
the  handicapped  in  its  staff  policies 
document:  “  .  .  .  Recruitment  of  the 
handicapped  is  encouraged,  provided 
the  candidate  can  satisfactorily  per¬ 
form  the  work  assigned  and  provided 
the  work  does  not  endanger  the  candi¬ 
date’s  health  and  welfare,  or  that  of 
fellow  employees.” 

Only  1.7%  of  those  editors 
responding  said  that  they  had  an 
available  staff  person  who  worked 
individually  with  handicapped 
employees  to  solve  problems. 
Another  approach  was  to  provide  out¬ 
side  help,  as  one  Nebraska  editor 
explained: 

“We  have  (and  now  have)  individu¬ 
als  on  our  staff  who  are  in  counseling 
for  emotional  distress.  (Our  firm  par¬ 
ticipates  in  a  fine  community  program 
which  provides  free  aid  to  employees 
and  advises  managers  on  how  best  to 
deal  with  persons  with  problems.)” 

Physical  plant  alterations  for  the 
handicapped  have  been  carried  out  by 
dailies,  as  14.5%  of  those  responding 
had  recently  altered  newspaper  plants 
or  were  in  the  process  of  doing  so. 
Indications  from  editors,  however, 
were  that  many  of  them  already  had 
physical  plant  alterations  in  place. 

The  two  most  popular  alterations 
completed  involved  access  ramps  to 
various  parts  of  the  building  and 
entrances,  and  restroom  alterations. 
Estimated  costs  of  these  alterations 
ranged  from  $200  to  $6,000  for  access 
ramps,  and  from  $400  to  $1,000  for 
alterations  to  restrooms.  Five  dailies 
said  they  had  installed  elevators  at 
costs  which  ranged  from  $2,000  to 
$15,000.  Other  alterations  included 
curb  breakers,  parking  spaces,  and 
special  desks  for  handicapped 
employees. 

Besides  physical  alterations,  edi¬ 
tors  were  asked  what  kinds  of  ser¬ 
vices  they  provided  for  their  hand¬ 
icapped  employees.  Parking  spaces 
was  the  most  popular  response,  fol¬ 


lowed  by  a  buddy  system  for 
emergencies,  redesigned  job  descrip¬ 
tions,  special  equipment,  and  special 
transportation.  Sometimes  the  ser¬ 
vices  provided  a  handicapped 
employee  transcend  the  newsroom, 
as  one  Missouri  editor  explained 
about  one  of  his  employees: 

“  .  .  .  (the)  most  seriously  inflicted 
individu£d  was  roughed  up  and  robbed 
at  his  apartment  door  after  being 
dropped  off  by  a  fellow  staffer.  He 
lives  only  a  few  blocks  from  the  news¬ 
paper  and  a  number  of  his  co-work- 
ers,  including  myself,  see  to  it  that  he 
is  escorted  home.  We  now  watch  to 
make  sure  that  he  gets  inside.” 


. . .  handicapped 
reporters  and  editors 
comprise  at  least  650 
newspersons  out  of  the 
53,800  editorial  workers 
now  on  American 
dailies . . . 


Some  dailies  (1 . 1%)  do  provide  pro¬ 
grams  for  editorial  and  managerial 
employees  which  are  designed  to  help 
all  of  their  employees  understand  the 
problems  of  the  handicapped,  even 
before  a  crisis  develops.  Sometimes 
the  learning  process  about  the  hand¬ 
icapped,  however,  does  not  always 
come  easily,  as  an  Ohio  editor  dis¬ 
closed: 

“The  biggest  eye-opener  for  me  was 
the  realization  of  my  ignorance  of 
(Continued  on  page  47) 
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SATURDAY 
May  3 


6:00  ®  WNBC:  LORNE  GREENE  S  NEW 
WILDRENESS 

d)  WNEW:  YOUNG  EDITION 
o  HBO:  MOVIE:  BENJI  A  lovable 
dog  helps  police  find  the  children 
he  loves.  Comedy  Drama  (G)  (1:26) 

O  WOR:  DAVID  TOMA 
O  WPIX:  IT’S  YOUR  BUSINESS 
(B  ESPN:  O.P.  PRO  SURFING 
CHAMPIONSHIPS 
03  TNN:  SUCCESS  STRATEGIES 
FOR  WOMEN  (1:00) 

CB  NICK:  DANGERMOUSE 
Cartoon  (0:30) 

O)  LIFE:  SPECIAL 

PRESENTAION 

m  CBN:  HERITAGE  SINGERS 
O)  WTBS:  CNN  HEADLINE 

NEWS  r- - 

CD  DISN:  DONAL 
PRESENTS  Cartoon  (0:1 
CB  BRAVO:  CD  PL 
OFF 

CB  TMC:  MOVIE:  TO 

friendly  ghosts  turn  C 
per's  life  upside  dov 
(NR)  (1:36) 

a  WNSU:  REBOP  ^ 

6:15  QD  MAX:  MOVIE:  KeL  O 

Kelly  runs  away  into  tBgSQOgQ  I 
wilderness  to  find  Iffl”  t3 
Drama  (1:34)  KSsjIS* 

6:30(2!  WCBS:  PATCHWOR|xO''53S5 
®  WNBC:  HICKORY  ' 


®  WABC:  U.S.  FARM  } 

O  WOR:  FACE  OFF  Z3 

(D  WPIX:  josiE  5! 

PUSSYCATS  15;  IS 

(D  TOC:  BREAK  THEi 
IS  WSBK:  W(!ll>i  < 

PHOTOGRAPHY  ( <>  d 


6:00  CBN:  JIMMY  SWAGGART 
CNN:  DAYBREAK  News 

DISN  CONTRAPTION.  Game  Show 
(0:30) 

ESPN:  SPORTSCENTER 
LIFE:  EVER  INCREASING  FAITH 
NICK:  POWERHOUSE  Adventure 
(0:30) 

SIN:  EL  PEQUENO  CIO 
TLC:  IN  OUR  OWN  IMAGE 
TMC  MOVIE:  KIPPERBANG.  Drama 
Comedy  (PG)(1.20) 

USA:  SUNDAY  CARTOON  EXPRESS 
WGN:  GREATEST  SPORTS 

LEGENDS 
WOR:  FACE  OFF 
WPIX:  TOM  AND  JERRY 
WTBS:  IT  IS  WRITTEN 
6:30  CNN:  THE  BIG  STORY  News  (0:30) 
DISN  WELCOME  TO  POOH 
CORNER.  Children  (0:30) 

ESPN:  SPEEDWEEK 

NICK:  KIDS  WRITES  Children 

(0:30) 

SIN:  ULISES 
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6:00  e  High  School  U.S.A.  (NR 
2:00)  Comedy.  (1983)  With  it 
teenagers  take  on  square 
preppies  and  the  older  gener¬ 
ation.  Michael  J.  Fox.  Nancy 
McKeon  Q 
O  News 

Diff’rent  Strokes 
6:30  fB  Three’s  Company 
7:00  0  MacGyver  (1:00)  Drama. 
(1 985)  MacGyver  fights  for  his 
life  in  the  sweltering  jungles  of 
S.  America.  Richard  Dean 
Anderson  Q 
O  Matt  Houston 

8:00  0  Hot  Resort  (R.  1:31) 
Comedy.  (1984)  Teens  work 
at  resort  to  eyeball  cur¬ 
vaceous  women.  Bronson 
Pinchot.  Linda  Kenton 
O  General  Foods  Golden 
Showcase  Alex:  The  Life  of  a 
Child  Drama.  (1986)  Adapted 
from  Frank  deFord's  book 
about  the  brief  life  of  his 
daughter.  Craig  T.  Nelson. 
Bonnie  Bedelia  Q 
GB  8  O’clock  Mo 
Devil  (1:29. 

Comedy, 
carrvi 


Cla 

10:300 


6:00  ®  WKEF:  20  MINUTE  WORKOUT 
®  WCPO:  CBS  EARLY  NEWS. 
dS  WHIO:  NEWS 

(SI  WKRC:  e  WDTN:  ABC  NEWS 

(CC). 

(S  WRGT:(!9  WXIX:  GREAT  SPACE 
COASTER. 

O  Will:  MORNING  STRETCH 
6:30®  WLWT:  ®  WKEF:  NBC 
NEWS. 

®  WCPO:  NEWS. 
dJ  WHIO:  CBS  NEWS 
d®  WPTO:  FARM  DAY 
di  WRQT:  JAYCE  AND  THE 
WHEELED  WARRIORS. 
d9  WXIX:  SUPERFRIENOS. 

O  Will:  STARBLAZERS. 

6:45  d®  WPTO:  A  M.  WEATHER. 

IS  WDTN:  NEWS. 

7:00  ®  WLWT:  ®  WKEF:  TODAY 
®  WCPO:  CBS  NEWS. 

(□)  WHIO:  CBS  MORNING  NEWS. 

S  WKRC:  s  WDTN:  GOOD 
MORNING  AMERICA  (CC). 
d®  WPTO:  HOOKED  ON  AEROBICS. 
dl  WROT:  MASK 
Q  WXIX:  MASK 
S  Will:  HE-MAN 

7:30  d®  WPTO:  MISTER  ROGERS 
NEIGHBORHOOD 
dS  WRGT:  HE-MAN 
O  WXIX:  GOBOTS. 

S  Will:  VOLTRON. 

:00  d®  WPTO:  SESAME  STREET  (CC). 
d®  WRGT:  SHE-RA. 

0  WXIX:  HEATHCLIFF. 

S  Will:  ROBOTECH 
:30dl  WRGT:  JETSONS. 

0  WXIX:  INSPECTOR  GADGET. 

S  Will:  FAT  ALBERT. 

:00  ®  WLWT:  S  WDTN:  DONAHUE 
®  WKEF:  SANTA  BARBARA. 

®  WCPO:  $25,000  PYRAMID 
0  WHIO:  NEWS 
(S)  WKRC:  TIC  TAC  DOUGH, 
d®  WPTO:  TODAYS  SPECIAL. 
Educational.  (0:30) 


ANOTHER  LEGEND 
IN  THE  MAKING 


Scripps  Howard  has  produced 
some  legendary  human  interest  writing. 
Rheta  Grimsley  Johnson  of  The  Com- 
mercial  Appeal  of  Memphis 
adds  to  that  legend  yearly  as 
^  one  of  the  prize-winningest 
writers  in  the  country 

She  won  this  year’s  Na¬ 
tional  Headliner  Award  for  outstanding 
local  interest  column.  She  has  received 
the  Ernie  Pyle  Award  for  human  interest 
writing  and  the  American  Society  of 
Newspaper  Editors’  Best  Newspaper 


Writing  Award  for  commentary.  Last  year 
Scripps  Howard  inducted  her  into  its 
Hall  of  Fame  when  she  was  named  our 
writer  of  the  year  for  the  third  consecu¬ 
tive  year. 

What  she  is  first  and  foremost  is 
an  excellent  reporter.  From  thorough  re¬ 
search,  she  constructs  vivid  portraits  of 
everyday  life  in  the  South.  Her  subjects 
become  people  her  readers  feel  they  know. 
And  her  writing  continues  the  legend. 
SS  SCRIPPS  HOWARD 
NEWSPAPERS 


